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Tém tit

Trong bdi canh nén kinh t& Viét Nam chiu nhiéu tic dong tir lam phét va chi phi san xuit leo
thang, hién tugng shrinkflation — chién luoc giam kich thudc hodc khdi lugng san phém trong
khi giit nguyén muc gia — ngay cang trd nén pho bién, dic biét trong nganh hang tiéu ding
nhanh. Nghién ctru nay nham danh gia mac d6 anh huong cia cic yéu td nhu nhan thirc ciia
ngudi tiéu dung, cam nhan vé chi phi san xuat, nhan dinh vé muac do canh tranh trong nganh va
chinh sach kinh doanh ctia doanh nghiép dén shrinkflation, va tir 46 phén tich tac dong cua
shrinkflation dén hanh vi mua sim cta nguoi tiéu dung tai tinh Quang Ninh. Dit liéu dugc thu
thap thong qua khao sat dinh lugng va duoc phan tich bang phin mém SPSS thong qua céac
bude: kiém dinh db tin cay (Cronbach’s Alpha), phan tich nhan t6 kham pha (EFA), twong quan
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Pearson va hdi quy tuyén tinh. Két qua chi ra rang tat ca cac bién doc 1ap déu co anh huong
dang ké dén shrinkflation, va shrinkflation c6 mdi quan hé tiéu cuc véi hanh vi tiéu dung. Tir
d6, nghién ctru dé xuat mot sé khuyén nghi nham nang cao tinh minh bach trong truyén thong
doanh nghiép va bao vé quyén loi ngudi tiéu dung trong bdi canh lam phat kéo dai.
Tir khéa: shrinkflation, hanh vi tiéu dung, nguoi tiéu dung, Quang Ninh
THE IMPACT OF SHRINKFLATION ON CONSUMER BEHAVIOR IN
VIETNAM: A CASE STUDY IN QUANG NINH PROVINCE

Abstract

Amid growing inflation and rising production costs in Vietnam, the phenomenon of
shrinkflation - reducing product size or quantity while maintaining price - has become
increasingly prevalent, especially in the fast-moving consumer goods sector. This study
investigates the influence of four key factors - consumer awareness, perceived production costs,
perceived market competition, and corporate business policies on shrinkflation, and in turn,
analyzes the impact of shrinkflation on consumer purchasing behavior in Quang Ninh province.
Data were collected through a structured survey and analyzed using SPSS through reliability
testing (Cronbach’s Alpha), exploratory factor analysis (EFA), Pearson correlation, and linear
regression. The results show that all independent variables significantly influence shrinkflation,
which negatively affects consumer behavior. Based on the findings, the study provides several
recommendations to enhance corporate transparency and safeguard consumer rights in an

inflation-driven market environment.

Keywords: shrinkflation, consumer behavior, purchasing intention, Quang Ninh
1. Giéi thi¢u chung

Hién tuong Shrinkflation — tirc viéc cac doanh nghiép giam kich thudc, khdi luong hoic
s6 lwong san phdm ma van giit nguyén gia ban — dang trd thanh mot chién luoc phd bién trong
b6i canh lam phat gia ting toan cau. Theo Bloomberg (2023), hon 60% cac cong ty san xuét
hang tiéu ding nhanh (FMCG) tai My va chau Au d4 timg ap dung hinh thirc nay nhu mot cach
dé g pho véi chi phi dau vao ting cao ma kshong lam mat khach hang. Tai khu vuc chau A
— Thai Binh Duong, mot khao sat cia NielsenIQ (2022) cho thdy gan 45% nguoi tiéu ding nhan
ra san pham ho mua gan ddy di "teo nho" so véi trude day.

Tai Viét Nam, hién tuong Shrinkflation ciing dang 4m tham lan rong. Ngudi tiéu dung bt
dau phan 4nh tinh trang “gia thi gitr ma hang thi nho di”, dic biét trong cac nganh hang thuc
pham, d6 udng, my pham va hang tiéu dung thiét yéu. Tuy nhién, chua c6 nhiéu thng ké chinh

thirc vé muc d6 pho bién cua hién twong nay ciing nhu phan tmg ctia ngudi tidu ding Viét Nam.
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Mot khao sat nho do VnExpress thuc hién ndm 2023 cho thdy 6/10 nguoi dugc hoi timg phat
hién san pham bi giam khéi lugng nhung van mua tiép do khong cé lya chon thay thé 1 rang.

Tai tinh Quang Ninh — mét dia phuong c6 mic tiéu dung hang nam cao trong khu virc mién
Bic v6i dan s6 hon 1 triéu nguoi (Tong cuc Thong ké, 2022), phan tmg cia ngudi dan trude
hién tugng Shrinkflation c6 thé 1a chi du quan trong cho cac doanh nghiép va nha hoach dinh
chinh sach. Tuy nhién, dén nay chua c6 nghién ctru hoc thuat nao tip trung riéng vao nhém
ngudi tiéu dung tai ddy cling nhu mutc d6 anh hudng cta Shrinkflation dén hanh vi tiéu ding
cua ho.

