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Tém tit:

Nghién ctru ndy xem xét tac dong ctia dong co hudng thy 1én y dinh mua san pham xanh,
thong qua hai bién trung gian cam xtc 14 hanh phuc va toi 16i méi truong. Khao sat dugc thuc hién
v6i nguoi tiéu dung tai Ha No6i béng bang hdi dinh lugng, va mé hinh duogc kiém dinh thong qua
PLS-SEM. Két qua cho thiy dong co hudng thu cé anh hudng tich cuc dang ké dén y dinh mua
san pham xanh, gian tiép thong qua hanh phiic va toi 16i méi trudng. Cam xuc hanh phic 1am ting
strc hap din cua san pham xanh thong qua trai nghiém tich cuc, trong khi toi 151 méi truong dong

vai trd nhu mot co ché bu dép, thuc day hanh vi xanh manh m& hon. Nghién ctru déng gop vao 1y
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thuyét bang cach mé rong hicu biét vé vai tro cua cdm xdc trong mua sam san pham xanh, dong
thoi goi v cho doanh nghiép F&B céc chién lugc truyén thong kich hoat cam xtc tich cuc va toi
16i mang tinh khuyén khich nham thuc day nguoi tiéu dung “muén séng xanh” thay vi chi “cam

thdy phai song xanh”,

Tir khoa: dong co hudng thu, hanh phic, toi 16i moi trudng, y dinh mua sdm san phém

xanh, nganh F&B

THE IMPACT OF HEDONIC MOTIVES ON GREEN PURCHASE INTENTION IN F&B
INDUSTRY: THE MEDIATING ROLE OF EMOTIONAL WELL-BEING AND
ENVIRONMENTAL GUILT

Abstract:

This study examines how hedonic motivation influences consumers’ intention to purchase
green products, through the mediating roles of emotional well-being and environmental guilt. A
survey of consumers in Hanoi was conducted using structured questionnaires, and data were
analyzed through PLS-SEM to test the proposed model. The findings confirm that hedonic
motivation has a significant positive impact on green purchase intention, indirectly via emotional
well-being and environmental guilt. Emotional well-being enhances the appeal of green products
by creating positive consumption experiences, while environmental guilt acts as a compensatory
mechanism that strengthens pro-environmental choices. These results highlight the importance of
emotional drivers in fostering green consumption within Vietnam’s F&B context. The study
contributes to the literature by extending the understanding of affective pathways in green
purchasing and offers practical implications for F&B firms seeking to design marketing strategies
that activate positive emotions and constructive guilt, thereby motivating consumers to “want to

live green” rather than merely “feeling obliged” to do so.

Keywords: hedonic motives, emotional well-being, environmental guilt, green purchase

intention, F&B industry



1. Giéi thigu

Trong bdi canh bién ddi khi hau ngay cang dién bién phirc tap, Viét Nam duogc xép vao
nhom qudc gia chiu tac dong ning né nhit boi nude bién diang, xAm nhap min va cac hién tugng
thoi tiét cuc doan. Cung voi d6, van dé 6 nhiém rac thai nhya da trg thanh thach thirc moi truong
nghiém trong, dic biét trong nganh thuc pham va d6 ubng (F&B), linh vyc tiéu thu luong 16n bao
bi dung mét 1an nhu ly nhwa, éng hit va hop xdp. Trude stic ép ngay cang ting vé moi trudng va

strc khoe cong dong, xu huéng tiéu dung xanh bét dau duoc quan tim manh mé hon tai Viét Nam.

Céc khao sat thi truong gan day ghi nhan su dich chuyén tich cuc trong thai do cua ngudi
tiéu dung ddi v6i cac san phdm than thién moi truong, dic biét trong nhom ngudi tiéu ding tré,
luc lugng khach hang cha dao ctia nganh F&B. Tuy nhién, Nhimng nghién ciru qudc té nhu White
va cong sy (2019) di chi ra ring mic du nguoi tiéu dung thudng thé hién thai do tich cuc voi san
pham xanh, hanh vi mua thuc té lai khong twong xtmg, hién tuong duoc goi 1 “khoang cach giita
thai do va hanh vi” (Attitude - Behavior Gap). Tai Viét Nam, tinh trang nay cling xuét hién khi
mirc 46 quan tim dén méi truong ting cao nhung ty 18 lua chon san pham xanh van con khiém tén

do rao céan gia ca, thoi quen tiéu dung va lo ngai v€ hi€u qua san pham.

Song hanh vdi cac yéu tb 1y tinh, nhimg tac dong tir cam xtc va tdm 1y ngdy cang dugc
xem 12 yéu t6 giai thich c6 sirc thuyét phuc hon ddi voi hanh vi tiéu ding xanh. Nhiéu nghién ctru
gan day nhin manh vai tro ctia dong co hudng thy, cam xuc hanh phiic va cam giac t6i 161 moi
truong trong viéc hinh thanh va thic ddy ¥ dinh mua san pham bén viing (Beserra De Lima va
cong su, 2019). Cac yéu t6 cam xuc nay khong chi tao ra trai nghiém tich cuc ma con gitip nguoi
tidu dung cing cb gia tri ca nhan, bu dap cam giac trach nhiém va ting mirc 46 gin két v6i hanh

vi xanh.

