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Tom tit

Thi trudng sita nudc Viét Nam dang phat trién manh vai gia tri mat hang theo uéce tinh chiém 47,6%
thi truong sita, véi tée do ting truong dat mirc ting 10% vao cudi nam 2020. Do d6, nghién ciru
cac yéu td anh huong quyét dinh mua san pham sira nuée mang tinh cap thiét cho cac doanh nghiép
trong nganh hang nay. Thé hé tré, thira huong thoi quen udng sira tir khi con bé, va s& tré thanh bo
phan ¢d sitc mua chinh cho twong lai lai chua dugc chi trong trong cac nghién ctu tién nhiém.
Nghién ctru nay duoc thuc hién dé diéu tra cac nhan t anh huong dén y dinh mua cac san pham
sitra nuGC cua ngudi tidu dung tré tai thanh phd H6 Chi Minh, thuc hién trén 207 nguoi tiéu ding
d6 tudi tir 18-25 tai TP.HCM. Két qua cho thay cac yéu té anh huong dén y dinh mua san pham sira
nudc ciia ngudi tiéu ding tré tai TP.HCM bao gom: Chuan chii quan, MUi Vi, Y thic vé stic khoe,
Tinh sin c6 cua san pham va Hinh anh thuong higu.

Tir khoa: Sira nudc, San pham sira, Hanh vi tiéu dung, Y dinh mua hang.

FACTORS AFFECTING THE PURCHASE INTENTION OF LIQUID MILK
PRODUCTS OF YOUNG CONSUMERS IN HO CHI MINH CITY

Abstract

Vietnam's liquid milk market is thriving and accounting for an estimated value of 47.6% of the
dairy market, with a growth rate reaching 10% by the end of 2020. Therefore, study the factors
influencing the purchase intention to buy liquid milk products is essential for businesses in this
industry. The younger generation, who inherited the habit of drinking milk from a young age, and
the main purchasing power for this market in the future, has not been focused on in previous studies.
This study was conducted to investigate the factors affecting the purchase intention of liquid milk
products of young consumers in Ho Chi Minh City, conducted on 207 consumers aged 18-25 in Ho
Chi Minh City. The results show that factors influencing young consumers' intention to buy liquid
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milk products in Ho Chi Minh City include: Subjective Norms, Taste, Health Awareness, Product
Availability, and Brand Image...

Keywords: Liquid milk, dairy products, consumer behavior, purchase intention

1. Mé& dau

Thi trudng sira nudc Viét Nam dang phat trién manh vai gia tri mat hang theo wéc tinh chiém
47,6% thi truong sita, V6i toc do ting truong dat mire ting 10% vao cudi nim 2020 (Euromonitor,
2020 trich boi Ngoc, 2021). Theo hiép hoi Sita Viét Nam du bao, nam 2021 dién bién dich Covid-
19 trén thé gidi con phuc tap, anh huong dén kinh té toan cau, tuy nhién véi nganh sira sé cé ca
nhitng thuan loi 1an thach thuc can phai dbi mit.

V6i tiém ning phat trién to I6n thi viéc ndm bat kip thoi vé nhu cu, hanh vi ngudi tiéu dung
cua giai tré 1a mot chia khda thanh cdng cho cac doanh nghiép kinh doanh mét hang sira nudc tai
thanh phé H6 Chi Minh néi riéng va Viét Nam n6i chung. Nghién ctu cac yéu té anh huang quyét
dinh mua san pham sita nudc mang tinh cap thiét cho cac doanh nghiép trong nganh hang nay. Thé
hé tré, thira huong thoi quen udng sira tir khi con bé, va sé tra thanh bo phan cé sicc mua chinh cho
tuong lai lai chua duoc chi trong trong cac nghién cau. Vi vay, nhan thdy duoc sy cap thiét caa
dé tai nhom tac gia quyét dinh thuc hién dé tai “Cac nhan té anh huong dén y dinh mua céc san
pham sita nu6e ciia ngudi tiéu dung tré trén dia ban thanh phé HCM”

2. Co sé ly thuyét va Mo hinh nghién cieu
2.1. Co sé ly thuyét

D3 c6 nhiéu nghién ciru vé cac yéu té anh huong dén quyét dinh mua hang va su hai long cua
ngudi tidu dung ddi véi cac mat hang thire n va dd udng, trong d6 ¢ mit hang sira, ca trong nuéc
va trén thé gioi. Cac nghién cru nay c¢6 xu hudng nghién ctru ngudi tiéu ding tong thé, da dang
vé mat nhan khau hoc hozc tap trung vao cac ho gia dinh.