Do do, nhom tac gia quyét dinh thuc hién dé tai “Tac dong cua hién tugng Shrinkflation
dén hanh vi tiéu ding cta ngudi dan Viét Nam: Truong hop nghién ctru tai tinh Quang Ninh”,
nham kham pha murc d6 nhan dién, su chap nhan va phan tmg hanh vi ctia ngudi dan trude hién
tugng ndy, ngoai ra con cung cap co s thuc tién dé cac doanh nghiép xay dung chién lugc san
pham phti hop va minh bach hon trong bdi canh ngudi tiéu ding ngay cang tinh tao va nhay
cam vai gid tri thyc nhan duoc.

2. Co s6 1y thuyét
2.1. Co 56 Iy thuyét vé lam phat thu nhé (Shrinkflation)

Shrinkflation 1& hién twgng doanh nghiép giam kich thudc, trong lugng hoac s6 lwong san
pham trong khi van giit nguyén hodc ting gia ban nham tmg phé véi ap luc chi phi san xuét gia
tang. Thuat ngit nay két hop giira “shrink” (thu nhé) va “inflation” (lam phat), phan dnh cach
doanh nghiép dbi pho véi chi phi ma khong diéu chinh gia theo hudng minh bach (Phipps, What
Is Shrinkflation?, 2022).

Theo Gabaix va Laibson trong bai viét Shrouded Attributes, Consumer Myopia, and
Information Suppression in Competitive Markets ,2006 nguoi tiéu dung thuong nhay cdm hon
v6i viée tang gia truc tiép so véi viée giam khdi lugng san pham, khién shrinkflation tré thanh
mot chién lugc phd bién trong nganh hang tiéu ding nhanh, thyc pham, do udng va my pham.
Mot sb vi du dién hinh gdm: Toblerone giam trong lwong tir 200g xudng 180g nhung van giit
nguyén gia ban; Doritos chira it miéng hon trong mdi goi; hay Gatorade thu nho dung tich bang
cach thay d6i thiét ké chai (BBC News, Toblerone fans outraged by new shape of chocolate
bar, 2016; The Guardian, Gatorade changes bottle design to reduce volume, 2022).

Shrinkflation ¢ thé xuat hién dudi nhiéu hinh thirc khac nhau nhu: giam trong luong, thay
d6i thanh phan nguyén liéu dé cat giam chi phi, sir dung bao bi "danh lra thi giac", hodc giam
s6 luong don vi san pham trong mdi goi (Crawford, Shrinkflation and how it affects consumer
trust, 2021). Vi dy, mot hop nudce giat gidm tir 48 vién con 42 vién nhung giad van khong ddi —

diéu nay khién nguoi tiéu ding kho phat hién sy thay doi trong ngin han.

FTU Working Paper Series, Vol. 2 No. 2 (10/2025) | 3



V& ban chét, shrinkflation khac biét véi cac hién tuong kinh té khac. Trong khi lam phat
thé hién bang viéc tang gia cong khai, shrinkflation giit nguyén gia nhung 1am giam gia tri thuc
ma nguoi tiéu dung nhan dugc. Nguoc lai, giam phat 1a hién tuong giad hang hoa giam, lam tang
stc mua — diéu d6i l4p hoan toan voi shrinkflation. Shrinkflation ciing d& bi nhdm véi
skimpflation — tinh hung doanh nghiép giit nguyén gia va s luong nhung giam chat lugng san
pham hodc dich vu cung cap (Wells, Skimpflation: Why your favorite products aren’t what they
used to be, 2021).

Du shrinkflation c6 thé giup doanh nghiép duy tri loi nhuan trong ngin han, hién twong
nay ciing tiém an rui ro dai han vé 10ng tin ctia nguoi tiéu dung — ddc biét néu sy thay d6i khong
dugc cong bé modt cach minh bach (Shafir & Tversky, Thinking through uncertainty:
Nonconsequential reasoning and choice, 1992). DPiéu nay phan anh mot thyc trang trong moi
truong kinh té ddy bién dong, noi doanh nghiép va ngudi tiéu dung déu phai diéu chinh hanh
vi dé thich nghi.

2.2. Co s¢ Iy thuyét vé cdc khia canh hanh vi ngwoi tiéu ding doi véi Shrinkflation

Hanh vi ngudi tiéu dung bao gdm toan bd qué trinh tir tim kiém thong tin, ddnh gia, ra quyét
dinh, dén sir dung va loai bd san phém nham théa méan nhu cau c4 nhan hodc t6 chirc (American
Marketing Association, Definition of Consumer Behavior, 2020). Hanh vi nay bi anh hudng
b6i nhidu yéu té nhu cam xtc, gia ca, quang cdo, thiét k&, van hoa va xi hoi, tir d6 dinh hinh
nhan thae va thai do tiéu dung.

