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Tém tit

Nhitng nam tré lai day, su phat trién ctia cac san TMDT va hinh thirc mua sdm truc tuyén da lam
xuét hién cac loai hinh tiép thi méi va mot trong s6 d6 1a hoat dong mua sam két hop giai tri. Vi
vay, nhom tac gia da thuc hién nghién ctru sy tdc dong cua hoat dong nay dén hanh vi mua sim
clia ngudi tiéu dung trén san TMDT Shopee va kién nghi nhimng giai phap gitup nang cao hiéu
qua ban hang. Nghién ciru duoc tién hanh dua trén phwong phap dinh tinh tong hop co so 1y luan
v& hanh vi mua hang, cac dac diém cua hoat dong mua sam két hop giai tri va dinh luong véi ddi
twong 14 384 nguoi tiéu dung mua hang trén san TMBDT Shopee. Nhom tac gia dé xuat va kiém
dinh mé hinh phan tich tac dong ciia hoat dong mua sim két hop giai tri dén y dinh mua hang va
su thoa man sau mua hang cta nguoi tiéu dung. Theo két qua kiém dinh d6 tin cdy, phan tich
nhan t6 kham pha EFA va phan tich hdi quy twong quan, cac bién dic diém cua hoat dong mua
sdm két hop gidi tri déu ¢6 anh hudng tich cuc dén bién phu thudc 13 y dinh va sy théa man theo
phuong trinh tuyén tinh. Tir d6, nhom tic gia dua ra cic giai phap nang cao hiéu qua cua hoat

dong danh cho san TMDT Shopee.
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Tir khoa: Mua sam két hop gidi tri, mua sdm truc tuyén, san TMDT, hanh vi mua hang, y dinh

mua hang, su thoa man cua ngudi tiéu dung.

THE IMPACT OF SHOPPERTAINMENT ON CONSUMER PURCHASE BEHAVIOR
ON THE SHOPEE E-COMMERCE PLATFORM

Abstract

In recent years, the development of e-commerce platforms and online shopping has given rise to
new types of marketing and one of them is shoppertainment. This study investigates the impact
of shoppertainment on the purchase behavior of consumers on the Shopee e-commerce platform
and proposes solutions to improve sales efficiency. The study is conducted based on the
combination of the qualitative method that synthesizes the theoretical basis of buying behavior,
the characteristics of shopertainment and the quantitative method from 384 online shoppers on
Shopee. A research model is proposed and tested to understand the influence of shoppertainment
on the purchase intention and post-purchase satisfaction of consumers. According to the results
of reliability test, EFA exploratory factor analysis and correlation regression analysis, variables
of interaction, entertainment, information and economy all have a positive influence on the
shoppers’ intention and satisfaction according to the linear equation. Relevant solutions are
proposed accordingly to improve the sales efficiency for the Shopee e-commerce platform.

Key words: Shoppertainment, online purchase, e-commerce, purchase behavior, purchese

intention, consumer satisfaction.

1. Pt van dé

Trong nhiing nim gan ddy, nén kinh t& k¥ thuat sd toan cau phat trién va mé rong nhanh
chong trén moi linh vyc trong doi séng nho nhitng tac dong tich cuc cua su bung nd ky nguyén
Internet va Cach mang Cong nghiép 4.0. Theo cic nha nghién ctru thi trudng, thoi quen mua sim
va cach thirc kinh doanh ciia moi ngudi trén toan thé gidi co xu hudng chuyén sang thi truong
truc tuyén. Bén canh do, dich bénh Covid-19 cung nhitng dot gian cach xa hoi kéo dai ciing 1a
mot phén khién cho théi quen mua sam cua ho dich chuyén sang mua sam truc tuyén bai su tién
loi va an toan. Mic du, anh hudng ctia nhiéu dot gidn cach lam dit giy chudi cung tng hang hoa

nhung linh vue TMPT (TMPT) lai ¢6 su trdi diy cung véi nhiéu cot mde ting trudong dang cha
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y. Pién hinh nhu theo s6 liéu cta “Béo cdo Chi sé6 TMDT Viét Nam 20207, TMDT giai doan
2016 — 2019 ¢6 tdc d6 tang trudong trung binh khoang 30% va quy mo nganh nim 2020 13 15 ty
USD.

Va khi TMDT phat trién tai Viét Nam da va dang tao diéu kién thuan loi cho su tang trudng
manh mé& ctia cac hinh thic ban hang méi, dién hinh 13 hoat dong mua sim két hop giai tri
(shoppertainment). Day 1a hinh thirc ban hang mdi duge ap dung trong nhitng nam tr¢ lai day co
mg dung yéu t& cong nghé cao, hién dai gitp nang cao kha ning tuwong tac, cai thién trai nghiém
mua sim cla ciia nguoi tiu dung trén san TMDT. Cac san TMPT diy manh ung dung
shoppertainment thi déu dat duoc nhitng thanh cong 16n nhu Shopee, Lazada. ..

Mic du did c6 mot sd nghién ciru vé hoat dong mua sim két hop giai tri trong thuong mai
truyén thong trén thé gidi, nhung d6i voi mua sdm tryc tuyén thi nhitng hoat dong nay van chua
duogc nghién ctru chuyén sau boi day 1a mot xu hudng maéi trong TMDT. Nghién ctru nay dugc
thuc hién nham tra 161 cho cau hoi nhitng yéu td bén trong tao nén cac hoat dong mua sam két
hop gidi tri trén san TMDT 1a gi va nhiing yéu t6 d6 tac dong dén hanh vi mua hang ctia nguoi
tiéu dung nhu thé ndo dé tir d6 d& xuat ra nhirng giai phap giup sain TMBT c6 thé van dung hiéu
quéa hon cac hoat dong mua sam két hop giai tri trong ban hang.

2. Téng quan chung

2.1. Ly lugn chung vé mua sim két hop gidi tri

2.1.1. Khdi niém mua sam két hop gidi tri

Mo hinh két hop mua sam va giai tri d3 xut hién kha 1au trong ban 1é truyén thong tai cac
trung tAm thwong mai, khu mua sdm, khu tich hop... Mua sim két hop giai tri trong ban 1¢ tai
cac cira hang truyén thong duoc hiéu 1a hinh thire thu hut khach hang dén véi cac ctra hang mua
sam bang viéc cung cap cac hoat dong giai tri trong tac va hap dan.

Khéi niém “mua sam két hop giai tri” hién nay duoc dinh nghia co6 su khac biét so vdi nhitng
dinh nghia trong ban 1¢ tai cac cira hang truyén thong trudc day. Yapei Zhang, Diane Deng
(2021, page 2) dinh nghia ciia mua sim két hop giai tri (shoppertainment) “ 13 mot hinh thirc
TMDT méi ndi cung cip cho ngudi tiéu dung trai nghiém mua sam ca nhan, twong tac va hap
dan hon bé‘mg cach tan dung hinh anh, video, tro choi tuong tac va/hodc sy kién phat truc tiép dé
cudi cung thuc ddy giao dich”. Dashveenjit Kaur (2021) noi vé myc tiéu ciia mua sam gii tri
trong TMBT “la thu htt ngudi mua mua hang tir ctra hang truc tuyén trong khong gian thyuc bang

cach cung cap cac hoat dong twong tac hap dan.”

