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Tém tit

Thyc té tang cuong (AR) da tré thanh mot cong nghé tién tién, gop phan gitp cho nguoi tiéu ding
tiép can san pham va dich vu mot cach dé dang hon. Bai nghién ctru nham muc tiéu danh gia tac dong
clia céc yéu td cua thyc té ting cudng (AR) ddi v6i y dinh mua sim my pham tryc tuyén cia nguoi
tiéu dung. Phuong phap nghién ctru chi dao dugc sir dung 1a phuong phéap dinh lugng. Dit liéu dugce
thu thap thong qua bang hoéi truc tuyén voi quy mé mau diéu tra 1a 208 ngudi tidu ding thé hé Z (Gen
Z) tir 18 - 27 tudi tai Thanh phd HS Chi Minh d4 timg str dung cac website co tich hop AR dé mua
saim my pham, dugc x{r 1y va phan tich bang phdn mém SmartPLS 4. Két qua nghién ctru cho thiy
AR c6 tac dong tich cuc dén trai nghiém khach hang, tir d6 tao anh huong tich cuc dén y dinh mua
sam my pham truc tuyén. Ngoai ra, bai nghién ctru ciing dé xuat mot s6 khuyén nghi nham gitp doanh
nghiép c6 nhitng quyét dinh, huéng di dung dan trong viée tac dong tich cuc dén y dinh mua sim cta
khéch hang thong qua nang cao trai nghi¢m khéach hang.

Tir khéa: Thuyc té ting cuong, y dinh mua hang, trai nghiém khach hang.

THE IMPACT OF AR ON GEN Z'S ONLINE COSMETICS
PURCHASE INTENTION IN HO CHI MINH CITY

Abstract

Augmented Reality (AR) has emerged as an advanced technology, facilitating easier access for
consumers to products and services. This study aims to evaluate the impact of AR technology factors
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on consumers' online shopping intentions for cosmetics. The primary research method employed is
quantitative analysis. Data was collected through an online survey with a sample size of 208
Generation Z (Gen Z) consumers, aged 18 — 27, in Ho Chi Minh City who have used AR-integrated
websites to shop for cosmetics. The data was processed and analyzed using SmartPLS 4 software.
The findings reveal that AR positively impacts customer experiences, which in turn significantly
influences their online cosmetic shopping intentions. Additionally, the study offers several
recommendations to help businesses make informed decisions and adopt strategies that enhance
customer experience, thereby fostering a positive influence on purchase intentions.

Keywords: Augmented Reality, purchase intention, customer experience

1. it van dé

Nganh m¥y phém tai Viét Nam dang tang truéng manh mé, dac biét trén nén tang thuong mai
dién tir, v6i doanh thu dat 2,66 ty USD vao nam 2024, trong d6 20,2% dén tr mua sdm truc tuyén
(Statista, 2024). Pai dich COVID-19 di day manh xu huéng ndy, gitp cac san thuong mai dién tir
tang trudong vuot bac. Tuy nhién, lugng thong tin 16n va thiéu minh bach khién ngudi tiéu dung dé
nham 13n, dan dén giam y dinh mua hang (Ebrahimabad va cong su, 2024). Cong nghé AR dang
no6i 1én nhu mot giai phap hiéu qua dé khic phuc van dé nay. AR cho phép khach hang "thir trudc
khi mua" véi cac tinh niang nhu thir my pham ao va khuyén nghi ca nhan hoa, tir d6 giup ting ¥
dinh mua va sy tu tin ctia khach hang khi quyét dinh mua sam.

Mic du di dugc ap dung hiéu qua tai cac thi trudng phat trién, AR ¢ Viét Nam van chua duoc
nghién ciru su, dic biét trong bbi canh vin héa va hanh vi tiéu dung dia phuong. Nghién ciru “Anh
hudng cua tinh ning AR dén ¥ dinh mua sam m§y pham truc tuyén ctua Gen Z trén dia ban TP.HCM”
duoc thyc hién nham khdm pha vai tro ctia AR trong viéc dinh hinh hanh vi tiéu dung tai Viét Nam.
Két qua nghién ctru s& giup cac thuong hiéu m§y pham hiéu rd hon cach tan dung cong nghé nay,
ddng thoi cung cp thong tin gia tri cho viéc xay dung chién lugc tiép thi phu hop véi thi trudng
Viét Nam.

2. Co 6 Iy thuyét
2.1. Cac khdi niém co bdn
2.1.1. Khai niém AR

AR bit dau duge xuét hién tir nhting ndm 1950, tuy nhién thuét nglr Thyuc té tdng cuong lan dau
duoc xuat hién va img dung vao dau nhiing nam 1990 boi luc luong khong quan My trong viée hd tro
lap rap. Trai qua qua trinh nghién ctru va phat trién, cac nha nghién ctru da dua ra mot sé dinh nghia
nhét dinh vé AR. C6 thé nhan thiy ring diém chung ciia cac nhan dinh ciia cac bai nghién ctru nhu
Azuma (1997), Michael va cong su (2006) hay Carmigniani va cong su (2011) déu cho rang AR 1a sy
két hop giita thé gidi thyc va thé gidi ao thong qua nhitng thong tin k¥ thuat sé nham gitip ning cao trai
nghiém cua nguoi dung. Dic biét, Vwong Qudc Anh va cong su (2024) 1am rd thém rang AR c6 kha
nang hién thi cac hinh anh ky thuat s6 ngay trén cac thiét bi di dong nhu dién thoai thong minh, may
tinh bang, giup ngudi dung trai nghiém cac ddi twong va ndi dung 4o trong khong gian vat 1y thuc té.
Tdng hop tir cac khai niém trén, AR dugc hiéu 1a mot cong nghé két hop thong tin ki thuat sé vao thé
gi6i thuc, cho phép ngudi dung trai nghiém céc yéu t6 ao dugc tich hop trong méi truong vat 1y thuc.
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Trong bai nghién cru nay, nhom tac gia tap trung nghién ctru dén céc tinh ning cua thuc té ting cuong
(AR) tac dong dén y dinh mua hang truc tuyén, bao gdm tinh twong tac, thong tin, thi vi, séng dong,
moi la va xam nhap cia AR.