Trong bdi canh shrinkflation — chién lugc doanh nghiép cit giam kich thudc san pham
nhung gilt nguyén giad — hanh vi tiéu dung cd nhiitng phan Gng dic trung. Theo Gabaix &
Laibson (Shrouded Attributes..., 2006), ngudi tiéu dung dé nhan ra viéc ting gia hon 1a su thay
d6i vé trong luong, khién shrinkflation tr thanh chién thuat hiéu qua dé doanh nghiép giam chi
phi ma khong 1am mét khach hang ngay lap tuc.

Tuy nhién, khi ngudi tiéu ding phat hién sy thay doi nay, ho c6 thé cam thay bi lira ddi, tir
d6 din dén tam 1y thit vong va mét 1ong tin ddi voi thwong hiéu. Theo 1y thuyét trién vong ctia
Kahneman & Tversky trong bai Prospect Theory: An Analysis of Decision under Risk (1979),
con ngudi phan tng manh véi mat mat hon 1a loi ich twong dwong — diéu nay 1y giai tai sao
shrinkflation thuong gy ra cdm xtc tiéu cuc manh hon so véi viéc doanh nghiép tang gia cong
khai.

Trong thoi dai ky thuat sb, mang x3 hoi dong vai tro khuéch dai su phin nd ctia nguoi tiéu
dung. Céc vi du dién hinh nhu Toblerone hay Gatorade timg phai d6i mat vé6i lan séng chi trich
d@r doi sau khi khach hang phat hién shrinkflation ma khong dugc thong béao truéc (BBC News,
Toblerone fans outraged..., 2016, Vox, Shrinkflation is real. And it’s sneaky, 2021).
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Tuy nhién, khong phai tat ca nguoi tiéu ding déu phan tmg tiéu cuc. Mot bo phan khach
hang trung thanh, it nhay cam véi gia hodc cam thay doanh nghiép minh bach thong tin c6 thé
chap nhén shrinkflation. Theo Tirole trong The Theory of Industrial Organization (1988), néu
shrinkflation duoc thuc hién khéo 1éo, di kém véi gia tri gia ting hodc truyén thong phu hop,
doanh nghiép van c6 thé giir dugc 1ong trung thanh tir phia ngudi tiéu dung.

Tém lai, shrinkflation 1a mot thuc tién pho bién trong méi trudng kinh té bat 6n. Lya chon
giita “im lang” va “minh bach” ctia doanh nghiép khong chi anh huong dén hanh vi tiéu dung,
ma con quyét dinh su bén viing trong mdi quan hé véi khach hang.

2.3. Ly thuyét hanh vi ngwoi tiéu ding
Ly thuyét toi da héa loi ich (Utility Maximization Theory)

Ly thuyét tdi da héa loi ich cho rang ngudi tiéu dung ludn ¢ gang tdi da hoa loi ich ca nhan
trong pham vi ngan sach han ché (Varian, Microeconomic Analysis, 1992). Trong bdi canh
shrinkflation — khi kich thudc san phiam giam nhung gia khong ddi hodc ting — ngudi tidu ding
budc phai diéu chinh hanh vi mua sim nhu tim kiém san phdm thay thé, giam mirc tiéu ding
hodc luya chon thuong hi¢u khac (Kruger & Vargas, Behavioral responses to hidden inflation,
2020). Tuy nhién, theo Gabaix va Laibson trong nghién ctru Shrouded Attributes, Consumer
Myopia, and Information Suppression in Competitive Markets (2006), do thiéu thong tin rd
rang, nhiéu nguoi khong nhén ra su thay doi ngay 1ap tirc va khong phan tng kip thoi.

Khao sat thyc hién tai Viét Nam (bao gdm tinh Quang Ninh, 2024) cho thay phan 16n nguoi
ti€éu dung nhan biét duoc shrinkflation nhung chi mdt phén nho thuc su thay ddi hanh vi, do anh
hudng tir yéu td thu nhap, thoi quen tiéu ding va mirc d6 quan tim dén kich thude san pham.
Ly thuyét gia tri cim nhén (Perceived Value Theory)

Theo Zeithaml trong bai Consumer Perceptions of Price, Quality and Value: A Means-
End Model and Synthesis of Evidence (1988), gia tri cam nhén 13 sy cin bang giita loi ich ma
nguoi tieu dung nhan dugc va chi phi ma ho phai b ra. Shrinkflation 1am suy gidm gia tri cam
nhan khi san pham giam vé s6 luong ma gia van giir nguyén, khién nguoi tiéu ding cam thay
khong con “dang tién”.