Trong bdi canh nganh F&B Viét Nam dang nd luc chuyén doi theo hudng bén viing viée
nghién ciru cac yéu té cam xuc trong mdi quan hé véi y dinh mua san pham xanh 1a can thiét ca
vé 1y ludn va thyc tidn. Nghién ciru “Anh huong ciia dong co hudng thy dén y dinh mua sam san
pham xanh trong nganh F&B: Vai tro trung gian ctia cam xtic hanh phiic va cam giac toi 16i moi
truong” duoc thuc hién nhim goép phan giai thich sdu hon hanh vi tiéu dung xanh tai Viét Nam,
ddng thoi cung cp co sé khoa hoc hd tro doanh nghiép F&B xay dung chién lugc tiép thi hiéu

qué va bén vimg hon trong giai doan hién nay.



2. Co so 1y thuyét
2.1. San phim F&B xanh

Theo cac nghién ctru cua Janssen va Jager (2002), Durif va cong su (2010) va Yang (2021),
san phim xanh duoc hiéu 13 nhitng san phim giam thiéu tic dong méi truong théng qua tdi wu hoa
nguyén liéu, han ché tiéu hao niang luong, giam phat thai va sir dung bao bi c6 kha ning tai ché
hoic tai str dung. Trong nghién ctru nay, san phadm F&B xanh duoc xem 1a cac san pham ap dung
quy trinh san xuét xanh va bao bi xanh nhim giam tac dong tiéu cuc dén méi trudng. O khia canh
san xut, Chen va Chang (2013) ciing nhu Bremenkamp va Sousa Gallagher (2024) chi ra rang
san xudt xanh duoc thé hién qua vi¢c tdi wu hoa toan bod quy trinh dé giam tiéu thuy tai nguyén va
phat thai, tir 46 ndng cao gia tri cam nhan ctia nguoi tiéu dung. O khia canh bao bi, cac nghién ciru
LCA do Molina-Besch va cong su (2018); Hemachandra va cong su (2024) tong hop cho thiy bao
bi xanh khong chi dya trén vat liéu tai ché hay giam khdi lugng ma con & cac dic tinh chic ning
gitp kéo dai han str dung va han ché lang phi thuc phém, qua do6 gidm tac dong moi trudong ca truc
tiép 14n gian tiép.

2.2. Y dinh mua sim sin phdam xanh ciia nguwoi tiéu ding

Chen va Chang (2012) xem ¥ dinh mua xanh 13 mrc 46 mong muén lua chon san pham
xanh, chu yéu dya trén dong luc ndi tai va chua gén v6i hanh vi thuc té; trong khi do6, Kai Chen
va Ting Deng (2016) m¢ rong khai niém nay bang cich nhdn manh mirc d6 san sang thuc hién
hanh vi mua cac san pham it giy 6 nhiém, qua d6 phan anh su chuyén héa tir mong mudn sang
hanh vi tiém ning. M& rong hon nita, Permana va Susilowati (2024) cho rang y dinh mua xanh
dugc biéu hién thong qua sy uu tién danh cho san pham than thién v6i moi truong ngay ca khi
nguoi tidu ding phai chip nhan chi phi cao hon, phan 4nh tinh danh doi va nhén thirc thyc tién vé
tac dong mdi trudng. Trong bdi canh Viét Nam, Ho va Huynh (2022) chi ra rang dy dinh mua
xanh chiu d4nh huéng dang ké boi nhan thirc méi truong, hiéu qua cam nhan va murc d hiéu biét,

dac biét ro rét & nhom nguoi tiéu dung tré.
2.3. Dong co hwong thu

Trong bdi canh ngudi tidu ding ngdy cang quan tdm cac san pham xanh, co so 1y thuyét
vé dong co hudng thy dong vai tro quan trong trong viéc giai thich y dinh mua sdm cua ho (Halinen

va cong su, 2022). Bong co huong thu 1a dong co mua sam dua trén cdm xuc, niém vui, sy thoai



mai va trai nghiém théa man trong qua trinh mua va sir dung san pham. Pong co hudng thu khong
chi 13 “ua thich” don thudn ma gém ca nhu cau tim kiém s vui thich, giai tri, tuong tuong va kich
thich gidc quan trong tiéu dung (Hirschman va Holbrook, 1982). Cac nghién ctru mé rong cho thiy
no6 con bao gdm cam giac hanh phuc, phiéu luu, thoat ly, thoa man ban than, va kham pha cai méi
(Kumaran va cong su, 2024). Trong bdi canh san phdm xanh, dong co hudng thu phan anh cach
nguoi tiéu dung xem san phém xanh nhu mét lya chon mdi mé, doc dao va mang lai trai nghiém
thi vi (Choi va Johnson, 2019). Khai niém nay khong chi gin véi cam xuc tich cuc nhu niém vui
hay hanh phic ma con bao gém ca cam xuc tiéu cuc nhu kho chiu va toi 16i (Tang va cong su,
2019).

Dua trén co sé do, nghién ciru phét trién hai gia thuyét vé tic dong cam xuc cia dong co
huong thy. Tht nhat, ngudi tiéu ding theo dudi myc tiéu hudng thu thudng trai nghiém nhiéu cam
xuc tich cuc hon, nhu niém vui, sy thoa mén va cam giac duge ghi nhan, tir d6 1am ting trang thai
hanh phtc. Béng chung thuc nghiém ciing xac nhan muc tiéu hudng thu du dodn truc tiép hanh
phuc trong tiéu dung xanh (Tang va cong su, 2019).