FTU Working Paper Series, Vol. 1 No. 2 (04/2023) | 3



Tir nhitng phén tich trén va dé phu hop voi dé tai nghién ciru vé mua sam két hop giai tri
trén sain TMDT, trong nghién ciru nay, khai niém mua sam két hop giai tri dwoc dinh nghia 1a
mot hinh thirc TMDT cung cip cho nhitng ngudi tiéu dung trai nghiém mua sam, tuong tic, hip
dan théng qua cac hoat dong giai tri da dang trén nén tang truc tuyén nham ting doanh thu ban
hang.

2.1.2. Cac hinh thirc shoppertainment trén san TMPT Shopee

e Hoat dong phat truc tiép (Shopee Live)

e Cic trd choi truc tuyén (Shopee Game)

e To chirc cac ngay hoi dac biét (1/1, 9/9, 11/11,....)

e Ung dung tri tué nhén tao (AI) va cong nghé thuc té a0 AR
e Nén tang cong dong Shopee Feed

2.1.3. Cdc ddc diém ciia hoat ddng mua sam két hop gidi tri trén san TMPT

o Tinh twong tac xa hgi

Trong mdi truong ban 1é, c6 nhiéu khach hang va trai nghiém cia mdi nguoi c6
thé anh huong dén trai nghiém cua nguoi khac, diéu nay M. Srivastava, D. Kaul
(2014) bao gdm ca gia dinh va ban bé, nhing ngudi ma khach hang dén véi cua
tiém. Do do, tinh tuong tdc xa hoi la mot cdu tric quan trong dé nghién cuu khi
nhin vdo cic cira hang ban 1¢ tryc tuyén. Twong tic trén cac san TMDT khong don
gian 1a sy trao doi qua lai gita doanh nghiép v&i khach hang ma do con chinh la
nhitng trai nghi€ém cua ngudi dung trong qua trinh st dung san thuong mai.

o Tinh giai tri

Dic diém ndi bat va dé nhan thdy nhat cia hoat dong mua sim két hop giai tri
trong mua sam d6 chinh 13 tinh giai tri. Theo nghién ctru cua Chen va Well (1999),
tinh giai tri dwoc dinh nghia 1 hoat dong c6 lién quan dén tinh nhiém vu thdp, phan
anh niém vui, sy tha vi va giau tri tudng tuong. Trai nghiém thu vi cia nhiing hoat
dong mua sim két hop giai tri ciing 1a mot phan quan trong tao nén tinh giai tri dic
trung cua nhitng hoat dong nay.

e Tinh thong tin

Goel & Prokopec (2009) gidi thich tinh thong tin la kha nang cua mot trang web
cung cip thong tin cho khach truy cap. Cac thong tin duoc cung cdp can phai chinh

xac, phu hop, kip thoi va mang tinh hitu ich cho nguoi tiéu dung. Trén cac san
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TMDT, thong qua hoat dong mua sim két hop giai tri ngudi mua cé nhiu thong tin

hon vé chat lugng, gid cd, feedback... vé san pham tr ngudi ban, nguoi mua khac.

e Tinh kinh té

Mua sim két hop giai tri con c6 dic diém gitp khach hang c6 wu dai va tiét
kiém nhimg khoan chi tiéu hay con duoc biét dén d6 1a tinh kinh té. Khi dé& cap dén
tinh kinh té, nhom nghién ctu dang mudén néi dén nhitng loi ich nhu giam gia hang
ban, giam gid dich vu, qua ting keém,... ma khach hang co thé nhan duogc thong qua
tham gia cic hoat dong mua sim két hop giai tri trong mua sim truyén thdng va mua
sam tryc tuyén trén san TMBPT. No6i cach khac, ban chat ctia tinh kinh t& chinh Ia
nhitng hinh thtc khuyén mai trong chién lugc ban 1& truyén théng kich thich viéc mua
san phidm ngay lap tic va ting lugng hang mua cia khach hang.

2.2. Hanh vi mua hang cua khdach hang

2.2.1. Khai niém hanh vi mua hang

Theo Kotler (2005&2012), hanh vi mua cua nguoi ti€u dung la cach thic cac ca
nhan, nhom va té6 chac lya chon, mua, su dung va thai bd cac san phém, dich vu, y
tuong hodc kinh nghiém nhim thoa méin nhu ciu cia ho. Pong thoi, Kotler va Keller
(2011) nhian manh tdm quan trong cua viéc hiéu hanh vi mua hang cia nguoi tiéu
dung, cach khéch hang lga chon san phém va dich vu ctua ho c6 thé cuc ky quan
trong d6i v&i cac nha san xuit ciing nhu nha cung cdp dich vu vi didu nay mang lai
cho ho loi thé canh tranh so v6i d6i thi canh tranh vé mot sd khia canh. Trong
nghién ciru nay, nhom tac gia tdp trung phan tich y dinh mua hang va sy théa man
cua nguoi tiéu dung.

- Morinez va cong su (2007) xac dinh y dinh mua hang nhu mot tinh huéng
trong d6 nguoi titu ding c6 xu hudng mua mot san phim nhat dinh trong mot sd
diéu kién. Y dinh mua thuong lién quan dén hanh vi, nhan thoc va thai do cua
nguoi tiéu diung va tir d6 thuc day viéc ra quyét dinh mua.

- Theo Philip Kotler, sy hai long cua khach hang (Customer satisfaction) la murc
d6 trang thai cam gidc cua mot ngudi bat ngudn tir viéc so sanh két qua thu dugc tir
viéc tiéu dung san pham/dich vu véi nhiing ky vong cta chinh ho. Trong bdi canh

twong tic gifta may tinh va con ngudi, su hai long dugc coi 1a yéu té chinh quyét
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dinh dén cac hanh vi tich cuc cua khach hang vi du nhu y dinh mua lai, truyén
miéng dién tr va long trung thanh lau dai (Hsu & cdng su, 2012).

2.2.2. Anh huéng cia Shoppertainment dén hanh vi mua hang cua khdach hang trén san
TMDT

- Niém tin: Bing cach gidi thiéu san pham thong qua phat truc tiép, nguoi tiéu
ding c¢6 co hdi xem san phdm va tuong tac véi ngudi to chic budi phat truc tiép dé
giai téa mdi quan tdm cua ho. P& nhimg nguoi c6 anh huong (Influencer, KOLs)
ching thuc sin phim qua cic hinh thic giai tri phat truc tiép 1a mot cach khac dé co
dugc long tin tor khach hang.

- Nhén thirc: Nguoi ta co thé c6 nhitng nhan thirc khiac nhau vé cing mot khach
thé do co ba qué trinh nhan thuc: Sy quan tdm c6 chon loc, sy bop méo co6 chon lya
va sy ghi nhd c6 chon loc. Viéc Shoppertainment dem dén cho nguoi tiéu dung thong
tin vé san pham, ciing nhu c6 thé khidm pha san pham truéc khi mua sim s& giup
cho nguodi tiéu dung c6 thé trai nghiém dugc chat luong san pham va dé dang sang
loc ra san pham phu hop v6i nhu ciu. Thay vi nguoi tiéu dung chu dong tim kiém
san pham phu hop nhu cdu nhu trudc, gid ddy, cac san pham nay s& tu tim dén
nguoi tiéu dung.