Ba yéu t6 chinh anh huong dén gia tri cam nhan gdm: su thay d6i kich thudc san pham,
murc d¢ nhan thirc cuia nguoi tiéu dung vé shrinkflation, va niém tin vao thuong hi¢u (Chen et
al., Does price signaling enhance perceived quality and purchase intentions?, 1998; Keller,
Conceptualizing, Measuring, and Managing Customer-Based Brand Equity, 1993). Nghién
ctru tai Viét Nam cho thdy nguoi tiéu dung c¢6 xu hudng wu tién gia ca hon 1a kich thudce, vi vay
hién tugng shrinkflation ban dau d& bi bo qua. Tuy nhién, khi nguoi ti€u dung bat diu nhan
thirc rd rang hon vé sy thay doi, gia tri cam nhan sut giam 3 rét.

2.4. Ly thuyét tam Iy hoc hanh vi
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Hi¢u &rng dong khung (Framing Effect)

Hi¢u tng dong khung, dugc gidi thi€u trong bai nghién ctru Prospect Theory: An Analysis
of Decision under Risk ciia Kahneman & Tversky (1979), chi ra rang cach mét thong tin duoc
trinh bay c6 thé anh huéng dén quyét dinh tiéu dung, ngay ca khi ban chit thong tin khong thay
d6i. Trong truong hop shrinkflation, doanh nghiép ¢ thé giam phan tng tiéu cuc cta ngudi
tiéu dung bang cach “dong khung” sy thay doi dudi dang tich cuc nhu “cai tién san pham”
(Coulter & Norberg, The Effects of Benefit Framing and Temporal Framing on Product
Evaluations, 2009) hodc “thiét ké méi than thién moi trudng” (Hossain & Morgan, ...Plus
Shipping and Handling: Revenue (Non) Equivalence in Field Experiments on eBay, 2006). Tuy
nhién, néu nguoi tiéu dung phat hién sy thay doi khong minh bach, ho c6 thé cam the‘iy bi ltra
dbi va chuyén sang thuong hiéu khac (Gneezy et al., When and Why Incentives (Don’t) Work
to Modify Behavior, 2014).

Thién kién mé neo (Anchoring Bias)

Thién kién mé neo khién nguoi tiéu dung danh gia san phdm dwa vao nhiing thong tin ban
dau, thuong 12 mirc gia cii. Khi shrinkflation xay ra nhung gia van giit nguyén, ngudi tiéu ding
thuong khong nhan ra ngay (Kahneman & Tversky, Judgment under Uncertainty: Heuristics
and Biases, 1974; Ariely et al., Coherent Arbitrariness: Stable Demand Curves Without Stable
Preferences, 2003). Tuy nhién, khi phat hién san pham di bi thu nhé ma gia khong thay doi,
ngudi tiéu dung dé cam thay bi phan boi va mat 1ong trung thanh véi thuong hiéu (Chen et al.,
The Role of Marketing in the Consumer Decision Process, 2012; Kardes et al., Consumer
Inference: A Review of Processes, Bases, and Judgment Contexts, 2004).

Ly thuyét vé s cong bang (Equity Theory)

Theo 1y thuyét cong bang cia Adams trong nghién ctu Toward an Understanding of
Inequity (1963), ngudi tiéu dung danh gia su cong bang dua trén so sanh giita gia tri nhan duoc
va chi phi bo ra. Khi hg phat hién shrinkflation dién ra mét cach khong minh bach, hg s& cam
thdy bi ddi xtr thiéu cong bang va phan tng tiéu cuc (Krishna, The Behavioral Economics of
Brands, 2019; Grewal et al., The Future of Retailing, 2019).

Nguoi tiéu ding co6 thé phan tng bang cach thay d6i thuong hiéu, chia sé trai nghiém tiéu
cuc trén mang xa hoi hodac gidam muirc dd trung thanh véi thuong hiéu (Gielens & Steenkamp,
Branding in an Emerging Market: The Rise of Local Brands in China, 2019; Labrecque et al.,
Consumer Empowerment: How Does it Affect Performance?, 2020). Tuy nhién, néu doanh
nghiép chu dong minh bach va di kém gia tri gia ting (vi du nhu cai thién bao bi, thanh phan
than thién suc khoe), khach hang c6 thé tiép nhéan shrinkflation mot cach tich cuc hon.

3. Phwong phap va két qua nghién ctru

3.1. Gidi thich cdc bién va gia thuyét nghién ciru
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Mb hinh nghién ctru ctia nhém duge phat trién dya trén su két hop gitra M6 hinh hanh vi

nguoi tiéu dung EBM (Engel, Blackwell & Miniard, 1995) va M6 hinh trung gian cua Baron
& Kenny (1986).

Trong do:

Mb hinh EBM cho rang hanh vi tiéu ding dugc hinh thanh qua cac giai doan tir nhan thic,
danh gia dén hanh dong, chiu tac dong tir yéu td ca nhan va moi trudng bén ngoai (Engel
et al., 1995).