H1I: Dong co hwong thu co anh hwong tich cwc lén cam xuc hanh phuc.

Thir hai, cac lua chon mang tinh hudng thu dé gay ra cam giac toi 16i hon do thudng bi
xem la khong that sy can thiét va kho bién minh. Mau thuan gitra théa man cd nhan va trach nhiém
mdi trudng khién nguoi tidu dung dé cam nhan hé qua hanh vi hon va gia tang toi 16i moi truong
(Choi va cong su, 2020).

H2: Péng co hwéng thu cé dnh hwéng tich cuwe lén cam gidc tdi 16i méi truong.
2.4. Cam xuc hanh phuc

Cam xtc hanh phiic (Emotional well-being), khong don thuan 1a sy ving mit ctia cdc cam
xuc ti€u cyc hay bénh tat, ma la mot trang thai tich cuc toan dién vé mit cam xuc (Feller va cong
su, 2018). Theo Park va cong su (2022), cam xuc hanh phuc 1a mot ciu trac tong hop da chiéu,
phan anh murc dg tich cuc trong cdm nhén cia mdt ca nhan vé ban than va cudc séng, bao gém ca
cac ddc tinh trai nghiém (chat luong cam xtic trong nhitng khoanh khéc va trai nghiém hang ngay)
va nhitng dic tinh phan tu (nhimg danh gia vé su hai long v6i cude sdng, cam giac vé y nghia va
kha ning theo dudi cac muc tiéu bao gdm hoic vuot ra ngoai loi ich c4 nhan). Trong bdi canh tiéu
ding bén viing, cam xtic hanh phuc khong chi dén tir sy thoa man hay khoai cam cam xuc don

thuan, ma con dugc hinh thanh thong qua cac cam xuc tich cyc mang tinh dao duc va xa hoi, tu



d6 co tac dong tich cuc dén y dinh mua sdm san phim xanh. Cu thé, ngudi tiéu dung co thé trai
nghi¢m niém ty hao dao dtrc khi lya chon céc san phém than thién véi moi truong (Antonetti va
Maklan, 2014), déng thoi cam nhan su trAm tré), kinh né hodc danh gia tich cyc tir nhitng nguoi
xung quanh ddi v6i hanh vi tiéu dung cé trach nhiém cia minh (Syam va cong sy, 2024; Li va
Julie, 2024), qua d6 thé hién hinh anh ban than trong xa hoi 1a ngudi c6 ¥ thirc va trach nhiém véi

moi truong (Martin va cong su, 2021).

Trong nghién ctru ndy, cam xuc hanh phiic dugc xem xét trong vai tro 1a mot bién trung
gian giita dong co hudng thu va ¥ dinh mua sim san pham xanh trong nganh F&B. Khi c4 nhan
theo dudi niém vui, su hai long vé hinh anh tich cuc cta ban than, sy ton trong, kinh né hodc trai
nghiém méi trong ti€u dung, ho c6 xu hudng gia tang trang thai cdm xtc tich cuc va hanh phuac
(Tang va cong sy, 2019; Martin va cong su, 2021). Cac trang thai cam xuc tich cuc nhu niém vui
nhén thic (perceived enjoyment), khoai cam hanh phtc (emotional pleasure) hay su hai long
(satisfaction) ciing timg duoc xac dinh 1a bién trung gian quan trong trong cac mo hinh hanh vi
tiéu dung xanh (Lam va cdng su, 2016; Shahzad va cong su, 2023; Zhang va cong su, 2023; Graca
va Khar¢, 2024).

H3: Cim xiic hanh phiic ¢é anh hwéng tich cwe Ién ¥ dinh mua sim sian phim xanh
HS5: Cim xiic hanh phiic déng vai tré trung gian trong moi quan hé giita dong co huwéng thu

va y dinh mua sam san pham xanh
2.5. Cam giac tji loi moi truong

Theo Miceli (1998), cam giac toi 16i (guilt) nay sinh khi ¢6 su chénh léch giita hanh dong
clia ¢4 nhan véi cac tiéu chuin dao duc ndi tai. Ké thira quan diém nay, Mallett (2012) két luan
cam gidc toi 16i moi trudng (environmental guilt), hay con goi 13 eco-guilt hodc green guilt, 1a cam
xuc tiéu cyc phat sinh khi c4 nhan nhén thic rang hanh vi (hodc sy thiéu hanh dong) cia ho léch
khoi cac chudn muc ca nhan lién quan dén hanh vi than thién véi moi trudng. Py 1a dang cam
xtc phan tu, cho phép ca nhan nhan thic phan trach nhiém ciia minh trong viéc gy ra cac tic
dong dén moi truong, tir ¢6 hinh thanh cam két thay d6i hanh vi va thyc hién cac hanh dong mang
tinh bu dap (Moore va Yang, 2019). Trong nghién ctru ndy, cam giac toi 161 moi trudng duge xem
xét trong vai tro 13 mot bién trung gian gitra dong co huong thy va ¥ dinh mua sam san pham xanh

trong nganh F&B. Cam giac t6i 161 hoat dong nhu mot co ché thuc déy thuc hién hanh vi than thién