- Pong lwe: Voi nguoi tidu dung, mua sam két hop giai tri khong chi cung cap
thong tin mua sam bo ich ma con mang lai cam gidc séng dong, hao hung khi mua
hang. Nguoi tiéu dung sdn sang kham pha thuwong hiu méi va dua ra quyét dinh mua
hang ngoai ké hoach. Duva trén khao sat nam 2021 cua TikTok duoc thuc hién vao
thang 3 nam 2021 véi hon 1.800 ngudi dung Dong Nam A, 82% cho biét dd mua
san pham tir nhin hang ho it khi st dung trong cac dot mua sim lon. Pang cha y
hon, 55% nguoi ding di dua ra cac quyét dinh mua hang nam ngoai ké hoach.

3. M6 hinh, gii thiét va phwong phap nghién ctru

3.1. Mé hinh nghién ciru dién hinh

3.1.1. M6 hinh nghién citu vé sw hai long vé gidi tri, tinh théng tin, kich irng trang web va
hiéu qud ban than nhw yéu t6 dong lwc tao nén y dinh mua hang triee tuyén ciia Norol Hamiza
Zamzuri va cong su (2018)

Bai nghién ctu ctia Norol Hamiza Zamzuri va cong su (2018) vé dé tai cac yéu tb

dong luc tic dong y dinh mua hang truc tuyén trong bdi canh TMPT cua Malaysia -

FTU Working Paper Series, Vol. 1 No. 2 (04/2023) | 6



dién hinh v&i mot s san TMDT nhu Zalora, AliBaba, 11th Street va Lazada. Dua vao
Iy thuyét vé St dung va hai long (UGT) va ly thuyét nhan thic xi hoi (SCT), két
qua nghién ctu di cho thay hai cdu trac ndy gom hai long vé giai tri va su hai long
vé thong tin va yéu td hiéu qua ban thian di c6 tac dong tich cuc dang ké vao ¥
dinh st dung mua sim truc tuyén cia mot cd nhan thong qua 5 bién (4 bién doc lap
va 1 bién phu thudc), cu thé:

Hinh 3.1: Mb hinh nghién ciru vé sy hai 1ong vé giai tri, tinh thong tin, kich #ng trang web

va hi¢u qua ban than dén y dinh mua hang online

Su hai long vé su gian tri H1

H2 Y dmnh
mua hang

e L’/ online
Kich ung trang web

H4

S hat long veé tinh thong tin

Hiéu qua ban thin

Nguén: Zamzuri va cong su (2018)

Két qua nghién ciu nay dwa ra phu hop voi cac nghién ctru di trude cua Wang (2011),
Laudon va Traver (2009) vé tinh giai tri va thoa man thong tin anh huong dén nguoi tiéu dung sir
dung mua sam truc tuyén. Bén canh do, su tac dong cua yéu td hiéu qua ban than lién quan dén
kha ning str dung coéng nghé cua hau hét ngudi thudc thé hé millennials - thé hé 16n 1én trong
mot thé gidi dugc bao quanh boi cong nghé tir d6 gia ting hidu qua sir dung Internet va dich vu
tryc tuyén (Sun Yun, 2011).

3.1.2. M6 hinh nghién ciru vé tic déng cia qudang cdo qua mang xd hoi dén y dinh mua sam
ciia nguoi tiéu dimg tai Thanh phé Can Tho ciia Ngé My Trdn va Mai Vé Ngoc Thanh (2017)

Tac gia cua bai nghién cGu nay di phan tich anh hudng truc tiép cua cac

yéu t& thuoc kénh quing cdo qua mang xi hoi dén ¥y dinh mua sim cua
nguoi tiéu dung tai thanh phd Can Tho. M6 hinh nghién ctru gdm cé 6 bién, trong do
gém 5 bién doc lap lan luot 1a tinh thong tin, tinh gidi tri, su tin cay, su phién nhiéu
va tinh tuong tac - xa hoi va 1 bién phu thudc 1a y dinh mua sdm cua nguoi tiéu
ding. Nghién ctu cia Ngé My Tran va Mai V& Ngoc Thanh (2017) dd cho thdy
dugc su tac dong tich cuc cia 4 bién dén y dinh cua nguoi tiéu ding mua sim. Mb
hinh nghién ctu duoc dé& xuit nhu sau:
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Hinh 3.2: M6 hinh nghién ciru vé tic dong ciia quing cdo qua mang xa hdi dén y dinh mua

sam cdia nguoi tieu dung

Tinh giai tri (+) ;
cua nguoi tiéu dung
Su phién nhiéu -

Tinh tirong tac —

X4a hoi

Nguén: Ngé My Trén va Mai V& Ngoc Thanh (2017)

3.2. Gid thiét va mé hinh nghién ciru dé xudt

Dya vao 2 mé hinh da dugc nghién ctru trudc d6 cua Norol Hamiza Zamzuri va
cong sw (2018) va cua Ngo My Tran va Mai Vo Ngoc Thanh (2017), nhom tac gia
mé rong nghién ctu tac dong hoat dong mua siam két hop giai tri dén hanh vi mua
cia ngudi tiéu ding gém ¥ dinh mua hang va sy hai long cia ngudi tiéu dung. Bang
viéc téng hop va nghién ctu sau vé dic diém hoat dong mua sam két hop giai tri,
mo hinh bai nghién ctu di duwoc dé& xudt v6i nhitng gia thiét sau:

3.2.1. Tinh twong tac xa hoi

Trong thuong mai, Suprenant va Solomon (1987) cho riang khach hang va nhéan
vién phu thudc 13n nhau va mot mdi quan h¢ v&1 su tuong téac tdt s& cai thién trai
nghiém cua khach hang. Hién nay, moi ngudi chu yéu giao tiép véi nhau théng qua
cic nén tang mang xi hoi dugc goi 1a twong tic do. Vai tro twong tac 4o anh hudng
tich cyc 1én du dinh mua hang cua khiach hang (Kim va cong su, 2015; Lee &
Watkins, 2016; Hwang & Zhang, 2018). Tu do, nhém dua ra giad thiét nghién cuu nhu
sau:

H1: Tinh twong tac cia hoat dong mua sim két hop giai tri c6 tic dong tich
cwe dén y dinh mua hang cia nguwoi tiéu dung trén san TMDT.

Theo Bitner va cdng sy (1994), sy hai long cua khach hang thuong bi anh

huong boi chat lugng cua tuong tdc giltta cac cd nhan gitta khach hang va nhan vién
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tiép xtc. Muc tiéu cua viéc cai thién tuong tdc x@ hoi la tang két qua tich cuc cua
nguoi tiéu ding, trong d6 sy hai long 1a mot trong nhimg két qua d6 (Grace va
O’Cass, 2004). Tir nhitng co sé nghién ciru trén, nhém dua ra gia thiét nhu sau:

H2: Tinh twong tic ciia hoat déng mua sim két hop giai tri c6 tac dong tich
cwe dén sy hai 1ong sau mua hang cia nguoi tiéu dung trén san TMPT.

