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Tém tit

Trong bdi canh kinh té tuan hoan tré thanh xu hudng tit yéu clia nganh thoi trang, viée thiic day
hanh vi tiéu dung bén virng dang d6i mat véi nhitng rao can tim ly phtre tap. Bai viét nay nham
giai mé nghich 1y cua Hoi chimg s¢ bo 16 (FoMO) trong tiéu dung, tiép can FoMO duéi goc do
1a mot dong lyc tich cuc tiém ning thay vi chi la tac nhan tiéu cyc. Dya trén khung ly thuyét
S-O-R (Kich thich - Chu thé - Phan hdi) két hop véi Ly thuyét So sanh Xa hoi va Thuyét Hanh
vi Hoach dinh, nghién ctru phat trién mot mo hinh khai niém nham gidi thich tac dong ctia FoMO
dén hanh vi tiéu dung thoi trang tuan hoan. Bai viét 1ap ludn rang ap luc tir FOMO c6 thé kich
thich sy hinh thanh thai do tich cuc d6i véi thoi trang bén vitng nham bao vé cin tinh xa hoi, tir
d6 thic day hanh vi thyc té. Pac biét, thu nhip dugc dé xuat dong vai trd 1a bién dicu tiét, chi
phéi mac 46 chuyen hoa tir thai do sang hanh vi. La mot nghién ctru Iy thuyét, bai viét dong gop
goc nhin méi vé co ché tim 1y vi mo ciia nguoi tiéu dung trong ky nguyén s6, dong thoi cung
cap cac ham ¥ quan tri chién luoc cho céc thuong hiéu thoi trang hudng téi sy bén viing.

Tir khoéa: hoi ching so bo 15 (FoMO), kinh té tudn hoan, thoi trang bén viing, mé hinh S-O-R
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THE IMPACT OF FOMO ON CIRCULAR FASHION CONSUMPTION: A
STIMULUS-ORGANISM-RESPONSE APPROACH

Abstract

As the circular economy becomes an inevitable trend in the fashion industry, promoting
sustainable consumption faces complex psychological barriers. This paper aims to decode the
paradox of the Fear of Missing Out (FoOMO) in consumption, approaching it as a potential
positive driver rather than a purely negative agent. Based on the Stimulus-Organism-Response
(S-O-R) framework integrated with Social Comparison Theory and the Theory of Planned
Behavior, this study develops a conceptual model to explain the impact of FoOMO on circular
fashion consumption behavior. The paper argues that FOMO-induced pressure can stimulate the
formation of a positive attitude towards sustainable fashion to protect social identity, thereby
driving actual behaviors. Notably, income is proposed to act as a crucial moderator, governing
the translation from attitude to behavior. As a conceptual paper, this study contributes novel
insights into the micro-psychological mechanisms of consumers in the digital age and provides
strategic managerial implications for fashion brands striving for sustainability.

Keywords: fear of missing out (FoMO), circular economy, sustainable fashion, S-O-R model

1. it van dé

Trong bdi canh nganh cong nghiép thoi trang toan cau dang dbi mit voi nhitng chi trich
gay git vé tac dong moi truong va su ldng phi tai nguyén (Niinimiki et al., 2020), kinh té tudn
hoan khong con don thuan 1a mot Iya chon mang tinh dao ditrc hay mét xu hudng nhat thoi, ma
da tré thanh mot tat yéu cAu tric dé dam bao sy ton tai va phat trién bén viing (Gazzola et al.,
2025). M6 hinh tuyén tinh truyén thong "khai thac - san xuat - viit bo" di boc 16 nhimng han ché
nghiém trong, dan dén tinh trang san xut thira va khung hoang rac thai dét may (Niinimaki et
al., 2020). Trudc ap luc d6, su chuyén dich sang mé hinh tuin hoan duoc xem 13 giai phap chién
lugc duy nhat dé pha v& vong lap tiéu cuc cua thoi trang nhanh va chu ky xu huéng ngan han
(Gazzola et al., 2025).

