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Tém tit

Tinh ning c4 nhan héa bang tri tué nhan tao (Al-enabled personalization) dang ngay cang duoc
ung dung rong rai trong cac linh vuc thuong mai dién tur, dich vu tai chinh, chdm séc strc khoe va
n6i dung s6. Tuy nhién, ¥ dinh st dung ctia ngudi dung di v6i cong nghé nay van chiu anh hudng
tir nhiéu yéu td, trong d6 diéu kién hd tro k¥ thuat (facilitating conditions) dong vai trd quan trong.
Nghién ctru nay ap dung mo hinh UTAUT2 dé kiém dinh tac dong ciia diéu kién hd tro k§ thuat
ddi voi y dinh str dung tinh nang c4 nhan hoa Al tai Viét Nam. Dt li¢u dugc thu thap tir khao sat
ngudi dung va phan tich thong qua mé hinh céu trac PLS-SEM. Két qua nghién ctru chi ra rang
diéu kién hd tro k¥ thuét c6 anh huong dang ké dén y dinh sir dung tinh ning ca nhan héa Al qua
d6 cung cap co s¢ cho cac doanh nghiép trong viée t6i uvu hoa ha ting cong nghé nham nang cao
trai nghiém nguoi dung.

T khéa: Ca nhan hoa Al, y dinh st dung, diéu kién hd tro, UTAUT2, PLS-SEM

FACTORS INFLUENCING THE INTENTION TO USE
AI-ENABLED PERSONALIZATION

Abstract

The adoption of Al-driven personalization is increasingly widespread across sectors such as e-
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commerce, financial services, healthcare, and digital content. However, users’ intention to adopt
this technology is influenced by various factors, with facilitating conditions playing a crucial role.
This study employs the UTAUT2 model to examine the impact of facilitating conditions on the
intention to use Al-enabled personalization in Vietnam. Data was collected through user surveys
and analyzed using the PLS-SEM structural model. The findings indicate that facilitating
conditions significantly influence the intention to use Al-driven personalization, providing
valuable insights for businesses to optimize their technological infrastructure and enhance user
experience.

Keywords: Al personalization, use intention, facilitating conditions, UTAUT2, PLS-SEM.

1. Giéi thi¢u

Sy phat trién manh mé& cua tri tué nhan tao (Al) trong thap ky qua da danh ddu mot bude
chuyén 16n trong nhiéu linh vyc nhu thuong mai, y té, gido duc va giai tri s6. Al khong chi dong
vai trd quan trong trong cac nghién ctru hoc thuat ma con duoc Gmg dung rong rii trong thuc té,
mang lai nhitng gi tri dang ké cho doanh nghiép va nguoi dung. Mot trong nhirng tmg dung quan
trong nhét ctia Al 14 tinh nang ca nhan hoa (Al-enabled personalization), giup diéu chinh ndi dung,
dich vu va san pham phu hop voi timg c4 nhan dua trén hanh vi va so thich caa ho (Jarek &
Mazurek, 2019).

Trong thoi dai s6 hoa, ca nhan héa trai nghiém ngudi dung dang trd thanh mot yéu té quan
trong trong viéc phat trién san pham va dich vy. Nho vao kha ning hoc may (machine learning)
va dir liéu 16n (big data), Al co thé phan tich hanh vi ngudi dung, tir d6 dua ra cac goi y phu hop
hon, gitip doanh nghiép tang ti 1& chuyén doi va nang cao trai nghiém khach hang. Theo thong ké,
khoang 63% doanh nghiép ghi nhan sy gia ting dang ké vé ty 1& chuyén doi sau khi ap dung céac
chién dich ca nhan hoa (Olga Dogadkina, 2023). Biéu nay cho thiy Al khong chi mang lai loi ich
kinh t& ma con dinh hinh lai cach thirc twong tac gitta doanh nghiép va khach hang.

Tuy theo timg nganh, Al-enabled personalization c6 thé dem lai nhiing loi ich 1d rét. Trong
linh vyc y té, Al giup xac dinh dic diém bénh 1y ca nhan, du doan nguy co bénh tat va dé xuat
phéc do diéu tri phu hop (Kevin B. Johnson, 2021). Trong gido duc, Al hd trg ¢4 nhan hoa noi
dung hoc tap, gitp gido vién va hoc vién tdi uu hoéa qua trinh giang day va tiép thu kién thic
(Stefan A. D. Popenici & Sharon Kerr, 2017). Trong nganh giai tri, cac nén tang phét truc tuyén
nhu Netflix, Spotify va YouTube str dung Al dé dé xuat noi dung phu hop véi so thich cia timg
ngudi dung, gop phan gia ting mirc do hai long va gin két.