Mo hinh cta Baron & Kenny (1986) dwa ra quy trinh kiém tra vai tro trung gian ctia mot
bién trong mbi quan h¢ gitra bién doc lap va bién phu thudc, phu hgp khi nhém muén lam
10 vai tro trung gian cua Shrinkflation trong mo hinh.

Bén canh d6, nhom nghién ciru tham khao va phét trién mo hinh dya trén cac 1y thuyét nén

tang gom:

Ly thuyét nhan thirc nguoi tidu dung (Consumer Awareness Theory): nhéan thirc ding vé
san pham 1a diéu kién tién quyét anh huong dén hanh vi tiéu dung (Kotler & Keller, 2016).
Ly thuyét chi phi cam nhan (Perceived Cost Theory): ngudi tiéu dung dénh gia san pham
dua trén l¢1 ich cam nhan va chi phi phai tra (Zeithaml, 1988).

Ly thuyét canh tranh thi truong (Pechmann & Ratneshwar, 1992): méi truong canh tranh
khién nguoi tiéu ding nhay cam hon véi nhing thay ddi nho nhu Shrinkflation.

Ly thuyét minh bach doanh nghiép (Corporate Transparency Theory): minh bach trong
thong tin san pham gitp duy tri niém tin va long trung thanh ctia ngudi tiéu dung (Rawlins,
2008).

Ly thuyét hanh vi tiéu dung (Consumer Behavior Theory): hanh vi mua hang phan anh
nhan thirc, niém tin va thai do, thudng bi anh hudng bai cam xtc va trai nghiém trude do
(Solomon, 2018).

T céc co s6 1y ludn nay, mo hinh nghién ctru dugc nhom thiét ké véi ba nhém bién:

Bién doc 1ap: (1) Nhan thuc ctia nguoi ti€u dung vé shrinkflation; (2) Cam nhéan cua nguoi
tiéu dung vé chi phi san xuat; (3) Nhan dinh cta ngudi tiéu ding vé mirc do canh tranh cta
doanh nghiép trong nganh; (4) Panh gia ctia nguoi tiéu dung vé chinh sach kinh doanh cta
doanh nghiép.

Bién trung gian: Shrinkflation — phan 4nh mirc d6 nguoi tiéu ding nhan biét hodc trai
nghiém shrinkflation trong thyc té.

Bién phu thudc: Hanh vi tiéu dung — do ludng sy thay d6i hanh vi mua sim nhu d6i thuong
hi€u, ngirng mua, hodc so sanh ky san phém.

Timng gia thuyét cu thé duoc dé xuat nhu sau:
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Gia thuyét H1: Nhan thirc clia nguoi tiéu dung vé shrinkflation anh hudng dén hanh vi
tiéu dung cta ho. Theo cac nghién ciru nhu Garbinsky et al. (2014), khi nguoi tiéu dung ¢ hiéu
biét rd rang vé shrinkflation, ho c6 xu hudng diéu chinh hanh vi mua sam dé tranh bi "méc ti"
mét cach an danh.

Gia thuyét H2: Cam nhan ctia ngudi tiéu dung vé chi phi san xuat cia doanh nghiép lam
gia tang shrinkflation. Theo 1y thuyét chi phi cam nhan, nguoi tiéu dung c6 thé suy doan rang
gia nguyén liéu, nhan cong va van hanh ting 13 nguyén nhan khién doanh nghiép ap dung
shrinkflation. Diéu nay anh huéng dén su chap nhan hodc phan tmg cta ho vé6i hién tuong nay.

Gia thuyét H3: Nhan dinh cia nguoi tiéu ding vé mic d canh tranh ciia doanh nghiép
trong nganh tac dong dén shrinkflation. Khi nguoi tiéu dung cho rang thi truong ¢ su canh
tranh gay git, ho ¢ thé hiéu rang doanh nghiép sé& phai st dung shrinkflation dé duy tri mirc
gia canh tranh.

Gia thuyét H4: Danh gi4 ciia nguoi tiéu dung vé chinh sach kinh doanh ctia doanh nghiép
anh huong dén shrinkflation. Tinh minh bach va dinh vi thuong hiéu c6 thé giup doanh nghiép
giam thiéu tc dong tiéu cuc cua shrinkflation dén nhan thirc nguoi tiéu dung.

Gia thuyét H5: Shrinkflation tic dong dén hanh vi tiéu dung cta nguoi dan Quang Ninh.
Khi nguoi tiéu dung nhan dién hién tuong nay, ho co thé thay ddi hanh vi nhu chuyén thuong

hi€u, giam tan suat mua sam hodc ting cudng so sanh gia tri sdn pham.