Nguyén (2015) trong bai “Nghién ciru su hai 10ng ciia nguoi tiéu ding d6i véi san pham sita
tuoi dong hop cho tré em” da thyc hién nghién ciru dinh lwong véi bang hoi cau tric sin véi 338
ngudi tiéu ding tham gia tra 10i va tim ra 3 nhém nhan t chinh anh huéng dén sy hai long cua
nguoi tiéu dung d6 la dinh dudng, mui vi va cac chuong trinh quang cao. Tuy nhién, nghién ctu
nay chi tap trung vao cac san pham sira tuoi dong hop cho tré em va tién hanh khao sét trén céac
bac cha me.

Tran va cong su (2014) trong bai “Factors Influencing Milk Consumption of Rural
Households in Nothern Vietnam” nghién citu 514 ho gia dinh va chi ra cac yéu té anh huéng dén
tiéu thy sita ciia ho gia dinh néng thon mién Bic Viét Nam bao gom: muc thu nhap ho gia dinh,
su tién loi trong viéc mua sita, s6 con va s6 ngudi cao tudi, tudi cua ngudi try cot.

Kumar va Babu (2014) trong bai Factors Influencing Consumer Buying Behavior with Special
Preference to Dairy Products in Pondicherry State (India) chi ra cac yéu té du doan hanh vi mua
san pham sira ciia ngudi tiéu dung An Do gdom co: Chat lugng, Tinh san ¢6, Gia ca, Su da dang,
Hinh anh thuong hiéu va Quang cao.

Boniface va Umberger (2012) trong Factors Influencing Malaysian Consumers” Consumption
of Dairy Products tién hanh nghién ctu 435 ngudi tidu dung, két luan cac yéu té anh huong dén
tiéu thu san pham sira cia ngudi tiéu dung Malaysia gom: Dia, Thdng tin trén nhan, ich loi stc
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khoe, Ching nhan, Thuong hiéu, Nhan thirc, Tudi, Chung toc, Dinh dudng, Tham khao tir gia dinh
va ban be va Dia vi xa hoi.

Bai bao nghién ctru “Factors affecting brand choice of the consumers on bottled water brands”
(Lema & Wodaje, 2018) duoc thuc hién nham xac dinh cac yéu té quyét dinh dén sy lya chon
nhan hiéu cua nguoi tidu dung dbi véi san pham nudc dong chai va kiém tra mbi quan hé giita cac
bién yéu t5 quyét dinh. Trong nghién ctu ndy, gié ca, chit lugng san pham, tén thuong hiéu, quang
céo, bao bi, tinh sin c6 cua thuong hiéu va hinh anh thuong hiéu dugc tim thiy 13 nhiing yéu t6
quan trong trong viéc nguoi tiéu dung wa chudng thwong hiéu ddi véi san pham nuéce déng chai &
thanh phé Gondar.

Tran (2014) nghién ctru cac bién anh huong dén viéc tiéu dung d6 udng khong co ga cia ngudi
tiéu dung tai Thanh phd H6 Chi Minh. Théng qua phan tich dinh tinh, 6 yéu té quyét dinh duoc
dua vao mé hinh nghién ctru diéu chinh: Chét lugng, Gia ca, Tinh sin c6 ciia san pham, Mbi quan
tAm vé cac van dé an toan stc khoe, Niém tin va Nhom tham khao.