3.2.2. Tinh giai tri

Nghién ctu Richardet va cong sy (2010) va Chen va Well (1999) khang dinh tinh
giai tri cua ngudi tiéu dung véi trang ban hang truc tuyén duoc ning cao s& phat
trién thai d0 tich cuc cua ho dbi v6i nhan hidu. Bart va cong su (2005) cho théy
rang tinh giai tri tryc tuyén co thé bu dap cho thiéu tin twong ban ddu ddi véi mot
nhin hiéu. Tir mot sd nghién ctu cia KukarKinney va Close (2010), Hsieh va cong
su (2014), tinh giai tri phan anh sy danh gid cao cta ngudi tiéu dung dén trang web

mua hang. TU d6, nhéom xay dung gia thuyét:

H3: Tinh giai tri ciia hoat dong mua sim két hop giai tri cé tic dong tich
cwe dén y dinh mua hang ciia ngudi tiéu dung trén san TMPT.

Theo nghién ctru cua Sang Yong Kim va Young Jun Lim (2010), mbi twong quan
tich cuc vé tinh giai tri ngu ¥ rang d6i véi nguoi tiéu dung, giai tri khong chi quan
trong trong viéc lua chon clra hang mua sim trén mang ma con quan trong trong viéc
danh gia muc d6 hai long cua ho. Yéu td giai tri can két hop véi tinh thong tin tot
dé lam hai 10ng nguoi tiéu dung trong qua trinh mua sim trén Internet (Bell va Tang
1998). Dya vao d6, gia thuyét tiép theo dugc xdy dung:

H4: Tinh giai tri ciia hoat dong mua sim két hop giai tri cé tic dong tich
cwe dén sy hai 1ong sau mua hang ciia nguoi tiéu dung trén san TMPT.

3.2.3. Tinh thong tin

Tinh thong tin 1a dic diém gin lién v6i niém tin clha ngudi tiéu ding vé loi ich
kinh té. Ranganathan va Ganapathy (2002) dé cip ring thong tin c6 chit luong cao cé
thé cung cip day du thong tin lién quan dén san pham, dich vu trén cac trang web
B2C, cung cdp cho nguoi tiéu dung sy trg giGp trong qua trinh danh gia.

Céc san TMPT cang cung cép nhiéu thong tin san pham dé tao thuan loi cho
viéc mua hang cua nguoi ti€u dung, y dinh mua hang cua nguodi tiéu dung sé cang

ting 1én (Kardes, 2002). Vi viy, chat luong trai nghiém ao co thé duoc cung cip bai
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thong tin théng qua mot sd hinh thic shoppertaiment trén Shopee. Tiur d6, nhom lap
gia thuyét nhu sau:

H5: Tinh thong tin cia hoat dong mua sim két hop giai tri c6 tac dong tich
cwe dén y dinh mua hang ciia ngudi tiéu dung trén san TMPT.

Vai trd chinh cua cira hang truc tuyén la cung cip thong tin lién quan dén giad ca
va théng tin san pham dé gitp giam chi phi tim kiém cia nguoi tiéu ding (Bakos,
1997), nén thong tin truc tuyén co chat luong cao hon va phong pht hon sé& dan dén
mac do hai 1ong cia khach hang cao hon (Peterson va cong sw, 1997). Chat luong
thong tin do trang web cung cdp khuyén khich st dung mang truc tuyén (Yang va
cong sy, 2005), lam tang su hai long (Lin, 2007), long trung thanh (Kim & Niehm,
2009). Tir nhitng co s& nghién ctru trén, nhém dua ra gia thiét nhu sau:

H6: Tinh thong tin ciia hoat dong mua sim két hop giai tri c6 tac dong tich
cwe dén sy hai 1ong sau mua hang cia nguoi tiéu dung trén san TMPDT.

3.2.4. Tinh kinh té

Theo Kahneman va Tversky (1979), khach hang dwa ra quyét dinh dua trén sy
tham chiéu va xudi theo nhimg sy tham chiéu vé “duoc” va “mat” Khach hang cé xu
huéng tranh mat mat va bi anh hudéng boi'sy mat' nhiéu hon'su dugc'. Santini va cong
su (2015) da dua ra két qua tir nghién ctu d6 1a hinh thic khuyén mai c6 anh hudng
tich cuc dén ¥y dinh mua hang cua nguoi tiu dung T d6, nhom dua ra gia thiét

nghién cuu:

H7: Tinh kinh té ciia hoat dong mua sim két hop giai tri c6 tic dong tich
cwe dén y dinh mua hang cia nguoi tiéu dung trén san TMDT.

Kotler khang dinh: “Chia khoa giit chdn ngudi tiéu dung 1a su hai long cta ho”;
vi vy c¢6 dugc su hai long sau mua s€ nang cao long trung thanh, gia tang y dinh
mua lai va giéi thiéu véi moi nguodi. Theo bdo cdo cua New York Times, Forrester
Research phat hién ra riang cac chwong trinh khach hang than thiét nhu cung cip
diém, giam gia, chiét khau hodc két hop ching s€ la mdt phén cia chién lugc quan
hé khach hang toan dién va tic dong dén su hai long cta ho. T nhimng nghién ctu
trén vé mdi quan hé cua tinh kinh té trong ban hiang va sy hai long sau mua cua

nguoi tiéu dung, nhém dua ra gid thiét nghién cuu:
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H8: Tinh kinh té cia hoat dong mua sim két hop giai tri cé tac dong tich cue
dén sy hai long sau mua cia ngudi tidu dung trén san TMDT.

Hinh 3.3: M6 hinh nghién ciru dé xuat

Dic diém cia hoat dong mua
sam két hop g tri

Y dinh mua hang

Tinh twong tac xd hoi

Tinh giai tr1

Tinh thong tin

Tinh kinh té

i Swhai long sau mua

Nguon: Nhém téc gia

Mo hinh d& xuit bao gom 6 bién bao gdm 4 bién doc 1ap vé dic diém cua hoat dong mua
sam két hop giai tri 14 tinh twong tdc xd héi, tinh gidi tri, tinh théng tin, tinh kinh té va

2 bién phu thudc 1a y dinh mua hang va sw hai long sau mua cua nguoi tiéu dung.
Mot so tinh méi la cia mé hinh nhéom tic gia de xuat:

Thir nhat, md6 hinh khong chi nghién clfru vé tac dong cua nhiing dac di€m chu
yéu cua hoat dong mua sam két hop giai tri trén san TMDT Shopee dén y dinh mua
hang ma con nghién cltru vé tac dong dén sy hai long véi muc tiéu c6 nhiing nghién
ciru sau hon téi hanh vi mua ctia nguodi tiéu dung.

Thir hai, hoat dong mua sam ket hgp gidi tri cling c6 didc trung riéng, bén canh

tinh twong tdc xa hoi, tinh thong tin, tinh gidi tri, nhom tac gid con

de xuat thém dac diém ve tinh kinh t€ dya trén nghién ctru co sé 1y luan vé hoat dong mua

sam két hop giai tri trén san TMDT.