Nhan thirc cua
nguoi ti€u dung

Cam nhan cua nguoi

tiéu dung vé chi phi
san xuat H2 Hl
f A HS5 e N

Nhan dinh cua
nguoi tiu dung vé
muc do canh tranh
cua doanh nghiép

trong nganh ~H3 ) .
9 ) Shrinkflation

Hanh vi nguoi
tiéu dung

e A

Danh gia cua nguoi
tiéu dung vé chinh
sach kinh doanh cua
doanh nghiép

- J

Hinh 1. M6 hinh nghién ctru dé xuét

FTU Working Paper Series, Vol. 2 No. 2 (10/2025) | 8



Nguon: Nhom tac gia dé xuat
3.2. Xdy dung thang do
Nhom nghién ctru xay dung thang do dwa trén cac nghién ctru trude va diéu chinh theo bdi
canh thi truong Viét Nam. Thang do st dung thang Likert 5 muc do tr 1 (Hoan toan khong
ddng y) dén 5 (Hoan toan dong ¥). Téng cong cd 5 bién (4 bién doc 1ap va 1 bién phu thudc),
mbi bién gdm 5 bién quan sat, tong cong 25 bién quan sat.
Céac nhom bién duge do luong nhu sau:
e Nhan thirc vé shrinkflation: mérc do hiéu biét, nhan dién shrinkflation qua trong luong,
dung tich, thanh phan san pham.
e Cam nhan vé chi phi san xuat: cam nhan cta ngudi tiéu ding vé viéc doanh - nghiép gip
kho khan chi phi dau vao, tir d6 dan dén hanh vi rat gon san pham.
e Muc d6 canh tranh: nhan dinh vé viéc nhiéu ddi thu canh tranh dan dén viéc doanh nghi¢p
duy tri gi4 bang cach diéu chinh kich thudc san pham.
e Chinh sach kinh doanh: danh gia mirc 6 minh bach, cach doanh nghiép truyén thong va
quan 1y gia ca san pham.
e  Shrinkflation: nhan thuc thuc té vé viéc san pham di bi rat gon trong thoi gian gan day.
e Hanh vi tiéu ding: cac hanh vi sau khi phat hién shrinkflation nhu so sanh, thay d6i thuong
hiéu, ngimg mua, giam tan suit mua.
3.3. Thiét ké bang héi
Noi dung bang hoi khao sat gdbm ba phan: Phan thi nhat 1a giéi thiéu vé nghién ctru, muc
dich khao sat va cam két bao mat thong tin. Phan thtr hai la cau héi nhan khau hoc: do tudi, gidi
tinh, trinh @6 hoc van, nghé nghiép, thu nhap ca nhan. Phan tht ba ctia bang hoi gom 25 cau hoi
chinh str dung thang do Likert 5 muc dé do ludng cac bién trong mé hinh nghién ctru.
3.4. Thu thép di¥ ligu va cé mdu
Nhom str dung phuong phap khao sat dinh lugng thong qua bang hoi online Google Forms
va 4p dung 1dy mau thuén tién trong pham vi tinh Quang Ninh. Can ct theo Hair et al. (2010),
kich thudc miu téi thiéu nén bang s6 bién quan sat nhan v6i 5. V4i 25 bién quan sat, ¢d mau
t6i thiéu can 1a 125. Tuy nhién, dé ting do tin cay va kha ning tong quat, nhom tién hanh thu
thap 400 mau.
3.5. Quy trinh phdan tich dir liéu
Dit liéu dugc xtr 1y va phén tich bang phan mém SPSS qua cac budc: (1) thong ké mé ta;
(2) kiém dinh db tin cay thang do bang Cronbach’s Alpha (ngudng > 0,7); (3) phan tich nhan
t6 kham pha (EFA) voi KMO > 0,5 va hé s6 tai > 0,5; (4) kiém dinh twong quan Pearson giita
céc bién; va (5) phan tich hdi quy tuyén tinh dé xac dinh mirc d6 anh hudng giita cac bién trong

moO hinh.
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4. Két qua nghién ciru
4.1. Théng ké mé ta

Khao sat truc tuyén da thu vé 400 phan hdi hop 18 (100% hop 18). Trong d6, 190 ngudi 1a
nir (47.5%) va 210 nguoi 12 nam (52.5%), cho thay cé hai gi6i déu tich cyc tham gia.

Vé d6 tudi, nhom 18-25 chiém ty 1& cao nhit (41.3%), tiép theo 14 26-35 tudi (16.5%) va
thap nhat 13 trén 45 tudi (11.3%).

Trinh d6 hoc van da dang, chu yéu 1 Sau dai hoc (42.3%) va Cao dang/Dai hoc (41.7%),
con lai 14 Trung hoc phd thong (16.0%). Thu nhap phan 16n dudi 5 triéu (44.3%) va trén 20
tridu (23.0%).