2.2. M0 hinh nghién ciru dé xut

Chuén chii quan

Mui vi

Y thitc vé strc khoe

Y dinh mua hang

Y thitc vé gia ca

Tinh san c6 cua san pham

Hinh anh thwong hiéu

Hinh 1. M6 hinh nghién ctu dé xuit

Ngudn: Nhom téc gia dé xuét

3. Phuwong phap nghién ciu

3.1. Gidi thich cac bién va gid thuyét nghién cizu
Nhom tac gia chon md hinh véi céc bién sau day:

Chuan chu quan (SN): Chuan chu quan d& cap dén &p luc x& hdi nhan thirc duoc d6i voi mot
ngudi dé thue hién hozc khong thuc hién hanh vi nhét dinh (Ajzen, 1991). Bé danh gia Chuén cha
guan cia mot c& nhan, nhitng ngudi ban than dong vai tro 1a nhom tham khao chinh trong quyét
dinh tiéu thu ruou vang (Agnoli, Capitello & Begalli, 2016). Tuy nhién, nhiéu nghién ctiu vé tiéu
thu sira con cho ring gia dinh 13 yéu t6 c6 anh hudng dang ké dén quyét dinh tiéu thu sira (Berg
va cong su, 2000).

Gid thuyét H1: Chuan cha quan anh huong tich cuc dén ¥ dinh mua cua nguoi tiéu dung dbi

vé6i san pham sira nudc.
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MUi vi (TA): Mui vi 1a yéu té thuoc vé thudc tinh caa san pham, cam nhan vé mui vi san pham
la mét yéu té quan trong khi ngudi tiéu dung can nhic va lua chon ddi véi cac san pham sira nudc
(Nguyén Hai Ninh, 2017).

Gid thuyét H2: MUi vi anh huong tich cuc dén ¥ dinh mua hang cua nguoi tiéu dung dbi voi
san pham sira nudc

Y thitc vé sirc khée (HC): Y thirc vé st khoe (HC) tir 1au da dwoc coi 1a mot chi s6 gop phan
vao thai d6 va tiéu dung cac san pham thuc pham va d6 udng. D6 1a “mirc d6 ma cac van dé sic
khoe dugc dua vao cac hoat dong hang ngay cta ca nhan” (Jayanti & Burns, 1998).

Gia thuyét H3: Y thuc vé sic khoe anh huong tich cuc dén ¥ dinh mua hang cua ngudi tiéu
dung ddi véi san pham sita nudc.

Y thitc vé gia (PC): Gia ca 1a mot yéu té chinh anh huong dén sy lya chon thuong hiéu. Trén
thuc té, dbi vai mot s6 khach hang, gia ca tham chi con 1a dwoc can nhic trudc ca cac tinh ning
co ban cua san pham. Tuy nhién, phan 16n, c6 mét sy danh doi tryuc tiép giira gia ca va chat luong:
khach hang sé tra gia cao hon néu thuong hiéu ¢ du chat lwong (University of Auckland Business
Review, 2001).

Gia thuyét H4: Y thic vé gia anh huong tiéu cuc dén ¥ dinh mua cia nguoi tiéu dung dbi voi
cac san pham sira nudc

Tinh san c6 cua san pham (PA): Ngudi ta thuong coi tinh san ¢6 1a mét tin hiéu tich cyc vé
san pham, khi san pham c6 sin dé mua, nguoi tiéu dung thuong thay diéu nay tich cyc.

Gia thuyét H5: Tinh sin c6 caa san pham anh huéng tich cuc dén y dinh mua cia nguoi tiéu
dung d6i véi cac san pham sira nudc.

Hinh dnh thiwong hiéu (B1): C6 thé mé ta hinh anh thuwong hiéu nhu cach moi ngudi nhin nhan
san pham (Rana, Osman & Othman, 2015). Hinh anh thuong hiéu cia san pham 1a nhan thic vé
hinh anh hozc ky tc gan lién va duoc lap rap doi vai san pham cu thé va thuong hiéu caa san pham
do trong tam tri ngudi ti€u dung (Aaker, 1991; Cham, Lim & Aik, 2015; Cham et al., 2016; Lim
& Cham, 2015).

Gid thuyét H6: Hinh anh thuong hiéu anh huong tich cyc dén y dinh mua hang cua nguoi tiéu
dung d6i véi san pham sira nuéc.
3.2. Xay dung thang do

C6 6 yéu td dugc thé hién trong md hinh nghién ctru dé xuét dé tao ra thang do 1a: Chuan cha
quan, MUi vi, Y thtic vé stic khoe, Y thac vé gia ca, Tinh san cé caa san pham, va Hinh anh thuong
hiéu. Bién phu thudc 1a Y dinh mua hang. T4c gia str dung thang do Linkert 5 diém cho nghién
ctru nay.