3.3. Xdy dung thang do
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Céc thang do dugc dua ra dua trén tham khao cac nghién ctru dién hinh va dé xuét ctia nhom
tac gia gdm cac muc do tir 1 dén 5 duya trén thang do Likert 5 diém, véi 1 1a “Rat khong dong ¥,
2 1a “Khong dong ¥, 3 1a “Trung lap”, 4 12 “Pong ¥ va 5 1a “Rét dong y””. Nhom tac gia tu tong
hop va dé xuét cac bién quan sat v6i timg thang do nhu sau:

Bang 3.1: Dién giai thang do bién “Tinh twong tic xa hi - TTXH”

Bién Dién giai Nguoén

quan sat tham khao

Tinh M6t s6 hinh thitc ciia mua sam két hop giai tri cung cap | Cai, Wohn,
twong | TTXH1 |khong gian cho ngudi ban giai téa cac thic méc cua t6i vé | Mittal &

tac xa san pham. Sureshbabu
hoi (2018)

T6i c6 thé xem d4anh gia. phan hoi tir cac ngrdi mua khac vé
TTXH2 | san pham, nhin hang thong qua cac trai nghiém mua sam giai
tri trén san TMBDT Shopee.

Théng qua hoat dong mua sam két h iai tri trén Shopee,
TTXH3 | & A A ,'g Gp.g~..- ’
161 6 thé theo dbi, tirong tac cung ngwdi ndi tiéng, KOLs.

To6i c6 thé twong tac véi ban beé, ngwdi than khi ho chia sé
TTXH4 o A . .
mot sO hoat dong mua sam két hop giai tri cua Shopee.
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Bang 3.2: Dién giai thang do bién “Tinh gidi tri - TGT”

Bién Dién gidi Nguén
quan sat tham khao
Tinh T6i c6 nhitng trai nghiém rat hap dan qua hoat déng mua sam | Cai, Wohn,
gidi tri | TGT1 |két hop giai tri v6i (tng dung cong nghé thirc té 4o trén san | Mittal va
TMDT Shopee Sureshbabu
: — (2018):
T6i cam thay vui vé, hao hitng khi mua sam két hop giai tri .
] Chen va
TGT2 |trén san TMDT Shopee ¢ cung cap cac trd choi, minigame Well
. e
doi thuong, nhan dwoe vu dai.
(1999)
To6i cam thay dwgc giai toa cang thang khi mua sam thong
TGT3 |qua phat trirc tiép hoic trong nhimg ngay héi mua sam trén
san TMBPT Shopee.
T61 cam Théy dugc giai tri, tan huéng véi mot 6 hoat dong
TGT4 | mua siam két hop giai tri vé san pham. gi6i thiéu san pham tir
ngudi ndi tiéng, KOLs trén san TMDT Shopee.
Bang 3.3: Dién giai thang do bién “Tinh théng tin - TTT”
Bién Dién giai Nguon
quan sat tham khao
Tinh ITT1 T61 nhan dwge cac thong tin chinh x4c, kip thoi va da dang Siau va
théng qua hoat d6ng mua siam trén san TMDT Shopee. Shen
tin : : : (2003)
T61 nhan nhiéu théng tin vé san pham, nhin hang tir ngudi .
TTT2 . . Cai, Wohn,
bén véi hoat dong mua sam két hop giai tri cia Shopee. .
Mittal &
T6i nhan dwge nhiéu théng tin danh gia chan thye, chinh x4c | Sureshbabu
TTT3 |vé san pham, nhin hang thong qua nhimg ngudi tiéu ding | (2018):
khac qua cac tinh ning nhir Shopee Feed, Shopee Live.... Chen &
- - Well
To1 ¢6 hinh dung chan thyc veé san pham nhw trai nghiém (1999)
TTT4 |trong mét cira hang vat Iy truyén thong bang cach san pham

dugc gidi thiéu truc ’ruyén trén san TMDT Shopee.
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Bang 3.4: Dién giai thang do bién “Tinh Kkinh té - TKT”

Bién Dién giai Nguon
quan sat tham khio
Tinh T6i nhan dwoc nhiéu méa giam gia. wu dai. xu. thwéng tir mot | Bake Well
kinh t¢ | TKT1 |s6 hoat dong mua sam két hop giai tri wrén san TMDT and
Shopee. Mitchell
: (2003).
To61 ¢o dugc trai nghiém mua tot khi dang mua nhitng san p;
. 3 lerre
TKT2 | pham dwoc cung cap kém nhitng ma gidm gia, hoan xu, nhan
Chandon,
thudng trén san TMDT Shopee. .
Brian
T6i co thé tiét kiém tién nh¢ nhitng wu d4i giam gia. nhan xu | Wansink,
TKT3 |thong quamot s6 hoat dong mua sam két hop giai tri nhw o | Gilles
choi. xem cac budi phat trirc tiép trén san TMDT Shopee. Laurent
- - - (2000)
T61 co the mua nhiéu san pham hon trong gio hang véi cling
TKT4 |mot hrong tién nho nhitng ma gidm gi4. hoan xu. nhan

thudng trén san TMDT Shopee.
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Bang 3.5: Dién giai thang do bién “Y dinh mua hang - YD”

Bi¢n Dién giai Nguoén
quan sat tham Khao
Y dinh T6i san sang mua nhitng san pham ciia nhitng ctra hang c6 | Venkatesh
mua YD1 cac hoat dong mua sam két hop giai ti trén san TMDT | & Cong
hang Shopee. sw (2012),
; ) - Davis &
Té1 s& mua nhiéu san pham hon cua nhitng ctra hang day R
i . Cong su
YD2 manh hoat déng mua sdm ket hop gidi tri wén san TMDT (1989)
Shopee.
T6i s& mua thweong xuyén hon tai cac cira hang tric tuyén
YD3 | rén sain TMDT Shopee véi nhiéu hoat déng mua sim két
hop giai tri.
To6i s& gi6i thiéu cho ban bé, nguoi than. ngudi quen vé
YD4 |nhitng cira hang véi nhiéu hoat déng mua sam giai tri trén
san TMBT Shopee.
Bang 3.6: Dién giai thang do bién “Sw hai long ciia ngwai tiéu dimg - HL”
Bién Dién giai Nguon
quan sat tham khao
Sw hai L1 T6i hai 1ong véi trai nghiém mua sam két hop giai tri trén san | Hsin Hsin
long TMDT Shopee Chang, Su
cia - - - Wen Chen
T61 cam thay mua sam két hop giai tri mang lai trai nghiém
nguwoi . (2008)
R HL2 thtt vi hon cic hoat déng mua sdm khac twén san TMDT .
tiéu Oliver
Shopee.
diing (1997)
T6i san sang quay tré lai mua hang tai nhitng cira hang day
HL3 |manh hoat d6ng mua sam két hop giai tri trén san TMDT
Shopee.
HIA Tbi dwoc dap tng nhimg mong doi cua t6i khi mua sam nho
trai nghiém mua sim két hop giai tri ctia Shopee.

