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Tém tit

St dung cac KOL/KOC dé livestream trén san TikTok dang 1a mot xu hudng ban hang day tiém
ning, giup cac doanh nghiép tiép can khach hang méi va mé rong thi truong. Vi vay, viéc tim hiéu
va danh gia hanh vi mua sim cta nguoi dung dong vai trd quan trong trong viéc hoach dinh chién
lugc kinh doanh ctia doanh nghiép ban hang qua livestream TikTok. Bai nghién ctru nham muc
tiéu tim hiéu tac dong cta sy hop tac gitra cac nhin hang va KOL/KOC trong live-commerce dén
hanh vi mua sdm ctia ngudi tiéu dung trén TikTok. Phuong phap nghién ctru chu dao duoc sir dung
1a phuong phap dinh lugng. Dir liéu duge thu thap thong qua bang héi véi quy mé mau diéu tra 1a
383 sinh vién tai Ha Noi c6 st dung mang xa hdi TikTok, dugc xtr ly va phan tich béng ph?m mém
SPSS 20.0 va SmartPLS 4. Két qua cho thay, yéu té lién quan dén viéc hop tac giita cic nhan hang
va KOL/KOC trong live-commerce c6 anh huéng tich cuc dén hanh vi mua hang cia nguoi tiéu
dung theo thr tu tac dong: (1) Tinh giai tri cua livestream, (2) Strc anh hudng cia KOL/KOC, (3)
Khuyén mii, (4) Tinh hitu ich cta thong tin, (5) Tinh tuong tac trén livestream.

IMPACT OF COOPERATION BETWEEN BRANDS AND KOL/KOC IN

LIVE-COMMERCE ON CONSUMER SHOPPING BEHAVIOR ON THE
TIKTOK PLATFORM

1 Tac gia lién hé: k61.2214410006@ftu.edu.vn
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Abstract

Using KOL/KOC to livestream on TikTok is a potential sales trend, helping businesses reach new
customers and expand the market. Therefore, understanding and evaluating users' shopping
behavior plays an important role in planning the business strategy of businesses selling through
livestream TikTok. The research aims to explain the impact of cooperation between brands and
KOL/KOC in live-commerce on consumer shopping behavior via TikTok. The main research
method used is the quantitative method. Data was collected through a questionnaire with a sample
size of 383 students in Hanoi who use the social network TikTok, processed and analyzed using
SPSS 20.0 software and SmartPLS 4. The results show that factors related to cooperation between
brands and KOL/KOC in live-commerce that positively influence users' purchasing behavior in
order of: (1) Entertainment of livestream, (2) Influence of KOL/KOC, (3) Promotion, (4)
Usefulness of information, (5) Interaction on livestream.

Keywords: Live-commerce, TikTok, KOL/KOC, Purchasing behavior

Gi6i thiéu

Trong bdi canh chuyén ddi sd, thi trudng thuong mai dién tir dang tré thanh xu hudng kinh
doanh phd bién va ngdy cang phat trién. Thuong mai dién tr dong vai trd quan trong trong viéc
kich thich hang loat chudi san xuat va cung tng, 1a mot trong nhiing diém sang cho phat trién kinh
té toan cau. Trong d6, hinh thirc livestream ban hang dugc xem 1a mot hoat dong noi troi, gop phan
vao sy tang trudng dot pha cua cac ho kinh doanh va doanh nghié€p. Viéc tan dung strc anh hudng
ctia cac KOL/KOC trong livestream 1a mot chién lugc duge nha ban hang ap dung, nham tiép can
ngudi tiéu ding mot cach hiéu qua, ting su hdp dan, khac biét hoa thuong hiéu va dem dén trai
nghiém mua sam thi vi cho khach hang.

C6 thé thiy, trong 1an song phat trién do, live-commerce trén san thuong mai dién tir TikTok
tuy ra doi mudn hon so véi cac dbi thu nhung di thé hién téc do bung nd dang kinh ngac va pha
cach vugt bac. Theo bado cdo WeAreSocial Digital, TikTok hién c6 1,56 ty nguoi dung trén 18 tudi
tinh dén quy dau tién nim 2024 va 1a nén tang co thoi gian sir dung trung binh trén mdi nguoi sir
dung cao nhat. TikTok da nhanh chong ting doanh thu trong vai nim qua, dat 14,3 ty USD trong
nam 2023, ting 52% so voi cung ky nam ngoai. Nhan thdy duoc tiém ning to 16n cia san ciing
nhu gié tr1 ma cac KOL/KOC mang lai trong viéc két ndi va tuong tac voi khach hang truc tuyén,
nhiéu doanh nghiép da c6 ké hoach dau tu ngudn luc va ngan sach cho chién lugc tiép thi nay. Tuy
nhién, néu doanh nghiép khong c6 hudng di dung dén, viéc sir dung KOL/KOC trong cac phién
livestream c6 thé gay t6n kém chi phi ma khong dem lai hiéu qua. Vi vay, viéc phén tich, danh gia
thyc trang hoat ddng nham dua ra giai phap pht hop cho van dé néi trén 14 diéu vo cing cap thiét.