3.3. Thiét ké bang héi

Bang hoi duoc thiét ké dua trén thang do, v6i 3 phan: Cau hoi sang loc (2 cau), Cac cau hoi
chinh vé cé4c yéu té anh huong quyét dinh tiéu thu sita nudc cua ngudi tiéu dang tré tai TP.HCM
(25 cau) va Cau hoi thdng tin c& nhan (4 cau), tong cong 34 cau hoi.

3.4. Thu thdp dé ligu va cé mdu
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Phuong phéap thu thap dit liéu duoc st dung 1a dir lidu so cdp thu duoc tir cac bang cau hoi
dugc thiét ké cho nghién ctu. Do thoi gian nghién ciu ¢ han va diéu kién nghién ctu con thiéu
s6t, tac gia lua chon cach chon mau phi xac suat véi hinh thirc lwa chon ngau nhién thuan tién cho
nghién ctru nay dé dat c& mau can thiét va tiét kiém duoc thoi gian. Dit liéu va thong tin duoc thu
thap bang wng dung Google Drive ciia Google bing cach giri bang cau hoi truc tuyén dén nhitng
ngudi tra 101 & Thanh phd H5 Chi Minh theo tinh than ty nguyén trong nghién ciru. C& mau toi
thiéu duoc dung theo cong thac n = 25 x 5 = 125 (25 cau hoi chinh). Nhém tac gia da tién hanh
thu thap dit liéu va thu dugc 207 bang hoi hop 1& (thudc do tudi 18-25 va tra loi ¢6 sir dung san
pham sira nudc).

4. Két qua nghién ciru
4.1. M6 td mdu thu dwoc

Gidi tinh: trong s 207 phiéu tra 1oi, co 136 ngudi tra loi ¢6 giGi tinh Nit, chiém ti & 65.7%,
71 ngudi tra 10 gii tinh Nam, chiém ti 1¢ 34.3%

Do tudi: 100% ngudi tra 1o thude do tudi tir 18-25 tudi, diéu nay do cac mdi quan hé gan giii
cta nhom tac gia véi nhém nguoi dugc khao sat

Hoc véan: Do dic diém cia nhom dbi tuong dugc khao sat 1a do tudi 18-25 nén ti 1 nguoi
dang hoc dai hoc/cao dang va da tot nghiép dai hoc hodc cao dang chiém t6i 91.8%, twong ung
190 trén 207 nguoi, trong khi ti 1é nguoi tra 161 voi trinh d6 tt nghiép trung hoc chi dat 8.2%,
tuong tng 17 trén 207 ngudi va khong ¢ ngudi co trinh do thac sy hoac tién sy.

Thu nhap hang thang: V&i mau hién tai, nguoi tra 16i mang thu nhap duéi 5 triéu ddng moi
thang chiém toi 59.9%, tir 5 dén 10 triéy dong chién 33.8%, téng cong ngudi ¢o thu nhap dudi 10
triéu ddng chiém gan nhu toan bo maiu, dat mac 93.7%. Ngudi cd mic thu nhap cao trén 10 triéu
d6ng lan luot dat 9 trén 207 nguoi cho mirc 10 dén 15 triéu dong, tuong tng 4.3%, va trén 15 triéu
dong dat 4 ngudi trén 207, tuong tng 1.9%.

Mtic d6 thuong xuyén st dung: ¢ su phan b twong dbi déu vé mirc d6 thudng xuyén sir dung
san pham sita nuéc cia cac phiéu tra 10i. Co 33 ngudi tra 10i st dung san pham sita nuéc 2-3 thang
mot lan, dat 15.9%, 47 nguoi tra 10i sir dung san pham sita nuéc mdi thang mot lan, ti 18 22.7%,
56 nguoi tra 10 sir dung sita nuge mai tuan mot lan dat 27.1%, day 1a nhom ti 1é cao nhat. Nhiing
ngudi sir dung sita nudc 2-3 ngay maot lan chiém 49 trén tong sé 207 phiéu tra i, ti 16 23.7% va
nhém sir dung san pham sira nudc mdi ngay c6 22 nguoi, dat 10.6%