Nguon : Nhém tac gia tong hop tir SPSS
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3.3. Phwong phap nghién ciru

e Nghién ciru dinh tinh: Nhom tac gia tong hop, thong ké cac nghién ctru trude
c6 lién quan va cac bai bao dé thu thip co s& 1y ludn, ludn giai céc khai
niém, tim hiéu thuc tién vé hoat dong mua sam két hop giai tri trong thuong
mai, xac dinh, xay duyng va lga chon nhiing dic diém cua cac hoat dong mua
sam ké&t hop giai tri tdic dong hanh vi mua cua nguoi tiéu dung trén san
TMDT Shopee.

o Nghién ciru dinh lwong: Nhom tic gia thu thap dir liéu, khio sat thyc tién vé
nhitng nhén dinh, danh gia, tim hiéu thuc té tac dong cua hoat dong mua sdm
két hop giai tri dén hanh vi mua hang cta ngudi tiéu dung truc tuyén khi trai
nghiém trén san TMDT Shopee. Tt nghién ctu dinh lugng, nhom tic gid su

dung Excel va phan mém SPSS 26.0 dé théng ké va phén tich.
4. Két qua nghién ciru

4.1. Thong ké mé ti dic diém mdu nghién civu:

Mau duoc chon theo phuong phép léy mau thuan tién véi kich thudc 384 mau.

e V¢ gi6i tinh, mau nghién ctru gom 166 nam (43,2%) va 218 nir (56,8%)

e Vé djp tuéi, phan 16n mau khao sit c6 do tudi tr 18 - 25 tudi véi 254 maiu
chiém ty 1& 66,2%, nhom tudi 26 - 36 tudi chiém ty 1& 27,3%, cdc nhém tudi con lai
chiém ty 1& nho va thuong tir chdi tra 10i.

e Vé thu nhdp, mic thu nhap dudi 5 triéu/thang c6 sd lugng 16n nhit chiém ty
16 59,4%, nhom thu nhap 5 - 10 triéu/thang chiém 25,3%, cac nhom thu nhap cao hon
chiém téng cong 15,3%.

e Vé tinh trang cong viéc, hoc sinh va sinh vién chua di 1am chiém ty 1& cao
nhat véi 48,4%. Piéu nay hoan toan phu hop véi dic diém mau chiém ty 18 cao nhat
& bién do tudi va thu nhap. Tiép theo 1a cong viéc ban thoi gian 1a 31,8% va cong
viéc 6n dinh 1a 19,8%.

4.2. Phin tich hoi quy tuyén tinh:

Phan tich hdi quy duoc st dung dé danh gia anh hudng cua cic bién doc lap:
Tinh tuong tac xa hdi, Tinh giai tri, Tinh thong tin, Tinh kinh té cua hoat dong mua
sam két hop giai tri dén Y dinh mua hang va Sy hai long sau mua ciia khiach hang

trén san TMDT Shopee.
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e Y dinh mua hang ciia khich hang:

Tém tat mo hinh

Mo R binh |R binh phwong | Loi tiéu chuan
hinh R phwong dieu chinh woe tinh Durbin-Watson
1 764# 584 580 45795 1.988

a. Céc yéutd tac dong: (Hang sb). TKT, TTT. TGT. TTXH
b. Bién phu thudc: YD

Nguon : Nhém tic gia tong hop tir SPSS

Cic hé so
Hé 56 chwra chuan héa | Hé so chuan héa
MG hinh . . t Sig.
B Loi tiéu chuan Beta
1 (Hing s6) | -.184 169 -1.089 277
TTXH 255 038 257 6.735 .000
TGT 292 035 313 8.228 .000
TTT 225 038 223 5.887 .000
TKT 243 037 252 0.524 000
a. Bién phu thude: YD

Nguon : Nhém tac gia tong hop tir SPSS

Két qua phan tich hdi quy cho thdy, hé s R co gia trj 0,764 cho thdy mdi quan
h¢ gilta cic bién trong md hinh c6 mbi twong quan chit ché. Bio cdo két qua hoi
quy cua md hinh cho thiy gia tri R*> = 0,584, diéu nay no6i 1én do thich hop cua md
hinh 1a 58,4%. Gia tri R* hiéu chinh phan anh chinh xdc hon sy phu hop cua md
hinh so véi véi tong thé, ta co gia tri R> hiéu chinh bang 0,580 (hay 58,0%) véi
kiém dinh F, Sig = 0.000 (< 0,05) c6 nghia ton tai md hinh hdi quy tuyén tinh giira
¥ dinh mua hang va 4 nhan t5 anh hudng.

o Y nghia ciia hé sé héi quy:

Tat ca cac bién déu anh huong dén y dinh mua hang ctia khich hang khi tham
gia cic hoat dong mua sam két hop giai tri trén san TMDT Shopee: Tinh twong tac
xd hoi (TTXH), Tinh giai tri (TGT), Tinh thong tin (TTT), Tinh kinh té (TKT) vi cac
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bién nay c6 mirc y nghia Sig. < 0,05 nén dugc chip nhan trong phuong trinh hdi quy
va déu c6 tac dong duong (hé sd Beta duong) dén y dinh mua hang ciia khiach hang
khi tham gia cac hoat dong mua sam két hop giai tri trén san TMDT Shopee (YD).
Mébi quan hé gilra bién phu thudc voi 4 bién doc lap duoc thé hién trong phuong
trinh sau:
< Phuong trinh hdi quy chua chuan hoéa:
YD = -0.184 + 0.255*TTXH + 0.292*TGT + 0.225*TTT +0.243*TKT
% Phuong trinh hdi quy chuin hoa:
YD = -0.184 + 0.257*TTXH + 0.313*TGT + 0.223*TTT + 0.252*TKT

Bang 4.1: Mirc d6 Anh hwéng cia bién déc lip dén bién phu thudc “Y dinh mua hang”

STT Bién Beta chuin héa Ti 1¢ phan trim Thfug{l‘;“h
1 Tinh giai tii (TGT) 0.313 29.95% 1
2 | Tinh trong tac xa hoi (TTXH) 0.257 24.59% 2
3 Tinh kinh té (TKT) 0.252 24.11% 3
4 Tinh théng tin (TTT) 0.223 21.34% 4
Téng 1,045 100%

Nguon: Nhém tac gid tong hop

o Sw hai long sau mua:
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Tém tat mé hinh

Mo R R binh R binh phwong diéu | Loi tiéu chuan Durbin-
hinh phwong chinh waoe tinh Watson
1 T642 584 580 A5705 1.088

a. Cac yéu t tac dong: (Hang s6). TKT. TTT. TGT. TTXH
b. Bién phu thude: YD

Cac he so

L. Hé so chwa chuan héa Hé s6 chuan héa
Mo hinh : _ 1 ’ t Sig
B Loi tien chuan Beta

1 (Hang sd) -.184 169 -1.089| .277
TTXH 255 038 257 6.735| .000
TGT 202 035 313 8.228| .000
TTT 225 038 223 5.887| .000
TKT 243 037 252 6.524| .000

a. Bién phu thude: YD

Nguén : Nhom tac gia tong hop tir SPSS

Két qua phan tich hdi quy cho thdy, hé s6 R co gia tri 0,748 cho thdy mdi quan
hé gitra cac bién trong mo hinh c6 mdi twong quan chit ché. Bao cio két qua hoi
quy cua md hinh cho thdy gia tri R*> = 0,559, diéu nay noéi 1én do thich hop cua md
hinh 14 55,9%. Gia tri R* hiéu chinh phan anh chinh xdc hon sy phu hop cia mé
hinh so véi voi tong thé, ta c6 gia tri R> hiéu chinh bang 0,554 (hay 55,4%) véi
kiém dinh F, Sig = 0.000 (< 0,05) c6 nghia ton tai m6 hinh hdi quy tuyén tinh giita
y dinh mua hang va 4 nhan t5 anh hudng.