1. Tong quan tinh hinh nghién ciru

Nghién ctru ciia Nguyén Hoang Sinh va cong su (2023) di dua ra két qua cho thay sy hap
dan, do tin cay va chuyén mon co mbi quan h¢ tich cyc véi tuong tac xa hdi. Hon nira, vi¢c xay
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dung thuong hiéu truc tuyén cho ngudi ndi tiéng c6 thé nang cao murc do twong tac cua khach
hang bing cach cung cap ndi dung dugc ca nhan héa va chan thuc, gy duogc tiéng vang véi
nhirng nguoi theo doi (Hoang Ciu Long va cong su, 2022). Nghién ctru ctia Chen Lou va cdng
su (2019) nhan thay rang gi4 tri thong tin va gia tri giai tri ciia ndi dung do ngudi anh hudng tao
ra, ciing nhu nhén thirc vé sy trong dong va strc hap dan ciia ho c6 mdi twong quan tich cuc voi
cac quan hé can x3 hoi. Bang cach phan tich hanh vi va phan hoi cia nguoi tiéu ding d6i véi cac
dot giam gia va gidm gia chdp nhoang, nghién clru ciia Rhani Nastiti va cong su (2020) da dua
ra két luan cac wu dii khuyén mai nhu ban hang chép nhoang va giam gia c6 thé kich hoat xu
huéng mua sim ngiu himg cua nguoi tiéu dung. Ngoai ra, nghién ctu di chi ra rang hanh vi
mua hang bc dong bi anh hudng boi nhiéu yéu t6 khac nhau, bao gdm chién lugc gia ca, hoat
dong khuyén mai va cc yéu té kich thich tdm 1y. Bén canh nhirng yéu td trén, cac yéu t6 nhu
tudi tac, thu nhap va gidi tinh co thé tac dong dén y dinh hanh vi lién quan dén hoat dong truc
tuyén (Ngd Xuin Niém va cong sy, 2018). Weiwei Lu va cong sy (2022) d3 tién hanh nghién
ctru co ché tuong tac va giai tri c6 tac dong nhu thé nao dén y dinh mua hang trong budi phat
song truc tuyén. Voi 351 phan hdi thu duoc tir mau hoi, nghién ctru cho thdy rang tuong tac va
giai tri c6 tac dong thuc ddy ¥ dinh mua hang ciia ngudi xem.

Tran Hai Ly va cong su (2024) da sir dung phuong phap dinh luong thong qua bang cau hoi
dé danh gia va phan tich hanh vi mua sim ngau hung trén TikTok truc tiép ddi voi cac san pham
thoi trang tai Viét Nam. Két qua thu duoc cho thay rang c6 sau yéu té anh huong dén hanh vi mua
sam ngau himg trén TikTok d6i voi cac san pham thoi trang: thong diép vé su khan hiém, dong
lwc mua sdm giai tri, stc hap dan thi gidc, twong tic xa hoi, niém tin va hanh vi dao tao khach
hang. Shibin Xia va cong sy (2022) ciing cho ra mot két qua twong dong. Céc yéu td nhu su cong
nhan, su hép dan, chuyén mén va tinh gidi tri c6 mic d6 anh huéng khac nhau dén y dinh mua
hang. Céc yéu t6 nhu giai tri c6 tac dong dén y dinh mua hang cao hon so véi cac yéu t6 vé murc
d6 nhan biét, 46 hép dan, chuyén mon va kinh té (Xiaoyu Xu va cong su, 2019).

Céc nghién ctru truée ddy da chi ra da dang nhitng yéu t6 anh huong dén hanh vi mua sam
clia nguoi tiéu dung trén cic nén tang thuong mai dién tir. Nhidu nghién ciru dua nguoi anh huong
nhu mot yéu td tic dong dén y dinh mua hang, tuy nhién chua lam r6 dén méi quan hé gitra cac
nhan hang va ngudi c¢6 sirc anh hudng va viéc hop tac nay cé tic dong nhu thé nao dén hanh vi
mua sim cta ngudi tiéu dung. Ngoai ra, tinh ning livestream trén mang xa hoi TikTok chi méi
ndi 1én trong nhitng nim gan ddy, do d6 chua c6 qua nhiéu nghién ctiru dé cap dén nén tang nay.
Vi vay, nhém nghién ctru thira ké nhitng yéu t ctia nhitg nghién ctru di trude, dong thoi dua thém
nhitng yéu té méi dénh gia su hop téc giita nhan hang va KOL/KOC nham lam rd hon xu huéng
sir dung KOL/KOC trong tiép thi truyén thong hién nay va tic dong cua viéc hop tac véi
KOL/KOC trong nhiing budi livestream trén nén tang TikTok.

2. Co s& 1y thuyét

2.1. Mot s6 khdi ni¢m lién quan
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2.1.1. Thuwong mai truc tiép trén nén tang TikTok

Thuong mai truc tiép (Live-commerce) 14 loai hinh thuong mai dién tir méi xuét hién trong
nhirg nim gan day voi cac chirc ning phat truc tiép, twong tac qua binh luan két hop viéc mua
sim ngay lap tirc cdc mat hang ndi bat duoc rao ban trén livestream (Junic Kim va cong su, 2023).
Cai va cong su (2018) ciing d dinh nghia thuong mai truc tiép 1a thuong mai dién tir tich hop véi
tuong tac xa hoi trong thoi gian thuc thong qua hinh thue livestream.

TikTok LIVE 1a tinh ning cho phép ngudi ding phat song ndi dung va twong tac truc tiép voi
nguoi theo doi véi thoi lugng chia sé khong gidi han. N6 dugc str dung rong rai voi muc dich ban
hang nhd nhirng tinh ning tién loi cho phép nguoi tiéu dung ap dung cac ma khuyén mii va mua
hang ngay 1ap tirc trén livestream. Trong nhitng nim qua, nhiéu nhin hang da sir dung TikTok nhu
mot kénh phan phdi chinh nhd vao lwong ngudi sir dung mang xa hoi dong dao va tinh ning
livestream gitip twong tac voi khach hang dong thoi 1am gia ting nhanh chéng quyét dinh mua
hang cua nguoi ti€u dung.