4.2. Pdanh gid Y dinh mua hang déi véi san pham sita nwéc ciia ngwoi tiéu dung trétgi TP.HCM

Dé danh gia Y dinh mua hang di v&i san pham sira nudc cua ngudi tiéu dung tré trén dia ban
Tp.HCM, nghién ciu sir dung thang do Likert 5 diém voi 3 bién quan sat. Két qua théng ké cho
thiy Nguoi tiéu dung tré trén dia ban TP.HCM c6 y dinh mua hang tuong ddi cao voi san pham
stra nuGce, VGi gid tri trung binh trén mie 4 (Pong ¥). Piéu nay 1a diém tich cuc ma céc nhén hang,
doanh nghiép c6 thé tan dung dé khai thac t6t hon phan khiic khach hang tiém ning nay.
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Bang 1. Y dinh mua hang ddi voi san pham sita nude ciia ngudi tidu dung tré trén dia ban Tp.HCM

N Minimum  Maximum Mean De\?it:t.ion
PI1 207 2.00 5.00 4.2464 14532
P12 207 2.00 5.00 4.1546 .85062
P13 207 1.00 5.00 4.1449 .85801
Valid N (listwise) 207

Nguén: Tinh toan cua nhém tac gia trén SPSS, n = 207
Trong do:
P11: T6i sin sang st dung san pham sita nude thuong Xuyén
P12: T6i sin sang mua san pham sira nuéc b san va pho bién
P13: T6i s& thir sir dung san pham sira nuwéc néu cac san pham do c6 san va thuan tién dé mua

4.3. C4c nhan té anh huwéng dén y dinh mua cac sdn pham sita nwéc ciia nguwoi tiéu ding tré
tgi thanh phé Hé Chi Minh

4.3.1. Két qua kiém dinh dé tin cdy thang do Cronbach’s Alpha

Sau khi thuc hién kiém dinh hé s tin cay Cronbach’s Alpha, ta s& loai bo khoi mé hinh cac
nhan t6 c6 Cronbach’s Alpha tong thang do bé hon 0.60, loai bo cc bién co twong quan bién —
t6ng (item-total correlation) nho hon 0.30 hodc ¢ hé s6 Cronbach’s Alpha khi loai bién 16n hon
Cronbach’s Alpha tong bién. Cin ci tiéu chi trén, nhém tac gia tién hanh loai toan bo nhan td Y
thire vé gia ca (gom 4 bién PC1, PC2, PC3 va PC4) va hai bién quan séat BI1 va BI5 ra khoi mo
hinh. Céc nhan t5 con lai sau khi da loai bién rac déu dat do tin cay véi hé sé Cronbach’s Alpha
dat trén 0.60.

Cu thé, két qua thu dugc 5 nhan td tuong (ng voi thang do da d6 tin cay la Chuan cha quan
(0.733), Mui vi (0.803), Y thirc vé Strc khoe (0.800), Tinh sin c6 cia san pham (0.820), Hinh anh
thuwong hiéu (0.797) (sau khi di loai 2 bién BI1 va BI5). Ngoai ra, thang do Y dinh mua hang ciing
c6 dd tin cay cao vai hé sb Cronbach’s Alpha dat 0.797.

4.3.2. Két qua phan tich nhan té kham phéa (EFA)

Trong md hinh nghién ciru dé cap ban dau, c6 6 nhan té (ang vai 22 bién quan sat) dugc gia
dinh 13 c6 anh huong dén Y dinh mua hang ddi voi san pham sita nudc cua ngudi tiéu dung tré
trén dia ban TP.HCM. Tuy nhién sau khi tién hanh kiém dinh hé s6 Cronbach’s Alpha, 6 bién quan
sat 1a PC1, PC2, PC3, PC4, BI1, va BI5 da bi loai khoi mé hinh. Lac nay md hinh con lai chinh
thirc 5 nhan t6 Chuan chua quan, Mui vi, Y thirc vé Sirc khoe, Tinh sdn ¢6 caa san pham, Hinh anh
thwong hiéu véi 16 bién quan sét.
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Bang 2. Két qua Kiém dinh KMO va Barlett

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .831
Approx. Chi-Square 1401.506
Bartlett s.T.est of df 120
Sphericity
Sig. .000