Tuy nhién, bén canh nhing loi ich 1 rang, ca nhan héa bang Al ciing dit ra nhiéu thach thic,
dic biét 1a vé quyén riéng tu va bao mat dir liu. Cac nén tang Al thu thap mdt lugng 16n dir liéu
ca nhan, bao gém lich sir tim kiém, hanh vi mua sém, ty 1€ nhép chuot va thoi gian st dung trén
mdi trang web. Khi nguoi tiéu dung ngay cang nhan thie rd hon vé cac rui ro lién quan dén bao
mat thong tin, ho co thé tr& nén than trong hon trong viéc sir dung céc tinh nang c4 nhan hoa. Khi
nguoi dung cam théy dwr li¢u c4 nhan cua ho khong dugc bao v¢ dung muc hodc bi st dung ma
khong co6 su dong thuan, ho co thé tir chdi sir dung cong nghé nay (Vinay Chamola, 2024).
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Trong béi canh thi trudng s6 hoa ngdy cang phat trién nhanh chong, Al khong chi 13 mot cong
cu ma con trd thanh yéu t6 khong thé thiéu gitp doanh nghiép duy tri loi thé canh tranh. Nhimg
doanh nghiép tan dung t6t Al trong c4 nhan hoa c6 thé dan dau thi trudng va thiét 1ap cac tiéu chuin
méi cho nganh. Tuy nhién, viéc can bang giita ¢4 nhan hoa va bao vé quyén riéng tu van 13 mot
thach thirc 16n. Cac nghién ctru trude day chu yéu tip trung vao anh hudng cua ca nhan hoa Al ddi
v6i1 hanh vi tiéu dung va xu hudng thi truong (Omid & Hema, 2023; Mustafa Ayobami Raji, 2024).
Tuy nhién, it nghién ctru xem xét vai tro diéu tiét cua cac yéu td ky thuat, dac biét 1a diéu kién hd trg
k¥ thut, trong mébi quan hé giira Al-enabled personalization va y dinh str dung ctia ngudi ding. Vi
vay, nghién ctru ndy nham lap day khoang trong bang cach phat trién mot mé hinh tich hop dua trén
UTAUT2. Cu thé, nghién ctru s& phan tich tac dong cua diéu kién hd tro ki thuat dén y dinh sir dung
tinh nang ca nhan hoa Al tai Viét Nam.

B cuc bai nghién ctru nhu sau: Phan 2 trinh bay tong quan ly thuyét va xay dung gia thuyét
nghién ctru. Phan 3 mé ta phuong phap nghién ctru, bao gdm quy trinh thu thap dit liéu va mé hinh
phan tich. Phan 4 thao luan vé két qua nghién ctru. Cudi cing, phan 5 dua ra két luan va cac khuyén
nghi thuc tién.

2. Tong quan ly thuyét
2.1. Mé hinh chép nhén céng nghé

Al-enabled personalization 1a qua trinh st dung tri tu¢ nhan tao dé cung cép trai nghiém cé
nhan hoa dua trén hanh vi, s¢ thich va dir liéu cua nguoi dung. Cong nghé nay dugce ung dung rong
rai trong nhiéu linh vuc nhu thuong mai dién tir, ndi dung s6 va cham soc khach hang.

Trong bi canh chuyén d6i sd, Al-enabled personalization dang tré thanh mot yéu t6 quan
trong gitip doanh nghiép ting cuong tuong tac véi khach hang. Bang cach phan tich dit liéu hanh
vi cia ngudi ding, Al ¢6 thé dua ra cac dé xuat mang tinh ca nhan cao, tir 6 nang cao muc do hai
long va giit chan khach hang lau dai. Tuy nhién, dé trién khai hiu qua cong nghé nay, doanh
nghiép can dam béao hé théng ky thudt di manh, bao gém kha nang xt ly dit liéu 16m, bdo mat
thong tin va téi wu héa giao dién nguoi dung.