véi moi truong (Mallett, 2012; Adams va cong su, 2020). Ngoai ra, cam giac toi 16i thuong trd
nén manh hon khi nguoi tiéu dung tham gia hodc can nhic cac hanh vi mang tinh huéng thu thay
vi hanh vi nhim muc dich tiéu dung (Lu va cong sy, 2016), dac biét trong bdi canh tiéu dung co
thé giy tac dong tiéu cuc dén moi truong (Choi va cong sy, 2020). Bén canh d6, nhidu cong trinh
khac tiép tuc cung cd vai tro ctia cam gic toi 161 nhu mét co ché trung gian lién két cac yéu t6 nhu
nhan thirc méi truong (Elgaaied, 2012), cam xtic v& hanh vi gay hai cho méi trudng (Mallett, 2012)
hodc trach nhiém nhom ddi vai thiét hai méi truong (Harth va cong su, 2013) v6i y dinh va hanh

vi than thién véi moi truong.

H4: Cim gidc t9i 16i méi trwong cé anh hwéng tich cwe lén y dinh mua sim sin phim xanh
H6: Ciam gidc tpi I6i moi truong dong vai tro trung gian trong moi quan hé giira dopng co hwong
thu va y dinh mua sam sin pham xanh.

Mo hinh nghién ciru két hop Ly thuyét Khung Muc tiéu (GFT) va Ly thuyét Hanh vi C
K& hoach (TPB) nham gidi thich toan dién hon dong luc hinh thanh y dinh mua san phém xanh.
GFT cho rﬁng hanh vi dugc dan dit boi ba muc tiéu: loi ich, chuidn muc va hudng thu (Lindenberg
va Steg, 2007), trong d6 muc tiéu hudng thy vira c6 thé thuc diy vira can tré hanh vi xanh, din
dén két qua nghién ctru trude day khong nhat quan (Zhang va cong su, 2024; Tang va cong su,
2019). Viéc sir dung GFT vi vay gitip 1am rd co ché tac dong ctia dong co hudng thu 1én ¥ dinh
mua san pham xanh. TPB duoc van dung & goc do thai do (attitude) 1én y dinh mua sim san pham
xanh nham 1am rd vai tro ctia cam xdc trong qué trinh hinh thanh y dinh mua. Thai d6 gdm phan
doan nhan thirc va phan doan cam xuc; dya trén d6, nghién ctru tap trung vao hai cam xuc dbi lap
1a hanh phuc va toi 16i méi truong nhu biéu hién cta thai d6 cam xtc nham giai thich anh hudng
ctia cam xuc dén y dinh mua san pham xanh (Ajzen, 1991; Ajzen va Driver, 1991). Dudi day la

mo hinh nghién ctru do nhém dé xuat:

Cam xuc
+) hanh phic (EW)
D(;mg co Y dinh mua siim sin
huong thy | ™, Cim gidc toi 13i méi phim xanh (GPI)

\ trwong (EG)

Hinh 1: M6 hinh dé xuit

Nguon: Nhém téc gid tong hop



3. Phwong phap
3.1. Thiét ké nghién ciru

Nghién ctru duoc trién khai theo phuwong phéap dinh lugng nham kiém dinh mé hinh 1y
thuyét duoc dé xuat dya trén nén tang Iy thuyét TPB va GFT. Quy trinh nghién ctiru dugc tién hanh
theo 3 giai doan. Pau tién, nghién ctru cac tai lidu di trudc dé xdy dung mo hinh va dua ra cac gia
thuyét nghién ctru. Thtr hai, xy dung bang hoi theo thang do Likert 5 diém duoc ké thira tir nghién
ctru cia Tang va cong su (2019), Joshi va cong su (2021), Wang va cong su (2017), Liang va cong
su (2019) va Phuong va cong su (2025), tir do thu thap dir liéu tir nhitng nguoi tiéu dung tai Ha
NOi tir 18 tudi trd 18n, dd mua hodc co kha nang mua sdm san phém F&B. Thtr ba, st dung mo
hinh PLS-SEM dé phan tich dir liéu va kiém dinh mo hinh nghién ciru. Nghién ctru sir dung k¥
thuat Bootstrapping v6i 5.000 mau lap lai (Hair va cong su, 2019) dé kiém dinh y nghia théng ké

ctia cac hé s6 dudng dan va cac tac dong trung gian trong mo hinh.
3.2. C¢ méu va thu thip dir ligu

Dé tinh toan c¢& mau can thiét cho nghién ciru, nhém ap dung cong thire ctia Cochran (1977)
v6i tong thé 1a ngudi tiéu dung Ha Noi d3 timg mua sam san pham F&B xanh. Do tong thé nay rat
16n va kho xéac dinh nén nhém ap dung cong thirc trong truong hop tong thé 16n voi mirc sai s6
10.05, d¢ tin cdy 95%, ty 1¢ udc lugng c& mau thanh cong 1a 0.5 do tin cay 95%. Co mau t6i thiéu
duoc xac dinh 1a 385 quan sat.

Nghién ctru nay st dung phuong phap ldy mau thuan tién dé thu thap dit liéu, phu hop véi
bdi canh nghién ctru hanh vi ngudi tiéu dung va diéu kién tiép can d6i tuong khao sat. Dir liéu
duoc thu thap thong qua khao sat tryc tuyén bang bang hoi thiét 1ap trén Google Forms.