2.1.2. Y dinh mua truc tuyén

Ostrom (1969) va Bagozzi cung cdng su (1979) mo ta y dinh mua nhu mdt xu hudéng hanh dong
ctia ¢ nhan lién quan dén thuong hiéu. Tuy nhién, Ebrahimabad va cong su (2024) lai dwa ra mot khia
canh khac khi mo ta y dinh mua la nhitng mong muén cla nguoi dung ddi v6i mot san phém, dich vu,
ndy sinh tir viéc ho danh gia cac lya chon c6 san.

Salisbury va cong su (2001) cho rang ¥ dinh mua truc tuyén khi mua siam trén web thé hién murc
d6 mong mudn cua khach hang trong hanh vi mua sdm qua Internet. Pavlou (2003) mé rong hon vé
khai niém nay khi mé ta ¥ dinh mua truc tuyén tap trung mirc do khach hang sin sang hay c6 ¥ dinh
mua san pham thong qua cic nén tang tryc tuyén. Hay Delafrooz va cong su (2011) cho rang y dinh
mua tryc tuyén 1a kha ning chic chan cta ngudi tiéu ding s& thuc hién viéc mua sam qua Internet. Ké
thira tir nhitng nghién ctru truée d6, De Canio va Fuentes-Blasco (2021) tong hop cac nhan dinh va mo
ta y dinh mua tryc tuyén 1 kha nang mot ngudi co s thich, y dinh, mong mudn va chic chin s& mua
sam qua Internet. P6i véi khai niém ¥ dinh mua truc tuyén, bai nghién ctru st dung cach giai thich cia
De Canio va Fuentes-Blasco (2021), y dinh mua truc myén 1a mrc d§ mot nguoi c6 s¢ thich, mong
muén va chic chin trong vi¢c thuc hién hanh vi mua sdm qua nén tang truc tuyén.

2.1.3. My pham

Theo Blakiston (1972), my pham la cac san phdm duoc tao ra nham gitp 1am sach co thé, nang
cao vé dep, su hép dan, thay ddi ngoai hinh déng thoi nuoi dudng va bdo vé€ cdc mod cAu tao bén ngoai
co thé. Guthrie va cong sy (2008) ciing da nhin manh vio vai tro nang cao sy hap dan vé mat thé chét
ctia my pham ddi v6i phu nit. Ngoai ra, BO Y té Viét Nam (2011) dd mo ta chiing nhu nhiing chat hoac
ché phérn c6 thé tiép xuc voi cac bo phan bén ngoai co thé con ngudi nhu da, toc, méng, moi,... voi
muc dich 1am sach, lam thom, thay ddi dién mao, diéu chinh mui co thé, bao vé va duy tri stc khde cho
cac bo phan nay. Tong hop tir nhiing cach giai thich trén, my pham trong bai nghién ctru nay dugc hiéu
14 nhitng chat hodc san pham c6 myc dich trang diém, 1am dep va thay ddi ngoai hinh.

2.2. Gid thuyét va mé hinh nghién civu
Thuee té do ting cuwong AR va ¥ dinh mua sim truc tuyén

Y dinh mua hang thudng duoc sir dung trong nghién ctru quang cao dé hiéu rd hon suy nghi cua
ddi tugng muc ti€u va du doan doanh s6 ban dich vu hodc san phém. Theo céc nghién ctru trude day,
y dinh mua céc san phém hodc dich vu c6 lién quan ctia nguoi trd 101 bi 4anh hudng manh mé€ boi nhan
thirc ciia ho vé su lién quan ctia nhu cau va s¢ thich cta ho. Cac yéu t6 nhu tinh don gian, tinh giai tri
va tinh hitu ich c¢6 tac dong dang ké, ddc biét trong quang cio tuong tac nhu quing céo tich hop AR,
gitip ting ¥ dinh mua hang. Mit khac, cong nghé thiéu chat luong, gay kho chiu va lo ling di duoc
chirng minh trong nghién ctru 14 ¢6 tic dong tiéu cuc dén ¥ dinh mua hang. Hon nira, 10ng tin dugc coi
12 mot yéu t6 thiét yéu khac anh hudng dén ¥ dinh mua hang cta ngudi tiéu ding. Ngudi ding cac
kénh thuong mai dién tir da phai d6i mat v6i rat nhidu van dé vé long tin, didc biét 1a khi s6 hoa va
cong nghé tang 1én, va két qua 14 y dinh mua hang cta ho da giam (Kwahk va Ge, 2012).

Trén co sé d6, gia thuyét dugc nhom dua ra la:
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HI: Tinh ndng AR (tinh twong tdc, théng tin, thi vi, song déng, mdi la va xam nhdp) c6 tic déng tich
cwee dén y dinh mua sam my phdam tryee tuyén.