2.2. Gidi thiéu vé Al-enabled Personalization

Trong bdi canh chuyén doi s, Al-enabled personalization dang trd thanh mot yéu td quan
trong gitp doanh nghiép ting cudng tuwong tac véi khach hang. Bing cach phén tich dit liéu hanh
vi cia ngudi dung, Al ¢6 thé dua ra cac dé xuat mang tinh ca nhan cao, tir 6 nang cao muc do hai
long va gitr chan khach hang lau dai. Tuy nhién, dé trién khai hiéu qua cong nghé nay, doanh
nghiép can dam béao hé théng ky thuat du manh, bao gém kha ning xtr ly dir li¢u 16n, bdo mat
thong tin va toi wu héa giao dién nguoi dung.
2.3. Cdc bién nghién ciru va gid thuyét

2.3.1. Diéu kién hé tro ky thudt
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Diéu kién hd tro ky thuét (Facilitating Conditions - FC) dé cap dén nhan thirc cua ngudi dung
vé mirc d6 sin co ciia cac ngudn luc cong nghé va hd tro ky thuat gitp ho co thé sir dung cong nghé
m&i mot cach hiéu qua (Venkatesh et al., 2012). Theo Ajzen (1991), FC tuong duwong véi kiém soat
hanh vi nhan thirc trong Ly thuyét Hanh vi Dy dinh (Theory of Planned Behavior). FC bao gdm cac
yéu t6 nhu két ndi internet 6n dinh, kha ning twong thich véi cac thiét bi hién c6, hd trg ki thuat tir
nha cung cép dich vu, va cac tai liéu huéng dan sir dung cong nghé. Khi cac diéu kién nay dugc dam
bao, ngudi dung c6 xu hudng chip nhan cong nghé cao hon.

2.3.2. Y dinh st dung tinh nang ca nhdn héa Al

Y dinh st dung (Use Intention - UI) phan anh mirc d6 sin sang cta ngudi ding trong viée
tiép can va st dung cong nghé Al ca nhan hoa. Nhiéu nghién ctru trudc day di chi ra ring ¥ dinh
st dung cong nghé chiu anh hudng béi nhiéu yéu t6 nhu niém tin vao hé thdng, tinh dé sir dung,
gia tri nhan duogc tir cong ngh¢ va muc do bao mat thong tin ca nhan (Shin, 2021). DPéi voi Al-
enabled personalization, ngudi ding c6 xu huéng st dung cong nghé néu ho nhan thay hé thong
mang lai gia tri thiét thuc, gitp cai thién trai nghiém ca nhan va khong giy ra cic rui ro bao mat.

2.3.3. Gia thuyét nghién ciru

H1: Diéu kién hd tro k¥ thuat (Facilitating Conditions) c6 anh hudng tich cuc dén y dinh str dung
tinh nang c4 nhan hoa Al (Al-enabled Personalization Use Intention).

3. Phuong phap nghién ciru
3.1. Tién trinh nghién ciru
Nhoém nghién ctru da thuc hién nghién ctru theo cac budc sau:
e Budc 1: Xéac dinh van dé nghién ctru va khoang trdng trong cic nghién ctru trudc day.
e Budc 2: Xay dung m6 hinh Iy thuyét va phat trién cac gia thuyét nghién ctru

e Budc 3: Thu thap dit liéu thong qua khao sat truc tuyén voi dbi tuong ngudi ding
cong nghé tai Viét Nam.

e Budc 4: Phan tich dit liéu bang mo hinh PLS-SEM.
e Budc 5: Kiém dinh gia thuyét nghién ctru va dua ra két luan.
3.2. Thu thép dir liéu va dic diém méu

Dt liéu dugc thu thap thong qua khao sat tryc tuyén v6i dbi tugng la cu dan sinh séng, hoc
tap va lam viéc tai Viét Nam. Nhom nghién ctru sir dung phuong phép ldy mau thuan tién, v6i bang
khéo sat dugc phan phdi qua cac tmg dung phd bién nhu Zalo, Messenger va Instagram. Cudc khao
sat duoc thyc hién tir cudi thang 11 nam 2024 dén dau thang 1 ndm 2025, thu vé tong cong 234 phan
hdi hop 1€. Céc cau hoi tap trung vao danh gid mue do ho tro k¥ thuat, mac do san sang st dung Al
ca nhan héa va cac tré ngai trong viéc tiép can cong nghé nay.
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Bang khao sat sir dung thang do Likert 5 diém, tir “hoan toan khong dong ¥ dén “hoan toan
ddng y”, dé do luong phan hoi ctia ngudi tham gia. Trude khi trién khai chinh thirc, bang khao sat
da duoc thir nghiém vé6i 20 ngudi tham gia nhim danh gia mirc d6 16 rang, do tin cdy va tinh hop
1¢. Sau khi nhan phan hoi, nhém nghién ctru di diéu chinh bang cau hoi dé dam bao tinh chinh xéac
trude khi tién hanh khao sat chinh thire. Cach tiép cén ldy mau phi xac sut duoc ap dung dé dam
bao thang do c6 do tin cay va tinh hop 1€ cao trong qué trinh thu thap di li€u chinh thtrc.