Qué trinh thu thap dir liéu dién ra trong vong mot tuan tir ngay 6/11/2025 dén ngay
12/11/2025, thu thap dugc tong cong 537 phan hoi. Sau d6 nhoém tién hanh qué trinh 1am sach di

liéu trén Microsoft Excel va c6 duoc két qua 1a 448 phiéu khao sat dat yéu cau.



4. Két qua nghién ctiru va khuyén nghij
4.1. Két qud nghién ciru
4.1.1. Théng tin chung ciia mdu nghién ciru

Bang 1: Thong ké md ta mau nghién ciru

Bién Phén loai TAan suat Phin trim
Nam 90 20.1%
Gidi tinh
Nit 358 79.9%
18-25 tudi 232 51.8%
26-30 tudi 34 7.6%
Dj tudi q
31-35 tudi 66 14.7%
Tu 35 tudi tro 1én 116 25.9%
THPT 21 4.7%
Pai hoc 382 85.3%
Trinh ,c‘I(_“) hoc
van Sau dai hoc 29 6.5%
Khac 16 3.6%
Dudi 5 triéu 204 45.5%
5-10 triéu 100 22.3%
Thu nhép
10-20 triéu 100 22.3%
Trén 20 triéu 44 9.8%
Chua 1ap gia dinh 251 56.0%
Tinh trang hon

nhan Pi lap gia dinh 197 44.0%




, A 0
Tinh trang séng Khong 209 46.7%
chung voéi tré
nhé Co 239 53.3%
Hoan toan khong quan tam 7 1.6%
It quan tam 13 2.9%
Nhin thic vé Binh thuong 79 17.6%
moi treong
Khé quan tam 185 41.3%
Rét quan tAm 164 36.6%
Hoan toan khong biét dén 5 1.1%
Chi nghe nhic dén hoic 58 12.9%
thdy quang céo, chua biét
ro
) o x4 3 S Y 0
Hiéu biét vé san ba ting tim hiéu nen~blet. 181 40.4%
phim xanh SO qua, nhu’ng chua rd chi
tiet
Hiéu r6 mot s6 san pham 137 30.6%
cu thé
Hiéu biét rd va thuong 67 15.0%
xuyén tim hiéu thém
Hoan toan khong cin nhic 10 2.2%
Mikc d§ can Hiém khi can nhic 32 7.1%
nhic tac dong ,
mdi truong khi Thinh thoang can nhac 197 44.0%
mua san phim )
F&B Thuong xuyén can nhac 125 27.9%
Ludn ludn can nhéc 84 18.8%




0% 14 3.1%

<5% 132 29.5%

Su sén sang chi 5-10% 140 31.3%
thém cho san

phém xanh 10-20% 62 13.8%

20-30% 47 10.5%

> 30% 53 11.8%

Nguon: Nhém téc gia tong hop

4.1.2. Két qua danh gid mé hinh do heong
Dé dam bao viéc do ludng cac 1y thuyét mot cach chinh xac va nhat quan, nghién ctru thyc
hién danh gia do tin cdy va gia tri ciia cac thang do théng qua céc chi s6 bao gom: CR - phan anh
murc do tin cdy cua cac bién tiém 4n, va Cronbach’s Alpha - phan anh mtc do nhét quan gifra cac
bién quan sat. Ngoai ra, AVE va hé s6 tai ngoai cling dugc xem xét dé déanh gia mtrc ¢ phu hop

gifra cac bién quan sat vdi yéu to chung do luong.

Bang 2: Két qua do tin cay thang do va gia tri hdi tu cho céc bién

. b’ H§ s6 tai
Bién CR Cronbach’s AVE [ so‘t.al
Alpha ngoai

Pong co hwong thu (HM)

T61 mua san pham F&B xanh vi t61 mudn

. ) ) 0.870
vui vé va hai long vé ban than (HM1)
T61 ¢6 dong luc mua san phém F&B xanh vi
ching dem lai nhidu niém vui hon san pham 0.892

thong thusng (HM2) 0.904 0.841 0.759

T6i chon san pham F&B xanh vi t6i mudn
cam thy ty hao minh dang lam viéc tot 0.852
(HM3)




Cam xuc hanh phic (EW)

Mua san pham F&B xanh khién t6i cam thay
minh dang gép phan bao vé méi truong va
mang lai lgi ich cho xa hoi (EW1)

T6i cam thay mua san pham F&B xanh 1a
didu dung dan vé mit dao dirc (EW2)

Viéc lua chon san phém F&B xanh giup toi 0.887 0.829 0.663

nhéan dugc sy ngudng mg tir nguoi khac
(EW3)

Viéc lya chon san pham F&B xanh gitp toi
xay dyng hinh anh tich cuc vé ban than
(EW4)

0.813

0.849

0.742

0.847

Cam giac toi 16i mdi truong (EG)

T6i cam thdy t6i 16i néu t6i mua san pham
F&B khong than thién voi moi truong (EG1)
Khi khong chon séan phém xanh, t0i cam

thiy nhu minh dang gy hai cho méi truong  0.931 0.888 0.818
(EG2)

To1 cam théy ay nay khi chon su tién loi
thay vi bdo v€ moi truong (EG3)

0.888

0.909

0.916

Y dinh mua sdm san phﬁm xanh (GPI)

T6i san sang chon mua san pham F&B xanh
ngay ca khi gia ctia né cao hon san pham
thong thuong c6 chat luong tuong tu (GPI1)