Vai tro trung gian ciia trdi nghiém khdch hang trong méi quan hé giita thue té do ting cwong
AR va y dinh mua hang

Céc nghién ctru da chi ra tic dong cua thuc té 4o ting cuong (AR) dén ¥ dinh mua hang thong
qua cac bién trung gian, nhung vai trd cta trai nghiém khach hang van chua 16 rang. Carbone va
Haeckel (1994) dinh nghia trai nghiém khach hang 13 “tdng hop cac cam nhén tich lity khi khach hang
tuong tic v6i san pham, dich vy, va khong gian doanh nghiép”. Trai nghiém nay gdm cam xtc, nhan
thirc, phan tng nguoi dung khi twong tac v6i san pham/dich vy, duoc hd tro boi cong nghé AR va VR
(Mayer, 2014). Watson va cong su (2018) khang dinh AR tac dong gian tiép dén y dinh mua qua trai
nghi¢m khach hang.

Tuong tac nguoi ding voi san pham va thuong hiéu anh huong dén y dinh mua, thai do, su hai
long va long trung thanh (Brakus va cong su, 2009; Wedel va cong su, 2020). Y dinh mua la nguyén
vong dua trén danh gia cac lua chon, dan dén quyét dinh mua (Barta va cong su, 2023). Trong mua
sam tryc tuyén, trai nghiém ngudi dung tir twong tic thong minh (Hoffman va Novak, 2018) hodc su
dam chim va giai tri trong thwong mai dién tir xa hoi thic ddy y dinh mua (Shin, 2017). Céc yéu to
nhu dong chay, twong tac, va hién dién gop phan dinh hinh hanh vi ngudi dung (Shin, 2017). Ngudoi
tiéu dung chi hinh thanh ¥ dinh mua manh mé khi d4 d4anh gia ki ludng san pham (Gasior, 2021).

Theo Iy thuyét Tai trong Nhan thuc, tai nguyén nhan thirc ¢6 gidi han, va qué tai thong tin 1am
tang tai trong, anh huong tiéu cuc dén ngudi tiéu dung (Fan va cong sy, 2020). Trong mua sim truc
tuyén, khé hinh dung san pham trong bdi canh thyc té 1am ting tai nhan thirc (Jung va cong su, 2015).
Thiét ké trang web phc tap cling lam giam y dinh mua (Harper va cong sur, 2009). AR va VR gitp
giam tai nhan thue, nang cao trai nghiém va y dinh mua nho su ddm chim va hién hitu (Flavian va
cong su, 2019; Shin va cong su, 2013).

Nhiéu yéu té khac ciing tac dong dén y dinh mua. Thong tin tir trang web c6 thé thuc ddy hanh
vi mua sam truc tuyén (Ashton va cong su, 2010). Néu gia tri nhan thirc san phém cao, y dinh mua
cling tang. AR nang cao sy mai la, tdn hudng va hitu ich, gop phén tao thai do tich cyc va y dinh mua
cao hon (Yim va cong sy, 2017). Cong nghé AR con cung cip thong tin san pham tét hon, cing ¢b ¥
dinh mua (Scholz va Duffy, 2018). Do d6, cic nha ban 1¢ can hiéu cach tich hop AR vao trai nghiém
mua sam dé thu hat va ting kha ning mua ctia ngudi tiéu ding (Fan va cong sy, 2020).

Trén co s& d6, gia thuyét dugc nhom dua ra la:

H2a: Tinh nang AR (tinh twong tc, thong tin, thii vi, song dong, mdi la va xam nhdp) cé tic dong
tich cuc dén trai nghiém khach hang.

H2b: Trai nghiém khdch hang c6 tac dong tich cwe dén y dinh mua sam my phdam truc tuyén.

H2c: Trdi nghiém khdch hang dong vai tro trung gian trong moi quan hé giiva tinh nang AR (tinh
twong tdc, thong tin, thii vi, song ddng, méi la va xdm nhdp) va y dinh mua sam my pham triec tuyén.
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Hinh 1: Mo hinh nghién ctru dé xuét

Nguon: Nhom tac gia dé xuit

3. Phwong phap nghién ciru

Nghién ctru st dung phuong phap léy mau thuén tién, thu thap dit liéu tir 208 nguoi (18 - 27
tudi) tai TP.HCM d3 trai nghiém trang web tich hgp AR. Dir liéu duoc thu thap truc tuyén qua
Google Form tir ngay 21/9 dén 2/10/2024, thong qua email va mang xi hoi. Bang cau hoi gom 3
phan chinh nhu da dé cap: (1) Phan cau hoi gan loc; (2) Phan thong tin c4 nhan; (3) Phan ndi dung
chinh ctia bang hoi. Muyc tiéu 1a danh gia tac dong cta cac tinh nang AR dén trai nghiém ngudi
dung va y dinh mua hang tryc tuyén ciia gidi tré. Puong dan dén form khao sat ciia nhém nghién
ctru: https://forms.gle/wwghhruZHRecWKUDA

3.1. Xdy dung thang do bdang hoi

Béng hoi gom 34 cau hoi dinh lugng, sir dung thang do Likert 5 diém (1 - Hoan toan khong
dong y; 5 - Hoan toan dong y) dua trén nghién ciru ciia McLean va Wilson (2019), Smink va cong su
(2019), Ebrahimabad va cong su (2024)