Céac cau hdi trong khao sét tip trung vao danh gia mirc d6 ho tro ky thuat, mic do san sang
stt dung Al c4 nhan héa va cac tré ngai trong viéc tiép can cong nghé nay. Dir liéu thu thap duoc
st dung dé kiém dinh céc gia thuyét nghién ctru, xac dinh mirc d§ anh hudng cua diéu kién hd tro
k¥ thuat dén y dinh st dung Al-enabled personalization.

3.3. Phuwong phdp phin tich thong ké

Pé kiém dinh céac gia thuyét nghién ctru, nhom nghién ctru st dung mé hinh cau trac binh
phuong t6i thiéu timg phan (PLS-SEM) véi su hd trg ctia phin mém SmartPLS 4. M6 hinh PLS-
SEM dugc lya chon do kha ndng phan tich cac mé6 hinh phtrc tap c6 nhiéu bién an, bién quan sat va
mdi quan hé cau triic giita cac bién (Hair et al., 2019).

Buwéce 1: Danh gia moé hinh do lwong (Measurement Model Assessment)

Trong budc déu tién, nghién ctru kiém dinh do tin cdy va gia tri hoi tu cta cac thang do dé
dam bao chat lugng dir li¢u. Céc chi s6 dugce st dung bao gé)m Cronbach’s Alpha (CA), Composite
Reliability (CR) va phuong sai trich trung binh (AVE). Ngoai ra, dé kiém tra tinh phan biét giita
céc khai niém, nghién ctru 4p dung phuong phéap ty sé Heterotrait-Monotrait (HTMT). Theo Hair
et al. (2019), cac bién quan sat co outer loading dudi 0.4 s& bi loai bo, trong khi nhitng bién c6
outer loading tir 0.4 dén 0.7 s& duoc xem xét dua trén gia tri CA, CR va AVE dé dam bao tinh hop
1€ ctia m6 hinh do luong.

Budc 2: Pdnh gid moé hinh ciu triic (Structural Model Evaluation)

Sau khi md6 hinh do luong dat céc tiéu chuén vé do tin cay va gia tri hoi tu, nghién ciu tiép
tuc danh gia mo hinh cau triic dé kiém tra mdi quan hé giira cac bién. Dau tién, nghién ctru kiém
tra hién tuong da cong tuyén thong qua chi sé phong dai phuong sai (VIF), voi ngudng chap nhan
1a VIF < 3. Tiép theo, hé sé xac dinh (R?) duoc sir dung dé do luong mirc do giai thich ctia mo
hinh d6i vé6i bién phu thudc, vdi cac mirc phan loai manh (R? > 0.75), trung binh (0.50 <R? < (.75)
va yéu (0.25 < R? < 0.50). Ngoai ra, nghién ctru danh gia kich thudc hiéu tmg (f2) va d6 phu hop
du bao (Q?) dé xac dinh mirc 46 anh hudng cia cac yéu té nghién ctru. Y nghia thong ké cia cac
hé s6 duong dan dugc kiém tra thong qua t-value, v6i cac mirc y nghia 90%, 95% va 99%. Chi sd
p-value ciing dugc st dung dé xac dinh y nghia thng ké ciia cac mdi quan hé, véi mirc ¥ nghia
tiéu chuan 14 p < 0.05. Cudi cing, phuong phap Variance Accounted For (VAF) duoc ap dung dé
danh gia mirc d6 anh huong ciia bién trung gian, dong thoi phan tich tic dong diéu tiét thong qua
su khac bi¢t R? va phan tich do dbc don gian
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4. Két qua nghién ciru

4.1. Anh hwéng ciia Diéu kién hé tro (FC) dén Y dinh siv dung cong nghé cd nhén héa bang
Al (UT)

Bang 4.1 trinh bay két qua phan tich mdi quan hé giira Diéu kién hd trg (FC) va Y dinh st
dung cong nghé ca nhan hoa bang AI (UT). Cac két qua thdng ké chi ra rang FC c6 anh hudng dén

UT v6i muc y nghia cao.