Khi quyét dinh mua san pham F&B, t6i s&
xem xét va uu tién nhitng san pham xanh 0.906 0.861 0.707
(GP12)

T6i s& khuyén khich va gi6i thiéu ngudi
khac mua va sir dung san pham F&B xanh
(GPI3)

0.778

0.862

0.872



T6i sé& tiép tuc str dung san pham F&B xanh

0.847
trong tuong lai (GP14)

Nguon: Nhém téc gid tong hop

Két qua phan tich cho thay cac bién trong mé hinh déu dat ngudng chap nhan theo Hair va
cong su (2019). Cac gié tri Cronbach’s alpha (0.829 - 0.888) va CR (0.887 - 0.931) déu cao, ching
td do tin cay va muc do nhét quan noi tai tdt ctia cac thang do. Bén canh do, cac gia tri AVE (0.663
- 0.818) déu vuot ngudng 0.5 va hé sb tai ngoai déu 16n hon 0.7, khang dinh thang do dat gia tri

hdi tu va phan anh tot cac khai niém nghién ctru.

Bang 3: Két qua kiém dinh tinh phéan biét

EG EW GPI HM
EG
EwW 0.678
GPI 0.716 0.850
HM 0.669 0.886 0.818

Nguon: Nhém tc gia tong hop

Tinh phan biét trong nghién ctru dugc kiém dinh bang chi s6 HTMT. Theo tiéu chuan phd

bién, mo hinh dat gia tri phan biét khi cac gia tri HTMT giita cac cip khai niém nho hon 0.90. Két

qua trinh bay ¢ Bang 3 cho thiy tat ca cac cap khai niém déu c6 HTMT duéi ngudng nay, khang

dinh cac thang do trong mé hinh c¢é sy phan biét rd rang va khong xdy ra hién tuong chong lan
gifra cac ciu trac do luong.

4.1.3. Két qua kiém dinh mé hinh cdu tric

Trudce khi kiém dinh mé hinh céu tric, hé s6 VIF duge xem xét dé danh gia hién tuong da

cong tuyén.



Bang 4: Két qua kiém dinh da cong tuyén

Bién quan sat VIF
EGl1 2.345
EG2 2.696
EG3 2.783
EW1 1.911
EW2 2.097
EW3 1.624
EwW4 2.083
GPI1 1.570
GPI2 2.261
GPI3 2.496
GPI4 2.252
HM1 2.008
HM2 2.243
HM3 1.846

Nguon: Nhém téc gid tong hop

Theo Hair & cong su (2019), gia tri VIF tir 5 trd 1én cho thay cac van dé vé da cong tuyén

trong md hinh. Tuy nhién, cic van d& vé da cong tuyén ciing c6 thé xay ra ngay ca khi gia tri VIF
thap hon, trong khoang tir 3 - 5 nén gia tri VIF dudi 3 s& duoc xem 1a ngudng an toan. Vi thé, co

thé thiy cac bién quan sat déu c6 VIF < 3 nén md hinh khong mic 16i da cong tuyén.

Dé kiém dinh ¥ nghia théng ké va hé sé dudong dan ciia cc gia thuyét, nghién ctru sir dung

k¥ thuat bootstrapping trong PLS-SEM véi 500 ¢& mau c6 hoan lai.



Bang 5: Két qua danh gia gia thuyét

Hé sb Giatri Do léch

M("iih(;uan d~u’(‘)'ng trung chuin T-value P-value Két luan
) dan () binh (M) (STDEYV)

HM-EW 0.739 0.318 0.047 6.838 0.000 Chéap nhan

HM-EG 0.580 0.539 0.046 11.651 0.000 Chap nhan

EW-GPI 0.539 0.581 0.038 15.306 0.000 Chép nhan

EG—GPI 0.318 0.739 0.027 27.648 0.000 Chap nhan

Nguon: Nhém téc gia tong hop

Két qua tir bang 4 cho thay bén gia thuyét H1, H2, H3 va H4 déu c6 mirc y nghia thong ké

cao (p-value < 0.001). Hé s6 duong dan (B) cua cac gia thuyét ndy déu cho thay tac dong tich cuc

v6i mirc d6 tac dong tir cao dén thap nhu sau: HM — EW (0.739), HM — EG (0.58), EW — GPI
(0.539) va EG — GPI (0.318).

Két qua nay cho thdy dong co huéng thu anh huong dén ca hai trang thai cam xtic cua
ngudi tiéu dung, bao gdm cam xuc hanh phiic va cam giac toi 16i moi trudng, trong do6 tac dong
dén cam xtc hanh phtc la ndi trdi hon. Hai trang thai cam xUc nay déu c6 anh huong tich cuc dén
y dinh mua san pham xanh, phan dnh rang quyét dinh mua sdm trong nganh F&B xanh chiu tac
dong manh mé tir yéu t6 cam xuc. Dang chil ¥, cam xtc hanh phuc thé hién vai tro dan dét so voi
cam giac t6i 161 moi trudng trong viée thiic ddy ¥ dinh mua, cho thiy cac trai nghiém tiéu ding

tich cuc c6 hi¢u qua cao hon trong viéc khuyén khich hanh vi mua sam xanh.