Bang 1: H¢ thong bang hoi

Khai niém Ma héa Thang do Ngudn

Twong tac TT1 Téi ¢6 thé tu do diéu chinh cac thong sb tim .
g ) £ McLean va Wilson

kiém san pham (vi du: mau sic, loai da, (2019)

thuong hiéu) dé tim ra san phiam phi hgp nhét
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Khai niém Ma héa Thang do Ngudn

TT2 To6i ¢ thé thiy két qua tim kiém hién thi
chinh xac nhiing san phdm ma t6i dang tim
kiém

TT3 T6i c6 thé nhan duoc cac goi ¥ san phdm phu

hop véi nhu ciu ¢4 nhan ciia minh mot cach
nhanh chong va hiéu qua thong qua tinh nang

AR

TT4 T6i ¢6 quyén tu do lwa chon cac san pham ma
t6i muén

TTS5 T6i c¢6 thé dé dang twong tic véi cac san

pham 4o, vi du nhu thir son moéi, phan mat ao
1én mat cua minh

Thong tin THT1 T6i ¢6 thé xem day du thong tin chi tiét vé
san pham qua tinh ning AR

THT2 T6i ¢6 thé nhan dugc thong tin hiru ich gitp

t6i dua ra quyét dinh mua hang Smink va cone su
mink va cong st

. . : . 2019
THT3 To6i c6 the so sdnh cac thong tin san pham ( )
khac nhau qua tinh nang AR
THT4 T6i c6 thé tim thdy thong tin can thiét mot
cach nhanh chong
Thu vi TV1 T6i cam thay thich thii khi str dung tinh ning
AR
TV2 T6i thdy viéc sir dung tinh niang AR rat vui va
.
s Ebrahimabad va
: ‘ 3 0 2024
TV3 T61 t0 mO mudn kham pha thém nhiu san cong sur ( )

pham khac khi sir dung tinh ning AR

TV4 T6i nghi rang day 1a mot tinh ning hiéu qua
va thong minh
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Khai niém Ma héa Thang do Ngudn

Moi la MLI T6i thdy céc tinh ning ciia AR lién tuc mang
dén nhitng diéu méi mé

ML2 T6i thiy cac tinh ning ciia AR mang dén

nhing thong tin doc d4o va cap nhat nhét .
& & i 4p e McLean va Wilson

. . 2019
ML3 T61 thay cac tinh nang cua AR luon thay doi ( )

va khac biét qua moi lan str dung

ML4 T6i thiy cac tinh ning ciia AR tip trung vao
cac ndi dung cu thé

Sbéng dong SDI1 T6i thiy cac tinh ning ctia AR gitp hién thi
san pham mat cach rd rang

SD2 T6i thiy céc tinh ning cta AR hién thi day du

, Sk . . 2 McLean va Wilson
cac chi tiét nho cua san pham

(2019)
SD3 T6i thay cac tinh nang ctia AR gitip san pham
dugc hién thi mot cach chan thuc va séng
dong
Xam nhap XNI Doi khi toi thay tinh ning AR nay kha phién
phuc
XN2 T6i cam thiy tinh ning AR dem lai cim gi4
0{ ca@ ay tinh nang emlaicamgide L o dva
kho chiu R
cong su (2024)
XN3 T6i thiy bt tién khi phai quét va nhan dién
khuon mit dé thir my pham trén trang web co
tinh ndng AR
Trai nghiém TN1 Tai hai long v6i trdi nghiém ctia minh
nguoi dung
TN2 T6i cam thay trai nghiém tir tinh nang AR 13
i cim thy i nghiém i ning AR I gy g
chinh xac i t01 muon
88 cong su (2024)

TN3 T6i cam thiy trai nghiém véi tinh ning AR
t6t nhu nhimng gi t6i da nghi
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Khai niém Ma héa Thang do Ngudn

TN4 T6i cam thdy trai nghiém mua sdm my pham
v6i tinh ning AR gidng voi trai nghiém mua
sim my pham thuc té

Y dinh mua YD1 T6i cam thay ty tin hon khi mua sim m§y
hang truc pham tryc tuyén nho cong nghé AR
tuyén
YD2 T6i thay viéc quyét dinh mua hang ctia minh

tré nén dé dang hon khi c6 AR

YD3 Toi 6 thé am my pham trén t b :
’01 ’ccl)l f: l’nl;zl Rsam my pham trén trang we Ebrahimabad va
c0 tinh nan,
s cong su (2024)
YD4 T6i giam bét thoi gian va cong sire tim kiém

san pham phi hop nho cong nghé AR

YDS5S T6i thiy viéc mua sim my pham trén trang
web ¢o tinh niang AR gitp viéc mua sim trg
nén don gian hon

Nguon: Nhom tac gia tu tong hop

Ghi chii. TT = Twong tic, THT = Théng tin, ML = Mdi la, SD = Song dong, TV = Thii vi, XN = Xam
nhap.

M6 hinh 1y thuyét duoc kiém tra bang SmartPLS 4, ap dung PLS-SEM va ciu trac bac cao (Hair
va cong su, 2017). Trong m hinh nghién ctru dé xuét, AR 14 bién bac cao, 1a bién tiém an khong duoc
do luong truc tiép ma s€ dugc do luong boi 6 thanh phﬁn bac mot, bao gém: Tuong tac, Thong tin, Thu
vi, M6i la, Séng dong va Xam nhap. Thay vi mé hinh hoa cac thudc tinh ctia Tinh ning AR dua trén
mot 16p khai niém duy nhat, mo hinh béac cao tong hop cac thanh phan bac thip hon thanh mot khai
niém béc cao da chiéu, gitp thu gon va 1am giam do phtrc tap mo hinh. Quy trinh gdm hai budc: (1)
danh gid mo hinh do ludng (gém danh gia mo hinh bac 1 va bac 2) va (2) danh gia mo hinh cau trac
(kiém dinh Bootstrapping, da cong tuyén, mébi lién hé, mac do R?, hé s6 tac dong F).