2.1.2. KOL/KOC

KOL (Key Opinion Leader) hay nguoi din dit du luan cha chbt duge Meng (2023) dinh
nghia 1a mot ¢4 nhan hodc t6 chirc c6 kién thirc chuyén moén va stc anh huéng vé mot linh
vuc cu thé, 1a nguoi co thé cung cép thong tin vé san phém mdt cach chinh xac va 1a nhan tb
quan trong dé quyét dinh dén hanh vi mua hang ctia nguoi tidu ding. KOC (Key Opinion
Consumer) hay nguoi tiéu ding chii chdt 13 nhitng ngudi tiéu dung c6 strc anh hudng thudng
chia sé nhitng danh gia thyc té vé san pham dya trén nhing trai nghiém dung thir trén cac nén
tang mang x4 hoi. Tuy c6 nhiéu sy khac biét vé dinh nghia giita KOL va KOC, hai ddi tugng
nay déu chi nhitng ca nhan hodc t6 chirc ¢6 thé chi phdi quyét dinh mua hang cta nguoi tiéu
ding dya trén strc anh huong, kha ning chuyén mon, do tin cay va nhiéu yéu té khac.

2.1.3. Hanh vi mua sam cua nguoi tiéu dung

Dinh nghia cua Solomon va cong sy (1995) mo6 ta hanh vi mua hang cta nguoi tiéu dung la
mot qua trinh lya chon, mua, sir dung hodc loai bo cac hang hoa, dich vu ctia cac cd nhan hodc
nhom ngudi nham théa man nhu cdu va mong mudn cua ho. Schiffman va Kanuk (2000) dua ra
dinh nghia twong tw vé hanh vi mua ctia nguoi tiéu dung, trong d6 ho mé ta hanh vi d6 1a hanh vi
ma nguoi tieu dung thé hién khi ho lwa chon va mua hang hoéa hoac dich vy bﬁng cach str dung cac
ngudn e sin c6 cia minh dé théa man nhu cau va mong mudn cua ho. Mic du ¢6 nhiéu dinh
nghia khac nhau, cac nghién ctru déu din dén mot quan diém chung rang hanh vi mua sim 1a qué
trinh lya chon, mua va st dung hang hoéa, dich vu nham théa man nhu ciu va mong mudn cta
nguoi tiéu dung.

2.2. M6 hinh nghién ciru ciia Moreira (2021)
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Moreira (2021) di x4y dung nén mé hinh nghién ctru vé tac dong cta do tin ciy cta nhimg
ngudi anh huong dén thai d6 cia ngudi tiéu dung hudng vé su hop tac gitta ngudi c6 anh hudng
va nhin hang tir 46 anh huong dén ¥ dinh mua hang cta nguoi tiéu dung. Trong do, cac nhan t6
ctia sy hop tac duoc thé hién qua strc anh hudng, tinh chuyén moén va do tin ciy cia ngudi anh
huong. Cac yéu td nay déu anh hudng tich cuc dén thai do cua nguoi tidu dung hudng t6i sy hop
tac giita hai bén va y dinh mua sdm ddi v6i nhirng san pham dugc gidi thiéu boi nguoi anh huong.
Nghién ciru ciing nhan manh ring nhimg nhan t5 trén chinh 14 nhitng yéu t6 cin xem xét dé lua
chon ra nguoi anh hudng dai dién phu hop voi nhitng chién luge tiép thi cua nhan hang.

3. Gia thuyét va mé hinh nghién ciru
Khuyén mai

Theo Albuquerque va cong su (2012), cac hinh thirc khuyén mai c6 anh hudng 16n dén y dinh
mua hang cta ngudi tiéu dung dic biét 13 nhitng san pham co gia ca cao va con 1am ting gia tri
ctia san pham. Nghién ciru ctia Alford & Biswas (2002); Jiang & Rosenbloom (2005); Tarkiainen
& Sundqvist (2005) cling dd chting minh dugc nhitng anh hudng tich cuc cua khuyén mai dén y
dinh mua hang ctia ngudi tiéu dung va nho d6 nang cao gia tri cua hang hoa bang viéc thu hut
ngudi tidu ding mua hang véi muc gia chiét khau. Trong cc budi livestream c6 sy hop tac véi
cac KOL/KOC, céc hinh thirc khuyén mai thuong duge gia ting nham thu hut ngudi xem.

HI: Khuyén mdi c6 tic dong tich cwc dén y dinh mua hang cia ngwoi tiéu ding trong
livestream trén nén tang TikTok.

Surc anh huwong cia KOL/KOC

Theo Wiedmann va Von Mettenheim (2020), strc anh hudng cua KOL/KOC c¢6 vai tro quan
trong trong viéc phat trién chién luge tiép thi phit hop v6i nhian hang trong méi truong truyén thong
mang xa hoi. Ciing trong nghién ctru cua Torres va cong su (2019), strc anh hudng cua KOL/KOC
hop tic v6i nhan hang déng vai tro quan trong anh huong dén mirc d6 twong tac ciia khach hang
trong cac nén tang truc tuyén. Nguoi tiéu dung s& bi thu hat boi nhitng ngudi ¢6 anh hudng va tim
kiém nhiing thong tin vé san pham ma nguoi d6 gioi thidu (Aydin, 2021).

H2: Sitc dnh hwong ciia KOL/KOC c6 tic dong tich cuc dén y dinh mua hang ciia nguoi tiéu
diing trong livestream trén nén tang TikTok.