Bang 6: Két qua kiém dinh f2

Mobi quan hé 2
HM - EW 1.205
HM - EG 0.506
EW - GPI 0.473
EG — GPI 0.165

Nguén: Nhém tac gia tong hop



Theo Cohen (1988), chi sb 2 dugc phan loai thanh tac dong cuc ky nhé hoic khong c6 (f2
<0.02), nh6 (0.02 < f2 < 0.15), trung binh (0.15 < 2 < 0.35) va 16n (2> 0.35). Két qua cho thay
Pong co hudng thu (HM) c6 tac dong 16n dén cac bién trung gian cam xuc. Cy thé, HM anh hudng
manh dén Cam giac ti 161 méi truong (EG) voi £2 = 0.506 va dic biét manh dén Cam xtc hanh
phuac (EW) véi £2=1.205. P6i v6i Y dinh mua sim xanh (GPI), Cam giac toi 16i méi trudong (EG)
c6 mirc tac dong trung binh (£2 = 0.165), trong khi Cam xuc hanh phtic (EW) thé hién tac dong 1on
(f2=0.473). Nhiing két qua nay cho thdy HM dong vai trd quan trong trong viéc kich hoat cac co
ché cam xuc trung gian, dong thoi khing dinh vai tro dang ké cua ca hai bién trung gian trong viéc

hinh thanh ¥ dinh mua sim san phim xanh.

Bang 7: Két qua kiém dinh R?, R? hiéu chinh va Q2

R? R? hiéu chinh Q>
EG 0.336 0.335 0.270
EW 0.547 0.546 0.357
GPI 0.589 0.587 0.408

Nguon: Nhém téc gid tong hop

Thém vao d6, bién EW c6 R higu chinh 1 0.546, nghia 1a bién HM da giai thich duoc
54.6% su bién thién cia EW. Bién EG c6 R2 higu chinh 1a 0.335, diéu nay cho thdy bién HM da
giai thich duoc 33.5% sy bién thién ctia EG. Bién GPI c6 R2 hiéu chinh 1 0.587, cho thay mé hinh
giai thich duoc 58.7% su bién thién cua bién GPI théng qua cac bién trung gian. Két qua nay cho
thdy mo hinh nghién ciru phit hop dang ké véi dir liéu nghién ciu.

Ngoai viéc danh gia kha ning giai thich thong qua hé s6 R2, nghién ctru con sir dung k¥
thuat Blindfolding dé xac dinh chi s6 Stone-Geisser’s Q2 nham danh gia nang luc dy bao cua mo
hinh. Theo tiéu chuin cta Hair va cong su (2019), néu gia tri Q2 > 0, mo hinh dugc coi 1 ¢6 ning
Iuc du bao cho mot bién noi sinh cu thé. Két qua phan tich cho théy céc gia tri Q2 cua céac bién noi
sinh bao gdm EG, EW va GPI déu 16n hon 0 ,lan luot 13 0.270, 0.357 va 0.408, khiang dinh mo

hinh ¢6 nang luc du bao ¢ ¥ nghia vé mit thong ké.



4.1.4. Phan tich tc dong trung gian cia cdc nhdn té trong mé hinh nghién ciru
Theo m6 hinh nghién ciru dé xuat, EW va EG 1a hai yéu t6 trung gian trong mdi quan hé
gitta HM va GPI. Vi thé, dé kiém dinh vai tro trung gian cua hai nhan td trén, nghién ctru thyc hién

kiém dinh anh huéng gian tiép cua ching.

Bang 8: Két qua kiém dinh tac dong trung gian

. ) Hésd  Giatri  Ddléch P- I
Moi quan h¢ duong trung chuin T-value . Két luan
din (8) binh (M) (STDEV)
HM - EW - GPI 0.398 0.399 0.040 9.999 0.000 Chép nhan
HM - EG - GPI 0.185 0.185 0.033 5.533 0.000 Chép nhan

Nguoén: Nhém téc gia tong hop

Két qua tir Bang 6 chip nhan gia thuyét H5 va H6, HM tac dong 1én GPI thong qua EW va
EG v6i mirc ¥ nghia théng ké cao (p-value < 0.001). Trong d6, EW dong vai tro trung gian 16n
hon (B = 0.398), trong khi EG mang tinh b6 sung va tac dong yéu hon (B = 0.185).

C6 thé thdy mdi quan hé giita dong co hudng thu va y dinh mua san pham xanh duoc hinh
thanh chu yéu théng qua cc co ché cam xuc, trong d6 cam xuc hanh phuc gitr vai trd trung gian
chi phéi hon so véi cam gidc toi 16i moi truong. Didu niy ham ¥ rang trong bdi canh tidu ding
F&B xanh, céc trai nghiém cam xuc tich cuc c6 strc thuc déy y dinh mua manh mé hon cac cam
xtc mang tinh chuan muyc hay dao dirc. Pong thoi, cam giac t6i 161 moi truong van dong vai tro

hd trg, gop phan cing cd dong luc mua sam xanh nhung khong phai 12 yéu té dan dat chinh.

4.2. Khuyén nghi

Két qua nghién ciru cho thdy cac yéu t6 cam xiic, bao gom dong co huong thy, cam xic
hanh phuc va cam giac ti 161 méi trudng, co anh huong dang ké dén ¥ dinh mua sim san pham
xanh trong linh vuc F&B. Diéu ndy goi mo mot hudng tiép can quan tri dua trén tim 1y - hanh vi,
cho phép doanh nghiép khong chi tac dong vao nhén thirc ma con thiic ddy hanh vi tiéu dung xanh

thong qua trai nghiém va cam xuc cua khach hang.