3.2. Danh gia mé hinh bdc 1

Céc ciu triic bic mot bao gom TT, THT, TV, ML, SD, XN, TN va YD. Trong giai doan nay,
nhém nghién ctru tién hanh danh gia muc d6 tin cdy cua ting chi bao (Outer loadings), d6 tin cay va
hoi tu cua thang do, va mirc dg chinh xac vé su phan biét.

3.3. Danh gia mé hinh bdc 2

Bién bac hai AR tép trung vao cac tinh ning 1a tinh Twong tac, Thong tin, Mdi la, Séng dong,
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Thu vi va Xam nhap cua AR. Viéc loai bo mot bién trong cAu tric bic mot s& 1am thay d6i khai niém
bién bac hai AR va thay ddi toan bo cau trac vi mdi bién trong cAu trac bac mot khong thé bi thay
thé. Trong giai doan nay, nhoém tap trung danh gia vn dé da cong tuyén, cling nhu danh gia ¥ nghia
va sy lién quan cta cac bién quan sat nguyén nhan.

4. Két qua nghién ciru
4.1. Thong ké mé ta

Bang 2: Két qua théng ké mé ta mau

Nhan tb Pic diém S6 lwong Ty 18

Nam 48 22,89%

Gi6i tinh
Nir 160 77.11%
Tir 18 - 22 tudi 183 87,95%

D) tudi
Tir 23 - 27 tudi 25 12,05%
Sinh vién 180 86,54%

Nghé nghiép

Di lam 28 13,46%
Téng 208 100%

Ngudn: Két qua phan tich dit liéu cia nhom tac gia

Theo két qua tir khao sat cho thay c6 sy chénh léch dang ké vé gidi tinh. Trong 208 phiéu khao
sat thu dugc, c6 77,11% dbi tuong 1a nit, trong khi nam chiém 22,89%. Viéc phan loai theo do tudi
cho c6 su chénh 1éch 16n khi c6 87,95% ddi twong 1a tir 18 - 22 tudi chiém va chi c6 12,05% tir 23 -
27 tudi. Piéu nay ciing dan dén viéc c6 86,54% d6i twong 1a sinh vién va chi c6 13,46% d6i tugng da
di lam.
4.2. Danh gia moé hinh do lwong
4.2.1. Murc do tin cdy va hoi tu

Bang 3: Két qua tin cay va hoi tu thang do
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Bién ,quan Hés § tai ngoai Cronbach's CR AVE
sat Alpha

ML 0,850 0,899 0,690
ML1 0,813
ML2 0,861
ML3 0,820
ML4 0.827

SD 0,791 0,878 0,705
SD1 0,827
SD2 0,851
SD3 0,841

THT 0,850 0,899 0,690
THT1 0,834
THT?2 0,844
THT3 0,813
THT4 0,831

TT 0,871 0,907 0,661
TT1 0,862
TT2 0,788
TT3 0,785
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Bién ,quan Hés § tai ngoai Cronbach's CR AVE
sat Alpha
TT4 0,805
TT5S 0,822
TV 0,871 0,912 0,721
TV1 0,855
TV2 0,885
TV3 0,844
TV4 0,812
XN 0,741 0,853 0,658
XN1 0,806
XN2 0,813
XN3 0,816
TN 0,896 0,928 0,762
TN1 0,884
TN2 0,887
TN3 0,865
TN4 0,857
YD 0,904 0,928 0,722
YD1 0,846
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Bién ,quan Hé s tai ngoai Cronbach's CR AVE
sat Alpha
YD2 0,859
YD3 0,840
YD4 0,832
YDS5 0.870

Ngudn: Két qua phan tich dit liéu cua tac gia

Theo két qua phan tich dir li€u, cac hé¢ sb tai ngoai déu du diéu kién, tir 0,785 dén 0,887,
Cronbach’s Alpha tir 0,741 dén 0,904, CR tir 0,853 dén 0,928, va AVE tir 0,658 dén 0,762, déu vuot
mirc yéu cau, cho thdy cac thang do 1a déng tin cay.

4.2.3. Mikc y nghia thong ké ciia trong sé

Bang 4: Két qua mirc y nghia thong ké cia trong sd

MAu ban ddu P9 1éch chuén Théng ké T P-values
ML — AR 0,242 0,089 2,723 0,007
SD — AR 0,391 0,082 4,755 0,000
THT — AR -0,076 0,093 0,819 0,413
TT — AR 0,268 0,098 2,748 0,006
TV — AR 0,012 0,077 0,158 0,874
XN — AR -0,354 0,075 4,711 0,000

Nguon: Két qua phan tich dit liéu cua tac gia

Két qua cho thay, gié tri p-values ciia ML, SD, TT va XN nho hon 0,05. Nhu vy, cac bién bac
1 ndy ¢6 ¥ nghia trong mé hinh. Tuy nhién, chura voi két luan cac bién bac 1 con lai khong c6 y nghia
thong ké trong mé hinh, cin xem xét thém hé sd tai ngoai cua bién do.
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Bang 5: K&t qua muac y nghia cua hé so tai ngoai

Miu ban Trung binh Do léch Thong ké T P-values

dau mau chuéin
THT — AR 0.788 0.782 0.052 15.24? 0.000
TV - AR 0.787 0.783 0.046 17.049 0.000

Ngudn: Két qua phan tich dit liéu cua tac gia

H¢ so tai ngoai cua cac bién bac mot THT va TV déu 16n hon 0,5 nén cac bién quan sat nay co
y nghia trong mo hinh.