Vé mirc d6 nhan biét Shrinkflation, 65.5% da timg nghe dén, 34.5% chua timg biét.
Trong d6, 33.8% rat quan tdm va 35.5% quan tdm thinh thoang.
4.2. Danh gia dp tin cdy thang do
4.2.1. Phan tich hé s6 Cronbach’s Alpha

V6i kiém dinh d6 tin cdy thang do bang hé sé Cronbach’s Alpha, nhém tac gia s& tién

hanh loai bo cac nhén t6 ¢o gia tri < 0.6 va hé sb twong quan bién tong < 0.3; cac bién c6 hé sd
tuong quan khi loai bo bién 16n hon hé sé twrong quan bién tong. Nhom tac gia nhan thiy cac
thang do déu co giatri > 0.7, thé hién do tin cay tot dé sur dung cho nghién ctru: NT (0.944); CN
(0.942); ND (0.942), DG (0.937), HV (0.876).
4.2.2. Két qua phdn tich nhdn té kham phd (EFA)

Sau kiém dinh d6 tin cdy Cronbach’s Alpha, ta vin c6 5 nhédn t6 twong tmg véi 25 bién.
Dya vao mo hinh nghién ctru, nhom tac gia tién hanh phan tich nhan t6 kham pha EFA véi 4

bién doc 1ap (gdm 20 bién quan sat) va bién phu thudc (gdm 5 bién quan sat).

Yéu t6 danh gia Két qua phan tich So sanh véi 1y thuyét
Hé s6 KMO 901 0,5<0,901<1
Gia tri Sig. trong kiém dinh Bartlett .000 0.000<0.05
Gia tri Eigenvalue 3.767 3.767>1
Phuong sai trich 81.236 81.236>50%

Bang 1. Két qua Kiém dinh KMO va Bartlett véi cac bién doc lap

Nguon: Tinh toan cia nhom tac gia
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Két qua kiém dinh KMO dat gia tri 0.901>0.5 va véi Sig .000<0.05 thé hién dit liéu nghién

ctru phu hgp véi phan tich EFA.

Nhan t6

2

3

NT2
NTS
NT3
NT1
NT4

909
904
.904
903
900

ND2
ND3
ND5
ND1
ND4

905
904
900
.900
.898

CN3
CNI1
CN5
CN2
CN4

.909
.909
.896
.896
.894

DG2
bG4
bG35
bG3
DGl1

901
.895
.893
.892
.883

Yéu to

danh gia

Két
qua
phan
tich

So sanh véi

1y thuyét

Hé¢ s6

KMO

Gia tri

.880

.000

0,5<0.880<

1

.000<0.05

Bang 2. Bang ma tran xoay nhan
t6
Nguon: Tinh todn cta nhom tac

gia
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Sig. trong
kiém dinh

Bartlett

Gia tri 3.345 3.345>1
Eigenvalu

€

Phuong 66,90 66.908>50
sai trich 8 %

Biang 3. Két qua Kiém dinh KMO va Bartlett v6i bién Hanh vi (HV)

Nguon: Tinh toan ciia nhom tac gia

Véi cac tiéu chi vé kiém dinh dwa trén phuong phap EFA, nhém tac gia nhan thiy nhan to

trong bién HV déu dat do tin cdy dé tiép tuc phan tich.

4.2.3. Két quad hoi quy cdc nhan t6 trong mé hinh

Phan tich twong quan Pearson dung dé kiém tra mbi quan h¢ gitra hai bién dinh luong. H¢

s0 Pearson (r) dao dong tir -1 dén 1, cho biét mirc do va chiéu hudng ctia moi tuong quan. Gia

tri tuyét doi cta r cang 16n, moi quan h¢ cang manh.

NT CN ND bG HV
Pearson 1 011 034  -.038 .568"
NT
Correlation
Pearson 011 1 .036 .050 .598*"
CN
Correlation
Pearson .034 .036 1 011 .396™
NDb
Correlation
Pearson -.038 .050 011 1 371
PG
Correlation
Pearson 568" 598" 396" 3717 1
HV
Correlation

**_ Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
Bang 4. Do twong quan cac nhan td

Nguon: Tinh toan ciia nhom tac gia
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Bang tuong quan trén cho thiy cac bién NT, CN, NB, DG déu c6 sy twong quan ddi véi
bién phu thuéc HV, du diéu kién dé thyuc hién phén tich hdi quy.

Mb R? hitu  Sai s6 chuin duw
R R?

hinh chinh doan

1 964* 929 928 1.881

Bang 5. Tom tit mo hinh
Nguon: Tinh toan ctia nhém tac gia trén SPSS 27, n=321
R2 c6 gid tri 0.929 cho thiy cac bién doc 14p va trung gian trong md hinh giai thich dwogc

92.9% su bién thién cua bién phu thudc.