Trude hét, doanh nghiép F&B can chu trong thiét ké trai nghiém tiéu dung mang tinh
hudng thu tich cuc ddi voi san pham xanh. Pong co hudng thy c6 thé duoc kich hoat thong qua
vi€c nang cao tinh thAm my cua bao bi bén virng, cai thién khong gian va dich vu tai diém ban,
cling nhu dam bao sy tién loi khi str dung céc vat li€u than thi€én moi trudong. Khi san phérn xanh
mang lai cam giac d& chiu, hap dan va “dang lua chon”, ngudi tiéu dung s& sin sang chip nhan va

duy tri hanh vi mua sam lau dai hon.

Bén canh do, truyén thong tich cuc nham khoi €01 cdm xuc hanh phuc va niém tu hao can
dugc xem 14 trong tAm trong chién luoc tiép thi xanh. Cac thong diép nhdn manh déng gop cua ca
nhan vao bao vé mdi truong, cung véi cac cau chuyén vé nd luc bén virng cua doanh nghiép, co
thé gitp nguoi tiéu dung cdm nhan rd hon gia tri tich cuc tir lya chon ti€u dung cia minh, qua dé

cung c0 y dinh mua san pham xanh.

Ngoai ra, cam giac ti 16i moi trudng cling co thé dugc van dung mot cach phu hop dé
dinh hudng hanh vi tiéu dung. Thay vi tao &p luc hay chi trich, doanh nghi€p nén st dung céc
thong diép mang tinh goi md, két hop giita viéc ndng cao nhan thic vé tic dong moi truong va
cung cap céac lya chon xanh kha thi. Cach tiép can nay gitp ngudi tiéu dung cam thay c6 trach

nhiém nhung van chu dong va tich cuc trong quyét dinh mua sam.

Cudi cung, cac chinh sach ho tro nhu wu dai gia, tich diém xanh hodc ching nhan minh
bach vé tiéu chuan moi trudng can dugce trién khai song song nham giam bét rao can chi phi va
cling ¢ niém tin cta nguoi tiéu dung. Khi cac yéu té cam xac duge két hop v6i nhirng diéu kién
thi truong thuan loi, doanh nghiép F&B c6 thé gia ting hiéu qua thuc day tiéu dung xanh, dong

thoi dong gop thiét thuc vao muc tiéu phat trién bén viing.

5. Han ché va két luan
5.1. Han ché nghién citu

Thi nhét, dit liéu chi thu thap tai Ha Noi nén c6 thé khong phan anh dic diém van hoa va
hanh vi ti€u dung cua toan Viét Nam hodc céc bdi canh khac, han ché kha nang khai quéat hoa.
Nghién ciru tiép theo nén mé rong khao sat dé kiém chung tinh 6n dinh ctia mé hinh. Thit hai,
phuong phéap do ludng dua vao tu bao cdo voi thang Likert 5 mirc, dé chiu anh hudéng thién léch
x4 hoi. Do d6, nghién ctru tuong lai nén dung thang do chi tiét hon hodc bd sung dit liéu dinh tinh

dé tang d chinh x4c. Thr ba, nghién ctru chi do ¥ dinh mua thay vi hanh vi thuc té, trong khi



khoang céach y dinh va hanh vi da dugc ghi nhan trong nghién ctru trudce (Chatzidakis va cong su,
2007). Vi vay, cac nghién clru sau nén do truc tiép hanh vi hodc st dung dir li¢u tiéu dung thuc té
dé tang kha ning dy doan ctia md hinh. Thi tw, mé hinh chi dugc kiém ching trong nganh F&B,
v6i cac linh vuc tiéu ding xanh khéac c6 thé c6 nhiing tac dong khac nhau. Do d6, nghién ctru
tuong lai nén kiém dinh mé hinh ¢ nhiéu nganh hang dé danh gia tinh khai quat cia cac co ché

cam xuc.
5.2. Keét ludn

Trong bdi canh cac lwa chon xanh ngay cang phd bién trong nganh F&B, nghién ciru nay
phan tich tac dong cta dong co huéng thu dén ¥ dinh mua san pham F&B xanh, dong thoi kiém
dinh vai trd trung gian cta cam xtic hanh phiic va cam giac toi 16i moi trudng dua trén cac nén
tang 1y thuyét hanh vi. Két qua phan tich dinh luong cho thdy dong co huong thu co anh hudng
dwong dén ¥ dinh mua xanh, phan anh viéc nguoi tiéu ding vira quan tdm dén loi ich méi truong
vira tim kiém trai nghiém cam xuc tich cuc. Déng thoi, cdm xtic hanh phic va cam giac toi 16i moi
truong dong vai tro trung gian dang ké trong mdi quan hé nay. Nhiing phat hién nay mang lai ham
¥ quan tri cho cac doanh nghiép F&B theo dinh hudng xanh trong viéc xay dung chién lugc truyén
thong tap trung vao trai nghiém cam xuc ciia khach hang. Tuy nhién, nghién ciru con han ché vé
tinh da dang ctia mau khao sat, ggi mé cac hudng nghién ctu tiép theo nhim md rong va hoan

thién hiéu biét vé hanh vi mua sim xanh trong linh vuc F&B.
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