4.3. Ddnh gid mé hinh ciu triic
4.3.1. Bdnh gid mikc @6 da céng tuyén
Bang 6: Két qua Inner VIF

AR TN YD

AR 1,000 2,449

TN 2,449

YD

Nguon: Két qua phan tich dir liéu cia tac gia

Gié tri VIF ciia hai bién déu vao AR va TN déu nho hon 3. C6 thé khang dinh rang khong xay
ra hién tuong da cong tuyén trong mé hinh nay.

4.3.2. Danh gia hé $6 R? va R? hiéu chinh
Bang 7: Két qua R? va R? hi¢u chinh

R? R? hiéu chinh
TN 0,592 0,590
YD 0,803 0,801

Ngudn: Két qua phan tich dit liéu cua tac gia

V6i chi s6 thap nhét ciia R? 1a 0,592 va R? hiéu chinh 13 0,590, két qua phén tich cho thay rang
ca hai bién TN va YD déu c6 gia tri R? va R? hiéu chinh kha cao va dat tiéu chuan vé sy phi hop mé
hinh.
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4.3.3. Ddnh gia hé sé F?
Bang 8: Két qua F?

F? Hiéu qua tac dong
AR —- YD 0,587 Cao
AR — TN 1,449 Cao

Nguon: Két qua phan tich dit liéu cua tac gia

Gia tri F? ciia mbi quan hé AR — TN (1,449) va TN — YD (0,366) déu & mirc cao, cho thiy
rang TN 1a mot yéu td trung gian quan trong, gitip giai thich mot phan déang ké mdi quan hé gitra AR
vaYD.

4.3.4. Kiém dinh gia thuyét thong ké y nghia ciia quan hé tc dong

Béang 9: Kt qua kiém dinh moi quan h¢ gitra cac bién

Gia thuyét M&éi quan hé H¢ s tac dong P-values Két qua
H1 AR — YD 0,532 0,000 Chap nhan
H2a AR — TN 0,769 0,000 Chép nhan
H2b TN - YD 0,420 0,000 Chép nhan
H2c AR — TN — YD 0,323 0,000 Chép nhan

Nguon: Két qua phan tich dit lidu cua tac gia

Céc gia thuyét H1, H2a, H2b va H3 déu dugc chip nhan véi p-values < 0.05. Két qua nghién
ctru ¢4 x4c nhan sy ton tai ciia ba mdi quan hé tic dong truc tiép dang ké giita cac bién sd: tinh ning
AR, trai nghiém khach hang (TN) va ¥ dinh mua sim m§ pham tryc tuyén (YD). Trong d6, mdi quan
hé giita tinh ning AR va trai nghiém khach hang 13 manh nhat, véi hé s6 duong dan 14 0,769. Pong
thoi, ca hai bién TN va AR déu c6 anh hudng tich cuc dén YD, voi cac hé sé duong dan lan luot 12
0,532 va 0,420.

5. Két luan
5.1. Ham y

Nhin chung, két qua phan tich mé hinh cau triic tuyén tinh cho thay sy phii hgp ctia mé hinh ly
thuyét ma nhom tac gia dé xuat ddi véi sy anh huong cia AR dén ¥ dinh mua sim my pham tryuc
tuyén. Tét ca cac gia thuyét H1, H2a, H2b va H2c déu duoc chip nhan voi gia trj tin cdy va mirc do
hoi tu twong d6i cao. Két qua bai nghién ctru cho thdy AR c6 tac dong tich cuc dén ¥ dinh mua sdm
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my pham truc tuyén thong qua vai tro ctia bién trung gian 1a trai nghiém khach hang. Cu thé, dbi véi
cac thudc tinh cia AR nhu tinh tuong tac, thong tin, thu vi, moi la, séng dong tac dong cung chiéu
voi AR, trong d6 tinh tuong tac c6 gia tri trung binh cao nhat. Nguoc lai, thude tinh tinh xam nhap
cia AR c6 tic dong nguoc chiéu, 1am giam chét luong trai nghiém khach hang va y dinh mua sam
my pham truc tuyén.

Dua trén két qua cua bai nghién ciru trén, nhom tac gia dé xuit mot sé khuyén nghi cho cac
doanh nghiép my phim nham tin dung ti wu tinh ning AR dé nang cao loi thé canh tranh va thu hut
khach hang hiéu qua hon:

Thir nhat, dbi v6i kién nghi lién quan lién quan dén tinh twong tac, doanh nghiép nén dau tu
kinh phi vao viéc ap dung cong nghé tri tu¢ nhan tao nhu Al va cong nghé may hoc Machine Learning
dé phan tich hanh vi duy¢t web, lich st mua sdm va s& thich cua khach hang. Tu do, hé théng 6 thé
hién thi két qua tim kiém chinh xac hon va dé xuit san pham phu hop v6i nhu cdu ca nhan. Ngoai ra,
doanh nghi¢p co thé cai thién béng cach tap trung vao viéc nang cép chét lugong hién thi san phém va
trai nghiém ngudi ding. Cu thé, website ctia doanh nghiép can ti wu hoa bang cach sir dung mo hinh
3D dé gitp hinh anh san phém c6 do phan giai cao, chan thyc hon. Ngoai ra, doanh nghiép co thé bd
sung tinh ning xoay 360 d6 nham giup nguoi dung thay d6i goc nhin linh hoat khi thir san pham dé
tang mtrc d¢ chan thyc hon khi mua sdm truc tuyén.