Nguén: Tinh toan ciia nhém tac gia trén SPSS, n = 207

Kiém dinh KMO va Barlett cho két qua 0.831 > 0.5 twc 12 dit liéu nghién ctu phu hop Vi
viéc phan tich EFA. Ap dung phuong phap xoay nhan t6 véi Principal Components va Varimax
va loai bo tiép céc bién quan sat vgi hé sé tai nhan t6 nho hon 0.5 nghién ctru thu duoc 16 bién
quan sét trich thanh 5 nhém nhan té véi tong phuong sai trich dat 69.927% thoa man yéu cau lon
hon 50%. Hé sé Eigenvalue dat 1.042 thoa diéu kién 16n hon 1. Két qua xoay nhan té duoc trinh

bay trong Bang 3 dudi day.

Bang 3. Bang ma tran xoay nhan té

Sita nuée 1a thirc udng co
loi cho suc khoe.

Sita nudc cung cap nhiéu
chat dinh dudng can thiét
cho suc khoe.

Toi ludbn cd gang can
bang dinh dudng trong
ché d6 an hang ngay.

T6i la mot nguoi tiéu
ding quan tdm dén suc
khoe.

Toi dé dang mua duoc
san pham sira nudc wu
thich tai siéu thi va cua
hang.

T6i c6 thé mua san pham
sita nudc wu thich bat cur
ltc nao tdi mudn.

Céac dia diém c6 ban sita
nuéc thuan tién va dé
tiép can doi vai toi.

HC1 .650

HC2 634

HC3 823

HC4 .838

PAl .800

PA2 872

PA3 172
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Nhan t6

1 2 3 4 5
(iac :SanA pham sira nudc TAL 811
rat de uong.
Ciac san pharp Stra nuqc TA? 786
rat da dang vé huong vi.
Cé&c san pham sira nudc TA3 709

cd mui vi thom ngon.

T6i quan trong nhén
hang khi lua chon san BI2 .822
pham sita nudc.

Toi chi mua san pham
stra nudc cua nhén hang BI3 741
quen thudc.

To6i lya chon san pham
stta nudc tir cac nhan Bl4 .695
hang 1au ndm va uy tin.

Moi nguoi xung quanh

ban c¢6 xu hudng st dung SN1 719
Stra nudce

Gia dinh va ban bé toi

cho rang toi nén sr dung SN2 788
cac san pham sita nugc.

Moi nguoi xung quanh

t6i cho ring cac san

pham sita nudc rat thich ~ SN3 751
hop dé b sung chat dinh

dudng.

Nguén: Tinh toan ctia nhém tac gia trén SPSS, n = 207
4.3.3. Phan tich hoi quy cac nhan to trong md hinh

Dé danh gia mirc do anh huong cua timg nhan té téi Y dinh mua hang, nhém tac gia tién hinh
phan tich hoi quy véi bién phu thudce 13 Y dinh mua hang, va 5 bién phu thudc 1a Chuan cha quan (SN),
MUi vi (TA), Y thiic vé sizc khoe (HC), Tinh sin cd cua san pham (PA), Hinh anh thiwong hiéu (BI).

Diéu kién can dé tién hanh phan tich hdi quy 1a cac bién doc 1ap co su twong quan ddi véi bién
phu thudc. Biéu nay thé hién & chi sb tuong quan Pearson 16n hon 0, va d¢ tin cay sig <0.05. Két
qua kiém tra d6 twong quan dugc thé hién ¢ bang sau.
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Bang 4. Do twong quan ctia cac nhan to

Correlations

SN TA HC Bl PA Pl

Kk Kk **

Pearson Correlation 1 417 370 496 346" 662"
SN Sig. (2-tailed) .000 .000 .000 .000 .000
N 207 207 207 207 207 207
Pearson Correlation .417" 1 338" 440" 354" 527"
TA Sig. (2-tailed) .000 .000 .000 .000 .000
N 207 207 207 207 207 207
Pearson Correlation .370”  .338" 1 47T 3727 505"
HC  Sig. (2-tailed) 000  .000 000 000 000
N 207 207 207 207 207 207
Pearson Correlation 496~  .440™ ATT 1 3917 597"
Bl Sig. (2-tailed) .000 .000 .000 .000 .000
N 207 207 207 207 207 207
Pearson Correlation .346"  .354™ 3727 3917 1 4727
PA Sig. (2-tailed) .000 .000 .000 .000 .000
N 207 207 207 207 207 207
Pearson Correlation .662” 527" 505" 597" 4727 1
Pl Sig. (2-tailed) .000 .000 .000 .000 .000
N 207 207 207 207 207 207