Tinh hitu ich ciia thong tin

Trong tiép thi truyén thong, tinh hiru ich cua théng tin duoc xac dinh bang viéc dap ing nhu
cau ctia nguoi tiéu dung, luén hudng dén loi ich tot nhat ciia khach hang (Gronroos, 1994). Ngoai
ra thong tin dugc cung cdp boi nhitng ngudi anh huong can dam bao tinh chinh xéc, rd rang, phu
hop, déng tin cay va dé hiéu (Ashill & Jobber, 2010). Nghién ciru ciia Maltz (2000), Neiger &
Shanks (2008) ciing chi ra rang, tinh hitu ich ctia thong tin 1d mot nhan t6 cha chdt anh hudng dén
y dinh mua hang cta nguoi tiéu dung. Khi cac nhan hang hop tac cing KOL/KOC, nhing thong
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tin ma ngudi anh hudng cung cap con duoc danh gia bang do tin ciy va tinh chuyén mén ctia nguoi
do (Liljander & Gummerus, 2015).

H3: Tinh hitu ich ciia théng tin cé tac dong tich cwc dén ¥ dinh mua hang ciia nguoi tiéu ding
trong livestream trén nén tang TikTok.

Tinh gidi tri cua livestream

Theo J. Seo & Park (2018), tinh giai tri trén livestream thé hién & su thich thu ctia ngudi tiéu
ding v6i nhitng noi dung ma nhan hang mang lai, tir d6 dwa ra két luan tinh giai tri c6 tac dong
tich cuc dén y dinh mua hang va su sin sang dé& xuét cua ngudi tiéu dung. Mdi lién hé tich cuc
giita tinh giai tri trén livestream va ¥ dinh mua hang d3 duoc ching minh qua nhiéu nghién ctu
gan day dién hinh nhu nghién ctru ciia Hsu va cong su (2020), De Oliveira va Huertas (2015) chi
ra tinh giai tri tao ra mot moi trudng nang dong dé két ndi giira nguoi tiéu dung voi san pham va
dich vu, Musa va cong sy (2015) da két luan tinh giai tri 1am ting niém vui cho ngudi tiéu ding
khi xem livestream, thiic ddy y dinh mua hang va sy hai long khi trai nghiém.

H4: Tinh gidi tri cia livestream cé tac dong tich cwe dén ¥ dinh mua hang cia nguoi tiéu
diing trong livestream trén nén tang TikTok.

Tinh twong tac xda hoi trén livestream

Hinh thirc livestream trén cac nén tang truc tuyén cho phép ngudi tiéu dung cé thé tuong tac
v6i KOL/KOC théng qua viée hop tac gitta KOL/KOC va nhan hang. Diéu nay cung cip cho ngudi
tiéu dung mot trai nghiém mua sam phong phil va ting nhitng gia tri cam xuc khi cac ca nhan
tuong tic v6i nhau va tuong tac véi ngudi ¢ anh hudng tir d6 dua ra két luan vé tac dong tich cuc
cua tinh tuong tac xa hdi va y dinh mua hang cua nguoi tiéu dung (Haimson va Tang, 2017; Wohn
va cong su, 2018). Theo Chen va Lin (2018), hinh thirc livestream di loai bé dugc nhitng han ché
clia mua sam truc tuyén khi ngudi tiéu ding khong thé twong tac truc tiép v6i nhimg ngudi cung
cap thong tin vé san pham.

HS: Tinh tiong tdc xa hdi trén livestream c6 tac dong tich cwc dén y dinh mua hang cia ngieoi
tiéu ding trong livestream trén nén tang TikTok.

Y dinh mua hang ciia nguoi tiéu ding

Theo Fishbein & Ajzen (1975), y dinh hanh vi do ludng kha ning cha quan cua dbi tuong s&
thuc hién mot hanh vi va c6 thé duoc xem nhu mot truong hop dac bi¢t cua niém tin. N6 duoc gia
dinh 13 mot tién dé tryc tiép hinh thanh nén hanh vi. Tac dong cua ¥ dinh mua dén hanh vi mua
cling dugc thé hién mo hinh ra quyét dinh (Simon,1986).

HG6: Y dinh mua hang cé tdc déng tich cwc dén hanh vi mua sam qua livestream cia nguoi
tiéu ding trén nén tang TikTok.

Tir co s 1y thuyét va gia thuyét nghién ctru duge dua ra, nhom danh gia sy hop tac giira
KOL/KOC va nhin hang trong livestream thong qua nhing yéu t6: Khuyén mai, sirc anh huong
cta KOL/KOC, tinh hiru ich cua thong tin, tinh giai tri ca livestream va tinh tuong tac xa hoi trén
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livestream va nhirng yéu t6 nay dai dién cho su hop tac gitta KOL/KOC va nhén hang tac dong
dén y dinh va hanh vi mua cta ngudi tiéu dung trén nén tang Tiktok. Tir d6, nhom dé xuit mé hinh
nghién ctru:

Gﬂuyén mai
H1+
Sdrc anh hwéng cua
KOL/KOC

Tinh hidru ich caa
théng tin

Hanh vi mua sa&m caa
nguw&i tiéu dang

¥ dinh mua hang caa
nguwi tiéu dang

Tinh giai tri caa
livestream

Tinh twong tac trén
livestream

Hinh 1: M6 hinh nghién ctru dé xuat

Nguon: D¢ xuat cia nhom tac gia

4. Phuwong phap nghién ctru

Nghién ctru dugc thuc hién thong qua hai giai doan chinh: nghién ctru so bg thong qua phuong
phép dinh tinh va nghién ctru chinh thirc thong qua phuong phap dinh luwgong. Trong do, thong qua
nghién ctru dinh lwong, nhém nghién ciru tién hanh xac dinh cac nhan t6 trong sy hop tac giita cac
nhan hang va KOL/KOC c¢6 tac dong toi hanh vi mua sim cta nguoi tiéu dung trén nén tang
TikTok théng qua co so 1y thuyét va cac nghién ctru thuc nghiém trude, tir d6 1ap bang cau hoi
khao sat so bo. Sau do, bang viée thyc hién phong van ngudi tiéu ding c6 tham gia mua hang qua
livestream trén nén tang TikTok, nhém tién hanh diéu chinh, bd sung va hoan thién thang do chinh
thirc. Trong giai doan nghién ctru chinh thirc, nhom thuc hién thiét ké khao sat trén Google Docs.
Nhom céc nhan t6 thudc sy hop tac gitta cac nhin hang va KOL/KOC ¢6 tac dong dén hanh vi
mua sim ctia nguoi tiéu ding duge do ludng boi cac tidu chi danh gia. Mbi tiéu tiéu chi danh gia
(bién quan sat) déu st dung thang do Likert 5 mtrc do. Vi lwa chon (1): Hoan toan khong dong ¥,
(2): Khong dong ¥, (3): Trung lap, (4): Pong ¥, (5): Hoan toan dong y. Khao sat sau d6 duoc tién
hanh phong van thir véi 25 ngudi tiéu dung c6 tham gia mua hang qua livestream trén nén tang
TikTok, tir d6 diéu chinh, bd sung va hoan thién thang do chinh thirc. Tiép theo, nhom thuc hién
khao sat chinh thirc dé thu thap sb liéu. Khao sat duoc guri truc tiép t6i cac ddi twong khao sat 1a
nguoi tiéu dung trong do tudi 18-25 trén dia ban Thanh phd Ha Noi hodc thong qua nén tang cac
trang mang xa hoi nhu Facebook, Zalo, ... Trong phan nay, nghién ctru sir dung phuwong phép lay
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mau phi xac suét thuan tién. SO liéu sau khi thu thap duoc sang loc va loai bo nhitng cau tra 101
khong dang tin cdy, két qua cudi cing cho thiy c6 383 bang tra 16i duoc dua vao phén tich. Sau
d6, cac phuong phap dinh luong duoc sir dung nham danh gia tac dong ctua su hop tac giira cac
nh&n hang va KOL/KOC trong live-commerce dén hanh vi mua sim ctia nguoi tiéu ding trén nén
tang TikTok thong qua cac cong cu hd tro gdm SmartPLS 4 va SPSS 20.0 véi 3 cong doan chinh
nhu sau: (1) Kiém dinh d6 tin cdy cta cac thang do (Hé s6 Cronbach’s Alpha), (2) Phén tich nhan
t6 kham pha EFA, (3) Panh gi4 mé hinh PLS-SEM (m6 hinh do luong, mé hinh céu tric).

5. Két qua nghién ciru
5.1. Thong ké mé ti

Bang 1: Théng ké so bd mau nghién ciru

Tiéu chuin S6 lwgng Ty 1€ %
Nam 151 39,4
Gioi tinh
Nit 232 60,6
Thu nhap trung  Dudi 5 triéu dong 219 57,2
binh hang thang
5-10 triéu dong 142 37,1
Trén 10 triéu déng 22 5,7
Tén suit xem Duéi 5 1an/tuan 239 62,4
livestream
5-10 1an/tudn 111 29,0
Trén 10 lan/tuan 33 8,6
S tién trung binh  Dudi 1 triéu dong 260 67,9
chi cho mua sim
hang thang 1-5 triéu dong 108 28,2
Trén 5 triéu déng 15 3,9

Nguon: Nhom tac gia tong hop tir phan mém SPSS
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Sau qua trinh thu thap va lam sach dir li€u, nhom tac gia da loai di cac bang tra 161 khong phu
hop, két qua cudi cing cho thiy c6 383 bang tra 16 tir d6i twong khao sat co do tudi tir 18-25 duoc
dua vao phan tich. Thong ké so bd vé miu nghién ctiru duoc thé hién trong Bang. .. théng qua cac
tidu chi bao gdm gidi tinh, thu nhap, tan suit xem livestream trén TikTok, chi tiéu trung binh cho
mua sam trén TikTok hang thang.

5.2. Pdnh gid dp tin cdy thang do bang hé sé Cronbach’s alpha

Dé kiém tra muc do tin cdy cua thang do, phwong phap phan tich Cronbach’s alpha di duogc
thue hién. Két qua cho thiy, ca 7 thang do déu c6 chi sé Cronbach’s alpha > 0.6, hé s twong quan
bién téng > 0.3 chtng to tinh tin cdy hop 18. Vi vay, cdu trac cta 7 thang do trong mé hinh nghién
ctru duogce gilr nguyén.

5.3. Phén tich nhén té khdm phd EFA

Thong qua phuong phéap phan tich nhan té kham pha (EFA), cdu trac cic nhom thang do da
duoc dinh hinh. Két qua lan EFA: KMO = 0.919 > 0.5, sig Bartlett’s Test = 0.000 < 0.05, nhu viy
phan tich nhan t6 kham pha EFA 1a phu hop; dong thoi, hé so tai nhan s6 cia tat ca cac bién déu
dat ngudng (Factor loading > 0.4). C6 5 nhan t6 dugc trich véi tiéu chi eigenvalue 16n hon 1 véi
tong phuong sai tich lity 1a 58.806%.