Thit hai, v6i khia canh tinh thong tin cia AR, doanh nghiép nén b6 sung nhitng mé ta chi tiét
vé san pham va cung cap cac danh gia trai nghiém cta cac khach hang di mua nham giup ngudi ding
dua ra quyét dinh mua hang dé dang hon. Cu thé, mo ta san pham can rd rang, day du vé thanh phan,
cong dung, cach st dung, phu hgp véi ting loai da hodc nhu cu lam dep khac nhau. Déng thoi,
doanh nghiép c6 thé sir dung hinh anh, video minh hoa hodc hudng dan tryc quan dé giup ngudi dung
hiéu rd hon vé san pham. Hon nita, doanh nghiép c6 thé bo sung cac thong tin chi tiét vé bang so sanh
dac diém, cong dung, gia ca,... gitta cic san pham cho nguoi ding.

Thit ba, && nang cao tinh tha vi khi nguoi ding trai nghiém website, doanh nghiép can tap trung
vao viéc tao ra ndi dung hap dan va cac yéu té twong tac thi vi. Trude tién, c6 thé bo sung cac higu
g hinh 4nh sinh dong, d6 hoa bat mat va thiét ké giao dién than thién, giup nguoi ding cam thiy
hirng thu khi duyét web. Ngoai ra, doanh nghiép nén tich hgp céc tinh ndng gamification tro choi hoa,
chang han nhu mini-game nhan thudng, thir thach 1am dep theo xu hudng, hoic hé thong diém thuong
khi tuong tac voi san pham. Bén canh d6, doanh nghiép can tan dung tinh ning AR nhiéu hon bang
cach goi y thong minh dua trén trai nghiém cé nhan hoéa cua nguoi dung thong qua cdc muc nhu “San
pham goi y danh riéng cho ban”, “San pham xu hudng hién nay”. Ngoai ra doanh nghiép co thé tao
ra nhimg hoat dong thir nghiém ao nhu trang diém theo phong cach nhe nhang, ca tinh,... gitip nguoi
ding kham pha nhiéu san pham hon.

Thir tu, dé cai thién nhan thtc cua nguoi dung vé tinh méi la, doanh nghiép co thé thuc hién
mdt sO giai phap cu thé. Dau tién, doanh nghiép can diy manh cac chién dich truyén thong dé nguoi
ding nhan dién 13 cac tinh ning AR m&i. Diéu nay c6 thé thyc hién qua cac video gidi thiéu chi tiét
vé cac cap nhat, livestream hodc céac sy kién truc tuyén, noi nguoi dung cod thé théy truc tiép su khac
biét cta tinh ndng AR qua cac vi du cu thé. Bén canh d6, dé tao ra su khéac biét qua tung lan st dung,
doanh nghiép can cép nhat va giéi thiéu cac tinh ning AR mdi mot cach 13 rang trong tmg dung. Khi
c6 tinh nang méi, hiy thong béo tryc tiép t6i ngudi dung théng qua cic pop-up hodc théng béo diy,
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gitip ho nhan ra nhiing cai tién ngay khi mé tng dung. Piéu nay giup ngudi dung khong bo 15 cac
thay d6i va thiy rang mdi lan st dung tmg dung déu mang dén mot trai nghiém moi. Cubi cung,
doanh nghiép c6 thé t6 chirc cac chuong trinh khuyén khich ngudi dung thir nghiém tinh ning AR
moi va chia sé trai nghi¢m cua ho. biéu nay cé thé duoc thuc hién qua cac cugc thi thir nghiém AR
hodc cac hoat dong giao luu truc tuyén, noi ngudi dung cé thé chia sé nhitng phan hoi vé tinh ning
m6i. Khi nguoi dung nhén thiy riang cac tinh ning AR thuc sy mang lai su thay d6i va cai tién, ho s&
¢6 cai nhin tich cuc hon vé tinh méi la cta san phém.

Thit nam, dbi voi tinh sdng dong ciia AR, doanh nghiép can t6i uu hoa chét lugng hinh anh sao
cho hién thi 1o rang va sdc nét nhat trén moi loai thiét bi, tir cic dién thoai man hinh nhd dén cic man
hinh d6 phan giai cao. Viéc nay c6 thé thuc hién bang cach cai tién cong nghé nén hinh anh ma khong
1am giam chét lwong hién thi, ddm bao mdi san pham duoc trinh bay chi tiét, 6 rang tir mau sic dén
két cAu, gitip nguoi dung co6 thé nhin thiy moi khia canh ctia san phdm ma khong gip phai tinh trang
mo hodc nhoe. Nhig tinh nang nay s& gitip ngudi ding cam thdy ho dang xem xét san pham trong
thuc té, gitip danh gia chi tiét hon vé chét luong my phdm ma khong can phai thir truc tiép. Dé dap
tmg ky vong nay, doanh nghiép can ap dung cic cong nghé md phong ning cao nhu HDR (High
Dynamic Range) dé tai hién mau sic, anh sang va hiéu ing san pham trén da mot cach chinh xac va
chéan thuc nhat. Cong nghé HDR s€ giup lam ndi bat sic d6 mau va hiéu ung anh sang, tur do tao ra
mat trai nghiém séng dong hon khi ngudi dung thir cdc san phdm my pham, gitip ho cam nhén rd
rang su khac biét trong két qua khi sir dung.