**_ Correlation is significant at the 0.01 level (2-tailed).

Nguén: Tinh toan ctia nhém tac gia trén SPSS, n = 207

Bang két qua twong quan trén cho thay, cac bién doc 1ap SN, TA, HC, PA, BI c6 tuong quan
nhét dinh ddi véi bién phu thudc PIL du diéu kién thuc hién phan tich hoi quy. Két qua phan tich
hoi quy cho cac bién nhu sau:

Bang 5. Tém tit md hinh

Model Summary®

Model R R Square Adjusted R Square Std. Error of the Estimate

1 7822 611 601 43644
a. Predictors: (Constant), PA, SN, HC, TA, BI
b. Dependent Variable: Pl

Ngudn: Tinh toan ciia nhém tac gia trén SPSS, n = 207
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Két qua cho thay hé sb R Square bang 0.611, tirc 1a 5 bién doc 1ap SN, TA, HC, PA, Bl giai
thich duoc cho 61.1% sy thay ddi cua bién phu thudc Pl.

Bang 6. Két qua phan tich ANOVA

ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 60.082 5 12.016 63.086 .000P
1 Residual 38.286 201 190
Total 98.368 206

a. Dependent Variable: PI
b. Predictors: (Constant), PA, SN, HC, TA, BI

Nguén: Tinh toan cia nhom tac gia trén SPSS, n = 207

Két qua phan tich ANOVA cho gié tri F = 63.086 va c6 y nghia thong ké véi sig. = 0.000 <
0.05 cho thiy md hinh hdi quy pht hop véi tong thé.

Bang 7. C4c nhan t6 anh huong dén Y dinh mua hang

Coefficients?

Unstandardized Standardized Collinearity
Coefficients Coefficients ) Statistics
Model t Sig.
Std.
B Beta Tolerance  VIF
Error
Constant -.339 .260 -1.301 .195
SN 456 .064 .382 7.162 .000 .682 1.467
1 TA .189 .055 A77 3.430 .001 124 1.382
HC 154 .052 155 2.982 .003 712 1.404
Bl .200 .057 .200 3.539 .000 .604 1.656
PA 114 041 141 2.803 .006 .763 1.310

a. Dependent Variable: Pl

Nguén: Tinh toan caa nhom tac gia trén SPSS, n = 207

Theo két qua phan tich hoi quy ¢ bang 5.6 trén day, cac hé s6 Beta caa cac bién phu thudc déu
¢6 ¥ nghia thong ké tai mac y nghia 5%. Tat ca hé s6 VIF déu nho hon 2 do dé khong c6 hién
tuong da cong tuyén trong mé hinh. Md hinh hdi quy da bién thé hién sy twong quan gitra cac bién
doc 1ap va bién phu thudc duoc biéu dién théng qua md hinh hdi quy da dugc chuan hoa sau:

Pl =0.382*SN + 0.177*TA + 0.155*HC + 0.200*BI + 0.141*PA
Trong do:
PI: Y dinh mua hang
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SN: Chudn chi quan

TA: Mui vi

HC: Y thitc vé sitc khoe

BI: Hinh danh thuong hiéu

PA: Tinh sdn c6 cuia san pham

Nhu vay, tat ca cac bién phu thudc ciia mé hinh hdi quy déu c6 tac dong tich cuc t6i bién phu
thugc, do hé s6 Beta duong. Trong d6, Chuan cha quan (SN) c6 anh huéng 16n nhit dén y dinh
mua hang véi hé sb beta 0.382 theo sau bgi Hinh anh thuong hiéu (0.200), Mui vi (0.177), Y thac
vé strc khoe (0.155) va Tinh san cd caa san pham (0.141).

Nhu vay, c6 thé két luan chap nhan céc gia thuyét H1, H2, H3, H5, H6 trong md hinh nghién
cliu Vi cac hé s6 beta déu duong va c6 ¥ nghia thong ké tai muc ¥ nghia 5%.