Bang 4.1. Két qua phan tich mdi quan hé giita FC va UT

Bién s6 H¢ s6 hoi quy () Gia tri p

FC - UT 0.156 0.013

Nguon: Két qua xtr 1i dir liéu tong hop tir SMARTPLS 4

Hé sd hoi quy duong (B = 0.156) cho théy khi Diéu kién hd tro tang 1én, Y dinh st dung
cong nghé ca nhan hoa bang Al ciia nguoi dung ciing ¢6 xu hudng gia ting. Két qua nay phu hop
v6i cac nghién clru trude day, khéng dinh rﬁng viéc cung cép cac diéu kién thuan loi nhu tinh
tuong thich cong nghé, tai nguyén cong nghé va hudng dan sir dung c6 thé thic dy viéc tmg dung
Al trong trai nghiém c4 nhan hoa.

4.2. Phan tich chi tiét tic dong ciia Piéu kién hé tro (FC)

Ngoai tac dong tong thé, nhém nghién ciru ciing xem xét anh hudng ciia timg khia canh trong
Diéu kién hd tro dbi voi Y dinh st dung cong ngh¢ ca nhan hoa bfmg Al Cac yéu td chinh bao
gdm
e Tinh tuong thich cong nghé: Viéc cong nghé ca nhan hoa Al co thé hoat dong hiéu qua voi
cac cong nghé va nén tang k¥ thut s6 khac ma ngudi dung thudng xuyén str dung co thé
lam tdng y dinh &4p dung Al ca nhan hoa
o Tai nguyén k¥ thuat sin c6: Khi nguoi dung c6 day du cac tai nguyén k¥ thuat can thiét dé
sir dung cong nghé Al c4 nhan hoa, ho c6 xu huéng dé dang chip nhan va sir dung cong
ngh¢ nay hon
*Kién thirc ky thuat ctia nguoi dung: Nhitng nguoi c6 du kién thire dé sir dung va tuong tac
hiéu qua véi cong nghé ca nhan hoa bang Al thuong c6 ¥ dinh cao hon trong viéc sir dung
cac dich vu nay
4.3. So sanh voi cac nghién ciru trudc
Céc diéu kién hd trg ciing cho thy co tac dong thiic ddy y dinh sir dung cong nghé AL Diéu
nay pht hop véi mot sé nghién ciru trude day (Al-Adwan et al., 2018; Igbal & Qureshi, 2012;
Khechine et al., 2014; Maduku, 2015; Hadi & Kishik, 2014; Kim & Lee, 2020).
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5. Két qua va thao luin
5.1 Han ché va dé xudt
Maic du nghién ctru da ching minh duoc mbi quan hé gitta FC va UT, van tdn tai mot sd han ché:

e Chua xem xét anh hudng cta cac yéu to trung gian: Céc yéu t6 nhu thai do c nhan hodc
mirc dd tin tudng vao cong nghé co thé didu chinh mdi quan hé gitta FC va UT.

e Pham vi nghién ctru con gidi han: Mau khao sat chii yéu tip trung vao mot nhom nguoi
dung cu thé, can mé rdng dé co ket qua tong quat hon.

Nhom tac gia dé xuat cac hudng nghién ciru tiép theo:

e Xem xét vai tro cua céc yéu to trung gian va di€u tict trong moi quan hé gitta FC va UT
nham cung cap mot buc tranh toan dién hon vé qua trinh chap nhan cong nghé cia nguoi
dung.

e Mo rong doi twong nghién ctru dé tang tinh dai dién ciia mau, khong chi gidi han ¢ khu
vuc Ha Noi ma con mé rong ra cac khu vuc khéc tai Viét Nam, dic biét 1a & cac tinh
thanh c6 muc d6 tiép can cong nghé khac nhau.

e Két hop cac phuong phap phan tich tién tién hon, chang han nhu mé hinh cau trac tuyén
tinh (SEM), dé dénh gi4 tac dong chi tiét hon. Ngoai ra, cdc nghién ctru trong tuong lai
c6 thé ap dung phwong phap nghién ctru dinh tinh dé co cai nhin siu sic hon vé trai
nghiém cua nguoi dung.