Tong cc binh Binh phwong trung
M6 hinh Df F Sig.
phuong binh
Phan hoi
172.926 4 43.231 1289.713 .000r
quy
Phin du 13.240 395 034
Tong cong 186.166 399

Bang 6. Két qua phan tich ANOVA

Ngudn: Tinh toan cia nhom tac gia

Két qua phan tich ANOVA cho thiy gia tri F =1289.713, gia tri Sig < 0.05, tic laAR2# 0 ¢co ¥
nghia thong ké. Do d6, mé hinh hdi quy 1a phu hop

Hé s6 hoi

Hé s6 hoi Théng ké
quy : A
quy chua . t Sig. da cOng
. chuan i
Mo hinh chuan héa tuyén
hoa
Sai 6
B . Beta Dung sai VIF
chuan
1 Hing .079 .042 1.857 064
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SO

NT 293 .007 563 41.893  .000 997 1.003
CN 297 .007 561 41.759  .000 .996 1.004
ND 187 .007 353 26.237  .000 997 1.003
bG 196 .007 360 26.806  .000 .996 1.004

Bang 7. Phan tich két qua hoi quy
Ngudn: Tinh toan cia nhom tac gia

Chi s6 VIF nh6 hon 2 tic 13 khong c¢6 ddu hiéu cia hién tuong da cong tuyén trong mé
hinh. Phuong trinh hdi quy tuyén tinh chuén héa cia mé hinh sau khi phan tich nhu sau:

HV =0,563NT + 0,561CN + 0,353ND + 0,360DG + ¢.

Nhu vy, tit ca cac bién doc 14p va trung gian ctia mé hinh hdi quy déu co tac dong tich
cuc toi bién phu thudc, do hé s Beta duong: NT (0.563); CN (0.561); NP (0.353); DG (0.360).
Két luan chap nhan cac gia thuyét cac hé sb beta déu dwong va c6 y nghia thong ké tai mirc 5%.
5. Két luan va dé xuat
5.1. Thuee trang vé Skrinkflation tai Qudng Ninh

Quang Ninh, mdt trong nhiing tinh c6 téc do phat trién kinh té nhanh cua Viét Nam, dang
chiu tac dong ro rét cua hién tuong Shrinkflation trong bdi canh lam phat. Nén kinh té dja
phuong dya vao du lich, cong nghiép va dich vu thuong mai, nén bién dong gia ca va thay doi
trong hanh vi ti€u dung dién ra kha nhay cam. Ghi nhan tai céc siéu thi va ctra hang tién lgi cho
thdy nhiéu mit hang thiét yéu nhu mi an lién, banh keo, sita chua, dau goi va my pham di bi
giam kich thudc hodc khdi lugng tir 10-15% ma van giir nguyén gia ban. Bao bi san pham gan
nhu khong thay d6i, khién nguoi tiéu dung kho phat hién sy diéu chinh nay.

Theo bdo cdo ciia S& Cong Thuong tinh Quang Ninh (2024), nhan thic cua nguodi ti€u
dung vé Shrinkflation con han ché, phan 16n chi nhan ra khi so sanh tryc tiép san pham méi voi
san pham cii hoic khi thoi gian str dung san pham rat ngén. Piéu nay phu hop véi Iy thuyét lam
phat hanh vi (Gabaix, 2014), cho rang ngudi tiéu ding thuong bé qua nhimng thay dbi nho va
dién ra tir tir. Trong khi d6, mot s6 doanh nghiép tai dia phuong da ap dung Shrinkflation nham
duy tri loi nhuan trude ap luc chi phi san xuat ting cao. Tuy nhién, viéc thiéu minh bach trong
thong tin san phadm dang gy phan tGng tiéu cuc. Khao sat cia Hoi Bao vé quyén loi ngudi tiéu
dung Quang Ninh nim 2024 cho thay c6 dén 62% khach hang cam thay khong hai long khi phat
hién san pham bi giam kich thuéc ma khong duge thong bao rd rang.

5.2. Két qua va dé xudt
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Sau khi két qua nghién ctru va céac dir liu da duoc téng hop, nhom tac gia rat ra cac két
luan sau:

Tat ca cac gia thuyét déu duoc chap nhan, cho thiy shrinkflation anh huong tiéu cuc dén
su hai 10ng, nhan thic gid tri, 10ng trung thanh va cam nhan cong bing ctia ngudi tiéu dung, tir
d6 lam giam y dinh mua hang trong tuong lai néu doanh nghiép thiéu minh bach.

Tir d6, nhom nghién ctru dua ra cac dé xuat nhu sau:

Mot 13, ngudi tiéu dung can nang cao nhan thirc va k¥ ning tiéu dung théng minh dé kip
thoi phat hién shrinkflation, bang cach doc k¥ nhan, so sanh don vi gia va theo ddi cac thay d6i
vé dinh luong san pham.

Hai 13, chi dong phan hdi va lya chon thuong hiéu minh bach 14 cach hiéu qua dé bao vé
quyén loi c4 nhan va gy ap luc budc doanh nghiép hanh xir cong bang, trung thuc trong truyén
thong va dinh gia.

Ba 13, tham gia cong dong tiéu dung c6 trach nhiém gitp lan toa thong tin, ndng cao tiéng

n6i tap thé va xay dung mot hé sinh thai gidm sat doanh nghiép hiéu qua hon.
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