5. Két luan va dé xuit

Sau khi tong hop, phan tich céc dit liéu da thu thap duoc, nhdm tac gia rit ra cac két luan
chinh sau day:

Nhin chung ngudi tiéu dung tré trén dia ban TP.HCM c6 ¥ dinh mua hang cao dbi véi san
pham sira nudc. Voi mace do dong y cao (trén 4) trong thang do Likert 5 bac

C6 5 nhan t6 tac dong tryc tiép va tich cuc dén y dinh mua hang cia ngudi tiéu dung tré tai
TP.HCM Ia (1) Chuan chii quan, (2) MUi vi, (3) Y thtic vé stc khoe, (4) Tinh sin 6 cua san pham
va (5) Hinh anh thuong hiéu. Két qua nay tuong ty véi cac nghién ciu trude day vé cac yéu té anh
hudng dén quyét dinh mua hang va su lra chon tiéu thy cac san pham d an va thirc ubng, trong
d6 c6 cac nghién ciru V& cac san pham sira. Chuan chii quan thé hién ¢ thoi quen tiéu ding va thai
d6 cua gia dinh va nguoi xung quanh ddi véi san pham sira nuéc. MU vi thé hién ¢ sy dé udng, su
thom ngon va da dang vé huong vi san pham sita nugc. Y thic vé sic khoe thé hién ¢ viéc ngudi
tiéu dung thay rang sira nuéc c6 nhiéu chat dinh dudng c6 loi cho suc khoe va viéc kiém soat ché
d6 an ubng tot cho sic khoe cua ho. Tinh sin c6 cua san pham dugce danh gia qua viéc san pham
c6 san c6 & cac kénh nhu cira hang, siéu thi, cac kénh nay c6 dé tiép can va co thé mua & cac khung
gio thuan tién hay khong. Hinh anh thuong hiéu thé hién ¢ viéc nguoi tiéu ding quan trong thuong
hiéu, va va chudng cac thuong hiéu uy tin va quen thuoc vai minh.

Tir @6, nhom tac gia c6 cac dé xuat sau:

Céc doanh nghiép sira c6 thé tac dong gian tiép vao ngudi tiéu dung tré bang cach dua ra cac
chién dich marketing nhiam vao gia dinh va ban bé bai ho tac dong I6n dén y dinh mua céc san
pham sita nudc cua ngudi tiéu dung tré tai TP.HCM. Viéc gia ting mirc d6 tiéu thu cua gia dinh
cling nhu thai do cua ngudi than d6i vai san pham sira nude s& dem dén tac dong tich cuc dén 'y
dinh mua hang ctua nguoi tiéu dung tré tai TP.HCM.

Céc doanh nghiép can chi trong vao hinh anh thuong hiéu cia minh, xay dung mot thuong
hiéu cho dai han véi uy tin va chit luong tét. Didu ndy ciing c6 nghia rang cac san pham sira tir
cac thwong hiéu méi hodc chua quen thudc véi thi truong Viét Nam c6 thé gap rao can 16n khi
tham nhap thi truong.
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DU vé mui vi, c&c san pham sita nudce di co sy da dang va mang huong vi thom ngon, d& udng,
tuy nhién cac doanh nghiép sita van nén tich cuc nghién ctru va cho ra doi cac huong vi méi dé
ngay cang da dang, tao thém nhiéu lua chon cho ngudi tiéu dung.

Vé mit dinh dudng, sic khoe, cac doanh nghiép can day manh nghién ctiu va phat trién dé
cho ra doi cac san pham cai tién, tét cho suc khoe hon, ddng thoi day manh truyén théng khong
chi vé san phdm ma con vé dinh dudng va ché d6 an khoa hoc.

Hién tai, cc san pham sita nudc di duoc phan phéi rong réi, dé tiép can dén nguoi tiéu dang,
day 1a diéu can dugc phat huy. Tuy nhién, xu huéng va thi hiéu nguoi tiéu dung c6 xu huéng thay
d6i, do d6 cac doanh nghiép can ch trong d6n dau xu hudng nhu thuong mai dién tir va cé phuong
thire ddi mai chudi cung tng va phan phéi cho phu hop.
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