5.4. Danh gia mé hinh do lwong PLS-SEM
5.4.1. DBanh gia do tin cdy cua bién chi bdo

Bang 2: Hé¢ s6 tai ngoai (Outer loadings)

KM AH HI GT TT YD HV
KM1 0.735
KM2 0.731
KM3 0.729
KM4 0.769
KM5 0.725
KM6 0.691
KM7 0.691
AH1 0.786
AH2 0.626

FTU Working Paper Series, Vol. 2 No. 5 (7/2024) | 9



KM AH HI GT TT YD HV

AH3 0.707

AH4 0.796

AH5 0.774

HI1 0.728

HI2 0.707

HI3 0.688

HI14 0.693

HIS 0.680

GT1 0.809

GT2 0.850

GT3 0.811

TT1 0.859

TT2 0.829

TT3 0.820

YD1 0.738
YD2 0.722
YD3 0.740
YDA4 0.764

YDS 0.748

HV1 0.795

HV2 0.709
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KM AH HI GT TT YD HV
HV3 0.726
HV4 0.812
HV5 0.784
HV6 0.755

Ngudn: Nhom tac gia tong hop tir phdn mém SmartPLS

Phan tich hé s6 tai ngoai cho thdy phan 16n cac bién quan sat déu co chat lugng kha cao khi
c6 hé sb tai ngoai l6n hon 0.7. Song, sau bién quan sat KM6, KM7, AH2, HI3, HI4 va HI5 c6 hé
s tai ngoai thap hon 0.7. Piéu nay dong nghia véi viéc sau bién quan sat nay khong thoéa man diéu
kién vé chét luong hé s tai ngoai. Tuy nhién, sau khi xem xét dén tiéu chi gia tri hoi tu dugc do
boi chi s phuong sai trich trung binh (AVE), nhém nghién ctru nhan thay cac bién KM6, KM7,
AH2, HI3, HI4 déu c6 chi s6 AVE dat trén ngudng dé xuat (> 0.5). Piéu nay cho thiy cic bién
nay co thé dugc danh gia 1a c¢6 ¥ nghia quan trong trong nghién ctru va nén dugc gitr lai. Dbi véi
bién quan sat HI5, chi s6 AVE cua bién nay khong dat mirc dé xuét (< 0.5) nén nhém quyét dinh

loai b6 bién nay dé dam bao chat luong nghién ctru.

5.4.2. Danh gia do tin cgy nhat quan ngi bo

Bang 3: D0 tin cdy va tinh hdi tu cia thang do

Cronbach's Alpha rho_a rho_c AVE
KM 0.850 0.851 0.886 0.525
AH 0.792 0.805 0.858 0.548
HI 0.703 0.702 0.818 0.528
GT 0.762 0.765 0.863 0.678
TT 0.784 0.785 0.874 0.699
YD 0.797 0.798 0.850 0.551
HV 0.857 0.850 0.894 0.584

Ngudn: Nhom tac gia tong hop tir phdn mém SmartPLS

Tir két qua danh gia do tin cay va tinh hoi tu, c6 thé thy tat ca cac bién tiém an déu c6 hé sb
Cronbach’s Alpha va hé sé tin cdy tong hop (rtho_c) déu dat mic trén 0.7. Diéu nay cho thay do
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tin cdy cta cac bién nay déu dat trén ngudng dé xuat. Ngoai ra, chi s6 phwong sai trich trung binh
(AVE) cua cac bién déu 16n hon 0.5, diéu nay cho thdy mirc d6 hoi tu kha tbt clia cac bién trong
mo hinh.

5.4.3. DPanh gia gia tri phan bi¢t (HTMT)

Bang 4: Gia tri phan bi¢t HTMT

KM AH HI GT TT YD HV
KM
AH 0.685
HI 0.610 0.822
GT 0.730 0.760 0.644
TT 0.684 0.686 0.573 0.656
YD 0.730 0.813 0.757 0.820 0.674
HV 0.655 0.790 0.787 0.791 0.576 0.893

Nguon: Nhom tac gia tong hop tir phan mém SmartPLS

Két qua tir bang trén, cho thay chi s6 HTMT & tat ca cac bién déu & mirc nhé hon 0.9. Vay
nén, c6 thé két luan cac bién tiém an trong mo hinh c6 tinh phan biét.

5.5. Pdnh gid mé hinh cdu triic PLS-SEM
5.5.1. Panh gid tinh cong tuyén va mire dg phit hop ciia mé hinh

Bang 5: Két qua cac gia tri VIF, R?, f2

VIF R? f2
KM 1.909 0.045
AH 2.205 0.063
HI 1.708 0.040
GT 1.880 0.088
TT 1.687 0.012
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YD 1.000 0.580 1.206

HY 0.545

Nguon: Nhom tac gia kiém dinh bang phan mém SmartPLS

Két qua ¢ bang trén cho thay, hé s phong dai phuong sai (VIF) clia cac bién doc 1ap déu nho
hon 4. Do d6, c6 thé két luan mo hinh nghién ctru khong xay ra hién twong da cong tuyén.

Vé murc do phu hop ciia mé hinh, h¢ s6 xéac dinh R? hiéu chinh cua bién YD béng 0.580 cho
thdy cac bién doc lap giai thich dugc 58% sy bién thién cia bién YD. V&i R? hiéu chinh cua HV
bang 0.545, ta c6 thé két luan rang bién YD giai thich dugc 54.5% sy bién thién cua bién HV trong
mo hinh. Nhu vay, mirc d¢ giai thich ctia mé hinh thudc mirc trung binh.

Dua trén két qua danh gia hé s6 tac dong £2, bién TT c¢6 hé sé £2 =0.012 <0.02 cho thay mirc
d6 tac dong ctia bién TT 1én YD 1a cyc ki nho. Cac bién GT, HI, KM, AH c6 0.02< f? <0.15, do
do6 tac dong cua cac cac bién nay 1én bién YD & mic tac dong nhé. Bién YD c6 hé sé f2 = 1.206
>0.35, vivay YD c6 tac dong 16n dén bién HV. Nhu vay, hau nhu mirc do gidi thich cua céc bién
trong mo hinh & murc khé thap.

5.5.2. Pdnh gid moi quan hé tic déng

Nhém tién hanh kiém dinh d6 tin cdy ctia mo hinh bang phuong phap Bootstrapping véi c&
mau lap lai 1a 5000 quan sat (Hair va cong su, 2017).