5.2. Dé xuit thue tién

Nham tdi wu hoa trai nghiém ca nhan hoa bang Al va nang cao y dinh st dung ctia ngudi
ding, cac doanh nghiép can tap trung vao nhitng chién lugc sau:

Mot trong nhiing yéu té quan trong dé thuc day viéc img dung Al-enabled personalization
1a cai thién ha tang k¥ thuat. Viéc nang cép co sé ha ting cong nghé 1a diéu kién tién quyét dé
ngudi ding co thé tiép can va sir dung Al ca nhan hoa mot cach dé dang. Piéu nay bao gdom t6i uru
hoa toc do xir 1y dit lidu, nang cao kha ning twong thich vai cac thiét bi pho bién va dam bao tinh
6n dinh ciia hé thong. Cac doanh nghiép can dau tu vao cong nghé dién toan dam may, téi wu thuat
toan Al va nang cao nang lyc luu trit dit liéu dé dap ung nhu ciu ca nhan hoa ngay cang phirc tap
ctia nguoi dung.

Bén canh d¢, ting cudng hd trg k¥ thuat va dao tao nguoi dung cling dong vai trd quan trong
trong viéc gia ting y dinh st dung Al-enabled personalization. Cac doanh nghiép nén cung cép
huéng dén str dung chi tiét, to chirc hdi thao truc tuyén va thiét 1ap trung tim hd trg khach hang
dé gitp nguoi dung hiéu rd cach thie hoat dong ctia Al ca nhan hoa. Khi nguoi ding cam thay ho
c¢6 du kién thirc va sy hd trg can thiét, ho s& c6 xu hudng sir dung cong nghé nay mot cach chu
dong hon.

Mot yéu t6 khong thé bo qua 13 tao dung 10ng tin cia nguodi ding dbi véi Al-enabled
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personalization. Ngudi ding ngdy cang lo ngai vé quyén riéng tu va bao mat thong tin ca nhan khi
str dung cac nén tang sb. Vi vay, doanh nghiép cAn dam bao tinh minh bach trong cach Al thu thap
va xu 1y dit li¢u ca nhan. Viéc ap dung cac chinh sach bao vé dir li€u chat ch¢€, cung cép tuy chon
kiém soét dit liéu ca nhan va tuan thi cac quy dinh vé bao mat théng tin s& gitip giam bét lo ngai
ctia nguoi dung va thac day su chdp nhan cong nghé AL

Ngoai ra, Al-enabled personalization can mang lai gid trj thiét thuc cho ngudi dung. Cong
nghé ca nhan hoéa chi thuc su 6 y nghia khi gitp ngudi dung tiét kiém thoi gian, dwa ra goi y phu
hop véi s& thich va nhu cdu c4 nhan. Do d6, doanh nghiép can tap trung vao viéc cai tién thuat
toan dé xut, st dung dir li¢u mot cach hop 1y dé tao ra nhiing trai nghi€ém ca nhan hoa hiru ich,
thay vi chi sir dung Al dé ting cudng quang céo va tiép thi san pham.

Cudi cung, hop tac voi cac t6 chire va chuyén gia cong nghé 13 mot chién lugc quan trong dé
phat trién Al-enabled personalization hi¢u qua hon. Cac doanh nghi¢p co thé tan dung su ho tro tur
céc to chirc nghién ctru, hop tac véi cac trudng dai hoc va chuyén gia Al dé cai tién thuat toan ca
nhan hoa, nang cao do chinh xac cta hé¢ théng va dam bdo kha nang hoat dong 6n dinh. Viéc hop
tac nay khong chi gitp nang cao chat lwong san pham ma con giup doanh nghiép tiép can véi
nhiing tién bo cong nghé mdi nhét, tir 6 tdi wu hoa trai nghiém cta ngudi ding.

5.3. Két lugn

Nghién ctru nay da chi ra rang Diéu kién hd trg (FC) c6 tac dong tich cuc va ddng ké dén Y
dinh sir dung cong nghé ca nhan hoa bang AI (UT). Piéu niy nhin manh tdm quan trong clia viéc
cai thién tinh tuong thich cong nghé, tai nguyén ky thuat san c6 va nang cao nhan thirc cia ngudi
ding vé cong nghé dé thic day ing dung Al trong c4 nhan héa trai nghiém. Cac doanh nghiép can
chu trong vao viéc nang cip ha tang cong nghé, hd trg ngudi dung trong qua trinh sir dung va dam
bao cac tidu chuan bao mat dir liéu nham gia tang sy tin twong ctia khach hang dbi véi Al-enabled
personalization. Ngoai ra, cac nghién cilru trong twong lai nén m¢ rdng pham vi nghién ctru va tich
hop thém céc yéu té trung gian dé co dugc cai nhin toan dién hon vé hanh vi chap nhén céng nghé
ctia nguoi dung.
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