o Y nghia ciia hé sé héi quy:

Tat ca cac bién déu anh huong dén sy hai long sau mua cua khach hang khi tham
gia cic hoat dong mua sam két hop giai tri trén san TMDT Shopee: Tinh twong tac
xa hoi (TTXH), Tinh giai tri (TGT), Tinh thong tin (TTT), Tinh kinh té (TKT) vi cac
bién nay c6 muc y nghia Sig. < 0,05 nén dugc chip nhan trong phuwong trinh hdi quy
va déu co tac dong duong (hé sb Beta duong) dén sy hai long sau mua cta khach
hang khi tham gia cac hoat dong mua sam két hop gidi tri trén san TMDT Shopee
(HL). M6i quan hé giita bién phu thudc véi 4 bién doc lap duoc thé hién trong
phuong trinh sau:

Phuong trinh hdi quy chwa chuin hoéa:
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HL = 0.492 + 0.203*TTXH + 0.229*TGT + 0.216*TTT +0.223*TKT
Phuong trinh hdi quy chuan hoéa:
HL = 0.492 + 0.233*TTXH + 0.281*TGT + 0.245*TTT + 0.264*TKT

Bing 4.2: Mirc d§ Anh hwéng ciia bién doc lip dén bién phu thugc “Sw hai long sau mua”

STT Bién Betz;l gl;ufin Ti Eépﬂl:{in Thlll'r u:;:l z;nh
1 Tinh giai tri (TGT) 0.281 27.47% 1
2 Tinh kinh té (TKT) 0.264 25.81% 2
3 Tinh thong tin (TTT) 0.245 23.95% 3
4 Tinh twong tac xa hoi (TTXH) 0.233 22.78% 4
Tong 1,023 100%

Nguon: Nhém tac gia tong hop

4.3. Dién giai két qui nghién citu

Pic diém cua hoat ddngmua
sam két hop giai tri

Y dinh mua hang

H
Tinh twong tac x4 ho1 -<
H2

. ..., |H3
Tinh gidi tri <
H4
H6
H7

g

=

Tinh thongtin

Tinh kinh té § Suhailong sau mua

HS

Nguon: Nhém tac gia tong hop

R

¢ Gia thuyét H1: Tinh twong tac cta hoat dong mua sim két hop giai tri co tac
dong tich cuc dén y dinh mua hang cua ngudi tiéu dung trén san TMDT.

% Gia thuyét H2: Tinh twong tic ciia hoat dong mua sim két hop giai tri co tac
dong tich cyc dén sy hai 10ng sau mua hang cta ngudi tiéu dung trén san TMDT.

Két qua uéc luong cho thdy mdbi quan hé gitta Tinh twong tic xd hoi (TTXH) véi Y

dinh mua hang cta khach hang (YD) la 0,255 va vd&i Sy hai long sau mua cua khach

hang (HL) 1a 0,203 & mic y nghia théng ké Sig. = 0,000 < 0,05 nén gia thuyét HI
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va H2 dugc ung ho véi mau dir lieu khao sat. Nhu vay, tinh tuong tic xa hdi cd anh

huong thuan chiéu dén y dinh mua hang va sy hai long sau mua cia ngudi tiéu dung

khi chiu tic dong cua cic hoat dong mua sim két hop giai tri trén san TMDT

Shopee.

% Gia thuyét H3: Tinh giai tri cia hoat dong mua sim két hop giai tri c6 tic dong
tich cyc dén y dinh mua hang ciia nguoi tiéu dung trén sain TMDT.

% Gia thuyét H4: Tinh giai tri cia hoat dong mua sam két hop giai tri c¢6 tic dong
tich cuc dén su hai long sau mua hang cta nguoi tiéu dung trén sain TMDT.

Két qua uwéc luong cho thdy mdi quan hé giita Tinh giai tri (TGT) véi Y dinh mua

hang cua khach hang (YD) la 0,292 va véi Su hai long sau mua cua khach hang

(HL) 12 0,229 ¢ mirc y nghia thong ké Sig. = 0,000 < 0,05 nén gia thuyét H3 va H4

dugc ung hd voi maiu dir liu khao sat. Nhu vdy, tinh giai tri 14 mot trong nhitng yéu

td c6 anh huong thuin chiéu nhidu nhat dén ¥y dinh mua hang va sy hai long sau

mua ctia khach hang khi chiu tac dong ciia cac hoat dong mua sim két hop giai tri

trén san TMDT Shopee.

% Gia thuyét H5: Tinh thong tin cuoa hoat dong mua sim két hop giai tri c6 tac
dong tich cuc dén y dinh mua hang cua ngudi tiéu dung trén san TMDT.

% Gia thuyét H6: Tinh thong tin cua hoat dong mua sim két hop giai tri co tac
dong tich cyc dén sy hai 10ng sau mua hang cta ngudi tiéu dung trén san TMDT.

Két qua uwéc lugng cho thdy mdbi quan hé giita Tinh théng tin voi Y dinh mua hang

cua khach hang (YD) Ia 0,225 va véi Sy hai long sau mua cua khach hang (HL) la

0,216 & muc y nghia thong ké Sig. = 0,000 < 0,05 nén gia thuyét H5 va H6 duoc

tng ho voi mau dir litu khao sat. Nhu vdy, Tinh thong tin ¢ anh hudng thuin chiéu

dén y dinh mua hang va sy hai 10ng sau mua cta khach hang khi chiju tac dong cua

cac hoat dong mua sim két hop giai tri trén sain TMDT Shopee

% Gia thuyét H7: Tinh kinh t& ciia hoat dong mua sim két hop giai tri co tac dong
tich cyc dén y dinh mua hang ciia nguoi tiéu dung trén sain TMDT.

% Gia thuyét H8: Tinh kinh té cua hoat dong mua sam két hop giai tri co tac dong
tich cuc dén su hai long sau mua cua ngudi tiéu dung trén san TMDT.

Két qua wdc lwong cho thdy mdi quan hé giira Tinh kinh té (TKT) véi Y dinh mua

hang cua khach hang (YD) la 0,243 va v6i Su hai long sau mua cua khach hang

(HL) 1a 0,223 ¢ muc ¥y nghia thong ké Sig. = 0,000 < 0,05 nén gia thuyét H7 va HS
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dugc ung ho vdi mau dir liéu khao sat. Nhu vay, Tinh kinh té co anh huong thuin
chidu dén ¥ dinh mua hang va sy hai long sau mua cioa khach hang khi chiu tac
dong cua cac hoat dong mua sam két hop giai tri trén san TMDT Shopee.