Bang 6: Két qua tac dong ctia cac mdi quan hé trong méd hinh
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Gia  Mbéiquan Hésdtic Hésbétac Doléch T P values Kétluin
thuyét hé dong dong chuian statistics

chuén chuin (STDEV)

héa (O) héa

trung
binh (M)
H1 KM — YD 0.189 0.190 0.047 4.047 0.000 Chap
nhan
H2 AH— YD 0.240 0.241 0.056 4.290 0.000  Chip
nhan
H3 HI — YD 0.169 0.172 0.046 3.696 0.000 Chap
nhan
H4 GT —- YD 0.262 0.260 0.057 4.555 0.000 Chap
nhan
H5 TT — YD 0.091 0.092 0.044 2.068 0.039 Chap
nhan
H6 YD — HV 0.739 0.740 0.027 27.199 0.000 Chap
nhan

Nguon: Nhom tac gia kiém dinh bang phan mém SmartPLS

Dua trén két qua nghién ciru, c6 thé thdy cac gia thuyét déu c6 ¥ nghia thong ké & mirc y nghia
5%. Gia thuyét H5 c6 p-value = 0.039 cho thdy mdi quan hé tac dong nho hon so véi nhing gia
thuyét khac. Ngoai ra, hé s6 tic dong chuan hoa cua cac gia thuyét déu mang dau duong cho thay
mbi quan hé tich cyc gilra cac bién doc lap va bién phu thude.

5.5.3. Pdnh gid vai tro ciia bién trung gian
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Bang 7: Két qua vai tro trung gian ctia bién YD

M&éi quan hé Truec tiép  Gian tiép Loai anh Téng anh Két luin
huwdéng hwéng

KM — YD — HV 0.189 0.140  Anh hudng 0.329  Chép nhan
mot phan

TT - YD —> HV 0.091 0.068  Anh hudng 0.159  Chép nhan
mot phan

AH — YD — HV 0.240 0.177  Anh hudng 0.417  Chip nhan
mot phan

GT - YD - HV 0.262 0.193  Anh hudng 0.455  Chép nhan
mot phan

HI — YD — HV 0.169 0.125  Anh huéng 0.294  Chép nhan
mot phan

Nguon: Nhom téc gia kiém dinh bang phan mém SmartPLS

Nhu vay, tinh giai tri ciia livestream c6 ¥ nghia thong ké ¢ murc y nghia 5% (p=0.000<0.05)
va c6 tac dong 16n nhat dén hanh vi mua sim ciia nguoi tiéu dung théng qua vai trd ciia bién trung
gian y dinh mua hang qua livestream véi tong anh huéng mang diu dwong va bang 0.455, dung
nhu dau ky vong dugc nhom nghién ctru dé xuat. Nhitng anh hudng tich cuc ciia tinh giai tri dugc
da duoc kiém ching thong qua mot vai nghién ciru dién hinh nhu (Chen va Lu, 2022; Tran Minh
Anh, 2022; Lin va Nuangjamnong, 2022). KOL/KOC con la nhirng nguoi ¢6 kha nang tao ra nhirng
yéu té giai tri trong nhitng budi livestream thong qua viéc xay dung bdi canh, ndi dung hai hudc
hodc minigame dé thu hut lugt xem va gia ting y dinh mua hang ctia nguoi tiéu ding.

Véi vai trd ciia bién trung gian, sirc anh hudng cia KOL/KOC c6 ¥ nghia thong ké & mirc ¥
nghia 5% véi p = 0.000 < 0.05 va ciing 1 1 nhan t6 c6 anh huéng 16n dén hanh vi mua sim cta
nguoi tiéu dung véi tong anh huong bang 0.417 va mang dau duong. Cé thé thay, khi mua sam
trén nén tang TikTok, nguoi tiéu ding dé bi thu hiit boi sy c6 mit ciia nhitng KOL/KOC trong
livestream va thong qua viéc hop tac véi nhian hang, KOL/KOC c6 thé sir dung strc anh hudng cia
minh d¢ gia ting hanh vi mua hang ciia nguoi xem. Diéu nay ciing dugc thé hién qua nghién ciru
cua Lim va cong su (2017); Bohelto (2019).

Khuyén mii ciing c6 y nghia thong ké ¢ murc ¥ nghia 5% va c6 anh hudng tich cuc dén hanh
vi mua sdm cta nguoi tiéu ding thong qua bién trung gian y dinh mua hang véi tong anh huong
bang 0.329 va mang ddu dwong. Nghién ctru cia Chen va cong sy (2022) khi kiém chimg mé hinh
7P trong tiép thi truyén thong; Zheng va cong sur (2023); Zhang va cong su (2023) sir dung mo
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hinh SOR ciing dua ra két luan vé mdi quan hé tich cuc gitta khuyén mai va hanh vi mua sim cta
ngudi tiéu dung. Trong nhimng budi livestream ¢ sy hop tac voi cac KOL/KOC, nhin hang sé& dua
ra nhiéu chuong trinh khuyén mai hon nham thu hat nguoi xem voi mue gia wu dai, dong thoi gia
tang ¥ dinh xem nhitng budi livestream ¢ cac KOL/KOC dai dién.

Méi quan hé giira tinh hitu ich cua théng tin va hanh vi mua sim ciia nguoi tiéu ding ¢ ¥
nghia thong ké & mirc ¥ nghia 5% véi p= 0.000 va 1a mdi quan hé tich cyc dugc thé hién bai tong
anh huong mang dau dwong va bing 0.294 dung nhu ky vong. Tinh hitu ich cia théng tin ma
KOL/KOC truyén tai dén ngudi tiéu ding dugc néu ra trong nhiéu 1y thuyét va nghién ctru di trude
trong linh vyc livestream dién hinh nhu nghién ctru ctia Yones va Muthaiyah (2023); Hua va Chiu
(2022) d6i vé6i dbi twong 1a thé hé gen Z & Trung Qudc; Chan va Asni (2022).