Thir sdu, nham han ché tinh xam nhép trén cac website, doanh nghiép co thé t8i uu hoa giao
dién nguoi ding (UI) bang cach don gian hoa cac budc thao tac. Thay vi yéu cau ngudi ding phai di
qua nhiéu menu hodc cai dat phuc tap, co thé tich hop tinh nang "mot cham" hodc tu dong phat hi¢n
khi nguoi ding mudn sir dung AR, gip tiét kiém thoi gian va giam su phirc tap. Doanh nghiép c6
thé cai thién hiéu suét trén thiét bi cAu hinh thép béng cach stir dung cong nghé AR nhe, tdi wu nhu
ARCore hodc ARKit, gitp giam do tré va tdi thiéu héa tai nguyén hé thong sir dung, dam bao tinh
nang AR van hanh 6n dinh ngay ca trén céc thiét bi khong c6 cdu hinh cao. Thay vi yéu cau quét
khudén mat, nguoi dung co thé chon anh dai dién hodc avatar ao dé thir nghiém cac san phém my
pham nhu son hodc kem nén. Ngoai ra, tmg dung ciing ¢ thé cung cap tinh ning thir san pham trén
bé mit ao hodc cho phép ngudi dung tu nhap thong tin vé loai da va mau sic da dé ca nhan hoéa trai
nghiém. Viéc nay giup ting cudng quyén riéng tu, thu hut ddi twong ngudi ding rong rai va tao sy
linh hoat trong trai nghiém, tir 6 nang cao sy tin tuong va gan két 1au dai véi khach hang.

Cudi ciing, d6i véi trai nghiém nguoi ding, nhom nghién ciru d& xuét cac doanh nghiép trong
linh vie my pham can nd lyc trong viéc nang cao trai nghiém nguoi dung thong qua AR, boi vi day
1a dong lyc tryc tiép anh huong dén ¥ dinh mua hang tryc tuyén ctia khach hang. Thir nhét, doanh
nghiép can trién khai tinh ning AR thir san phdm &o thong qua website, mg dung ctia minh. Diéu
nay gitp cho ngudi ding cé trai nghiém va nhiing danh gia thyc té hon véi san pham trude khi quyét
dinh mua. Thtr hai, doanh nghi¢p nén cd nhan hoda trai nghiém ngudi dung thong qua céc website,
g dung c6 sir dung AR nhu goi ¥ san pham phu hop v6i lan da, sé thich hay lich sir mua hang. Thir
ba, doanh nghiép nén tich hop AR vao chién lugc truyén thong truc tuyén nham gitup khach hang c¢6
trai nghiém da dang hon thong qua cic nén tang nhu website, mang xa hoi, ...
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5.2. Han ché va hwéng nghién ciru

Bén canh do, vdi 208 phiéu thu thap dugc va su han ché mAu chi & Thanh phé HO Chi Minh,
nghién ctru c6 thé gip phai van dé vé tinh dai dién va kha ning tong quat hoa két qua. Mau nhé co
thé lam giam sy doc lap cua két qua va khong dam bao tinh dai dién cho ca cong déng 16n hon hoac
cac vung dia 1y khéc trong ca nudc. Tiép theo 1a han ché vé viéc sir dung phuong phap phan tich 2
giai doan khién cho nhém nghién ctru bo qua kha ning twong tac giira cac bién & giai doan 1 va mbi
quan hé phtre tap gitra chung dén véi ¥ dinh mua hang cua khach hang. Viéc khong xéc dinh 5 rang
céc twong tac ndy co6 thé dan dén viéc danh gia khong day du vé mdi quan hé giira cac bién va két qua
cua nghién ctru.

Dua trén cac han ché, nghién ctru twong lai nén mé rong 1y thuyét va cai thién phuong phap dé
hiéu rd hon vai tro ciia cong nghé AR trong hanh vi tiéu dung. V& Iy thuyét, cac nghién ctru nén tich
hop cac yéu t6 bd sung nhu su tin twdng vao cong nghé va mirc do sin sang chdp nhan d6i méi cua
ngudi tiéu dung, nham 1am rd hon mdi quan hé giita cac tinh ning AR, trai nghiém ngudi dung va y
dinh mua hang. Viéc xem xét céc bién nhu sy phu hop giita cong nghé va ky vong ca nhan s& gitp
giai thich t6t hon nhimg tac dong phirc tap trong bdi canh tiéu dung. Vé phuong phap, cac nghién ctru
tiép theo c6 thé stir dung phuong phéap dinh tinh dé khai thac sau sic hon cac yéu td anh huong dén
nhan thic va trai nghiém nguoi diung véi AR. Phong van chuyén gia, thao ludn nhom tap trung, hodc
phan tich tinh hudng tai cac mdi truong thyuc té c¢6 thé mang lai nhitng goc nhin chi tiét va da chiéu
hon so v6i viée thu thap dir liu thong qua mau khao sat dugc gui dai tra.
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