5. Kién nghi

DPé cac hoat dong mua sim két hop giai tri trén san TMDT Shopee hoat dong cé
hiéu qua hon, tao dugc hi€u Ung tdt hon dbi voi tAm Iy va hanh vi cua nguoi su
dung tai Viét Nam ciing nhu khach hang qubc té, san TMDT Shopee c6 thé xem xét
hai dinh huéng sau:

(1) Phdt trién cdc hoat ddng mua sam két hop gidi tri tdp trung vao chdt leong:

Cho dn nay, sin TMDT Shopee di cho ra mit nhiéu hoat dong mua sim két hop
gidi tri, tuy nhién, khong phai hoat dong nao cling thu hut ngudi st dung tham gia
hay c6 tic dong manh mé dén y dinh va sy hai long sau mua cua khach hang. Vi
vay, ban lanh dao, nhiing nguoi c¢dé nhi€ém vu dinh hudng phat trién Shopee can tap
trung vao viéc nang cao chét luong cac hoat dong sim két hop giai tri trén nén tang,
cu thé:

Thiz nhdt, Shopee can xiy dung video quang cdo voi hinh anh, hiéu ung sang tao
giai tri cao va da dang héa & mang Shopee Game. Cac giao dién phai duoc thiét ké
dé nhin, than thién va huéng dén da dang tap khach hang. Cac nha phat trién game
can nhay bén dé bat 'trend', khién nguoi choi khong cam thidy nham chan khi truy

cap.

Thir hai, ning cao tinh twong tic xd hoi cta cac hoat dong mua sim két hop giai
tri bé“lng viec két ndi, chia sé trén mang xa hoi voi lugng truy cdp cao. Pac biét, su
phat trién manh mé& cua TikTok, doanh nghiép co thé tiép can va tac dong dén quyét
dinh mua sim cta ngudi dung théng qua viéc két hop ndi dung video ngin trén
TikTok véi céc tinh nang nhu Hashtag Challenge va Tik Tok LIVE.

Thir ba, nang cao chit lugng thong tin nhim x6a di trd ngai vé long tin cua
khach hang voi chat luong va mic do thong tin trén san TMDT. Shopee c6 thé cung
cdp thong tin hoan chinh, kip thoi, chinh xic dé ting mac do tin cdy dong thoi dap
Gmg nhu cau giai téa cam xuc cua khach hang st dung do hoa hép dan. Noi dung do
nguoi dung sang tao (user generated content) s& tr& nén quyén lyc khi két hop nhiéu

nén tang mang xa hdi cd tuong tac cao va xu huong dé lai bai danh gid (review), thu
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hat nguoi dung chia sé thém cic ndi dung/nhdn xét lién quan giap t6i wu hoa két ndi
va hd trg qua trinh mua hang.

Thir tw, cac chuong trinh khuyén mai hiéu qua dugc ap dung dé vira nang cao tinh
kinh t& hiéu qua vira gitt duogc sy an toan trong kinh doanh nhu khéng kéo dai dot
khuyén mai, lwa chon khuyén mii theo nhom san phdm, nhom dbi twong khach hang
voi sd luong gidi han hop 1y va ddy manh xdy dung nhitng khung khuyén maii trong
nhitng dip mua sam dic biét.

Thir ndm, nang cao trai nghiém khach hang bang viéc phat trién ¢ mang trinh dién
3D cho san pham, ting cuong lién két ap dung céng nghé AI/AR dé khach hang c6
nhiing twong tac chan that voi san pham.

(2) Gido duc nhdn thirc cia nguoi tiéu ding vé cdic hoat dong mua sim két hop

giai tri:

Pé lam cho cac hoat dong mua sam két hop gidi tri hoat dong dat duoc két qua
t6t hon, Shopee can lam cho tit ci ngudi tiéu dung biét, tham gia vao cac hoat dong
mua sim két hop giai tri va xem viéc tham gia vao cac hoat dong mua sim két hop
giai tri 1a mot phan trong qua trinh mua sim cioa minh. Mot sé giai phap co thé ap
dung nhu tao ra nhitng hoat déng quang ba cho cac hoat dong mua sim két hop giai
tri; két nbéi nguoi ban hang, doanh nghiép ban hang véi cac hoat dong niy; quan tdm
dén viéc xdy dung nén ting tmg dung.

6. Két luin

Dé tai nghién chu vé 'Tac dong cua hoat dong mua sim két hop giai tri
(Shoppertainment) dén hanh vi mua hang cua ngudi tiéu dung trén san TMDT Shopee'
da xac dinh dugc co ban nhiing dac diém ndi bat cua hoat dong mua sam két hop
giai tri trén san TMDT. V& co ban, bai nghién ctu di dat dwoc nhing két qua nhu
sau: hé thong héa nén tang co so 1y luan vé khai niém va kién thic co lién quan
dén hoat dong mua sam két hop giai tri; xdy dung mo hinh va gia thiét nghién ctu
pht hop c6 tinh ké thira, tinh mdi va dé ra dugc cac giai phap nang cao hiéu qua

ciia cic hoat dong mua siam két hop giai tri trén san TMDT.

T két qua vé su tac dong tich cuc cia nhitng dic diém cia hoat dong mua sim
két hop giai tri trén san TMPT bao gdm tinh twong tac x4 hoi, tinh giai tri, tinh
thong tin, tinh kinh t& dén y dinh mua hang va sy hai long sau mua cia ngudi tiéu
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dung, nhom tac gia nhan dinh két qua nay phu hop voi nhiing nghién ciu riéng 1é di
trudc vé cac dic diém nay, dién hinh nhu Lee va Watkins (2016), Hwang va Zhang
(2018), Grace va O’Cass (2004), Kim va cong sy (2010), Hwan Gu va cdng sy (2014)
ciing mot s6 nghién ctu khic. Khong chi dua ra két qua phu hop, diém moéi cua
nghién ctru nay chinh 1a dua ra két qua tong hop vé anh hudng toan dién nhitng dic
diém cta hoat dong mua sim két hop giai tri dén hanh vi mua ciia nguoi tiéu dung
thay vi nhitng nghién cuu riéng 1é cac dac tinh cia cic thuc nghiém trudc do. Hon
nita, nhimg két qua phan tich ma nhom tac gia thuc hién mang tinh chuyén sau doi
voi bdi canh Viét Nam va cu thé trén san TMDT Shopee tai Viét Nam dé tr do dé
ra cac kién nghi can thiét, c6 tinh co s& cao gilp nang cao hiéu qua thuc hién hoat
dong va hiéu qua ban hang trén san. Bén canh d6, bai nghién ctru ciing con han ché
do thoi gian trién khai ngin nén luwong miu khao sat thu thip chua nhidu va da sb
chi tip trung & tai cdc thanh phd 16n nhu Ha Noi, TP. HO Chi Minh. Tir d6, nhom
tac gia d& xudt cic hudng nghién ciu tiép theo vé& viéc tim hiéu va khao sat sb
lwong miu nhiéu hon dé ting tinh tong quat. Ngoai ra, nhitng nghién ctru tiép theo c6
thé phan tich anh huéng cia mot sb nhan t6 khiac nhu nhan t6 tdm 1y 1én hanh vi
mua hang truc tuyén cua ngudi tiéu dung.
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