Tinh tuong tac trén livestream ¢ ¥ nghia théng ké & mtrc ¥ nghia 5% (p=0.039 < 0.05) va c6
anh huong nho nhat dén hanh vi mua hang cta ngudi tiéu dung véi tong anh huong mang diu
duong va bang 0.159. Khi nghién ciru vé mua sam qua livestream trén nén tang TikTok, Ahmadi
va cong su (2022) da nhdn manh rang tinh twong tac giita ngudi anh hudng va ngudi xem 1 mot
nhan t6 khong thé thiéu khi thuc hién livestream, khi d6 nhirg nguoi anh huong dai dién cho nhan
hang thuc hién bubi livestream can cung cip nhimng thong tin can thiét cho khach hang va giai dap
nhiing thic mic do ngudi xem dit ra thong qua tinh nang binh luan. Nghién ctru cia Ngo Thi Thuy
An va cong su (2022); Zhang va cong su (2023) cling di dén két luan tuong tu.

6. Két luan va ham y

Bai nghién ctru da chi ra viéc hop tac cuia cac nhan hang va KOL/KOC trong live -
commerce da tac dong dén hanh vi mua sdm ctia nguoi tiéu dung trén nén tang TikTok thong qua
cac yéu t6 1a khuyén mai, strc anh huong ctia KOL/KOC, tinh hitu ich ctia thong tin, tinh giai tri
ctia livestream va tinh tuong tac trén livestream. Két qua thu dugc cho thay rang cac yéu to déu
c6 tac dong tich cyc dén y dinh mua hang tir d6 dan dén hanh vi mua sim ctia nguoi tiéu ding.
Trong do, tinh gidi tri va stc 4nh hudng cia KOL/KOC ¢6 tac dong manh nhét. Nguoc lai, tinh
twong tac c6 tac dong yéu nhat. Két luan nay khong c¢6 gi mau thuin va ciing 1a mot két luan
trong dong voi cac nghién ctru di trudc.

Tir két qua nghién ctru trén, nhom tac gia rat ra mot sd goi ¥ gitip cac nha ban hang co thé hop
tac hiu quéa vd1 KOL/KOC trong cac phién livestream trén TikTok, dat muc ti€u gia ting d0 nhan
dién va mang vé don hang:

Poéi v6i doanh nghiép, nha ban hang can tao nhitng khuyén mai hip dan va vu dii doc quyén
danh cho ngudi xem trong qua trinh livestream trén TikTok. Hinh thirc khuyén mai c6 thé bao
g@)m phiéu giam gia tryc tiép trén san phém, qua tang dinh kém, dich vy hdu mai, mién phi van
chuyén, ... Cac chuong trinh nay nén dugc KOL/KOC nhic dén trudc, trong va sau qua trinh
livestream dé khach hang d& dang nim bat thong tin va gia ting ¥ dinh mua hang. Dong thoi,
doanh nghiép can xem xét ky cac dic diém ciing nhu sttc anh huéng cia KOL/KOC trude khi
quyét dinh hop tac v6i ho trong livestream ban hang trén TikTok, bao gdm linh vuc hoat dong,
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danh tiéng, phong cach cia KOL/KOC. Viéc lya chon KOL/KOC phu hop voi san pham trong
livestream g6p phan lam ting tuong tac tich cuc tir ngudi xem, gitip doanh nghiép tiép can duoc
tép khach hang muc tiéu va truyén tai duoc gia trj cot 161 cta thuong hiéu. Pong thoi, nguoi theo
ddi livestream ciing cam thdy tin tudng va an tim v&i san pham, tir d6 thic day ho hon nita trong
quyét dinh mua sam.

Péi véi KOL/KOC, can dam bao duoc tinh hitu ich cua thong tin vé san pham s& cung cap cho
nguoi tiéu dung qua livestream. Cac danh gié phai dugc dua ra mot cach khach quan, trung thyc
va nén kém theo minh chimg néu cé. Tir 6, ngudi ban co thé dat duoc 10ng tin ctia khach hang vé
san pham va ting ty 1é ra don thanh cong, ngoai ra cing ¢ thém niém tin cia ngudi theo ddi vé
KOL/KOC. KOL/KOC can chu trong dén tinh giai tri cta livestream trén TikTok nham thu hut
ngudi dung bam vao va & lai xem livestream. Ngudi xem con c6 thé bi an tuong boi bbi canh xung
quanh ctia budi livestream, vi vay dau tu bd tri khong gian (bao gdm phong nén, anh sang, bd cuc)
gitip tao su cAn bang tong quan vé thi giac ciing 1a mot yéu t6 can thiét. Ngoai ra, trong sudt qua
trinh livestream dién ra, nha ban hang c6 thé dan xen t6 chirc mot s hoat dong thu vi nhu minigame
v6i phan qua hap din, ké chuyén ngoai 1€, tiéu pham, ... dé ting trai nghiém cua khach hang khi
xem livestream. KOL/KOC can gia ting tinh twong tic giita ngudi ban hang va ngudi xem
livestream nham tao sy gan giii va cam giac than thién, chan thanh thong qua viéc nang cao nhiing
tinh ning trén nén tang. Bén canh d6, KOL/KOC can ning cao tinh tuong tac qua livestream bang
cach kéu goi binh luin chét don, tao cude tham do v kién, khuyén khich nguoi xem dat cau hoi vé
san pham va nhiét tinh giai dap cho ho. Tir d6 ngudi xem livestream cam thay thich tha va dan
chuyén d6i sang hanh vi mua sam.
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