Tuy nhién, viéc thic day hanh vi tiéu dung tuan hoan dang vap phai mot rao can tim 1y
v6 hinh nhung v6 cung manh mg, tao nén mat nghich ly trung tdm trong hanh vi nguoi ti€u dung
hién dai. Vé ban chat, tiéu dung tuan hoan va thot trang chdm doi hoi sy kién nhin, tinh tiét ché
va sy can nhic k¥ ludng trude khi ra quyét dinh (Gazzola et al., 2025). N6 di nguoc lai voi tde
do chong mat cua nén kinh té chua y. Trong ky nguyén so, sy bung n6 cua mang xa hoi da tao ra
mot moi truong noi toe do lan truyén thong tin va xu hudng dién ra nhanh hon bao gi¢ hét
(Wegmann et al., 2017). Su so sdnh xa hoi lién tuc trén cac nén tang s6 khién nguoi tiéu dung,
dic biét 1a gidi tré, roi vao trang thai lo Au thudng truc vé viéc bi tut hau so véi dam dong
(Wegmann et al., 2017). Pay chinh 1a diém khoi phat ciia Hoi ching sg bo 15 (Fear of Missing
Out - FOMO). Mau thuan tdm 1y ndy sinh khi c4 nhan bj giang x¢ giita hai thai cuc: mot bén la
nhan thirc vé trach nhiém méi trudng va mong mudn tiéu dfmg bén vimng (nhip do cham), mot
bén la ap lyc tdm 1y phai cap nhat lién tuc dé khong bi "bo roi" khoi dong chay xu hudng (nhip
do nhanh) Chinh tai diém giao thoa day xung dot nay, FoMO tr¢ thanh mét bién sb tam Iy "dét
gia" can duogc giai ma dé hiéu 1o co ché ra quyét dinh ctia ngudi tiéu dung trong bdi canh mai.

FTU Working Paper Series, Vol.1 No.4 (04/2026) 2



Mic du vai tro cta kinh té tudn hoan va tac dong cia FoMO déu 1a nhitng chi dé néng
hoéi, nhung sy két hop gitra hai linh vyc nay van ton tai nhitng khoang trong nghién ctru dang ké.

Tht nhét, phén 16n cac tai liéu hién ¢ vé kinh té tuan hoan van thién vé khia canh vi mé
nhu cau trac hé thong, chinh sach quan 1y, hodc giai phap cong nghé, ma chua khai thac sau sic
cac khia canh tam 1y vi mo cua nguoi tiéu dung (Gazzola et al., 2025). Thir hai, trong dong
nghién ctru vé hanh vi tiéu dung, FoMO thudng bi gan nhan mot chiéu 13 tac nhan tiéu cuc dan
dén hanh vi mua sdm bdc ddng hoic tiéu dung qua mirc gan lién véi thoi trang nhanh (Blise et
al., 2023; Deliana et al., 2024). Rt it nghién ctru xem x¢ét kha nang FoMO c6 thé dong vai tro 1a
mot dong luc tich cuc thic day tiéu .dung tudn hoan - vi du nhu ndi s¢ bod 1& mdt mén dd vintage
doc ban hay so bi loai khoi cong dong tiéu dung xanh van minh. Thir ba, su phan biét rach roi
gitta ¥ dinh tiéu dung tudn hoan va hanh vi thuc té dudi sy chi phdi cta cac ap luc tam 1y x3 hoi
van chua duoc 1am 5.

Nghién ctru ndy dugc thuc hién nhiam 14p day nhitng khoang tréng trén bang cach tiép
can FoMO dudi mdt goc nhin méi mé hon: Khong chi 1a rao can, 1iéu FoMO c6 thé 1a chat xuc
tac cho hanh vi tuan hoan?

bé giai quyét van dé néu trén va dong gop vao khung 1y thuyet vé& hanh vi tiéu ding trong
nén kinh té tudn hoan, nghién ctru tap trung giai tra 1oi cac cau hoi ¢t 161 sau:

Thir nhdt, 1iéu FoMO c6 thé thiic ddy ca nhan tham gia vao tiéu dung tuin hoan khong?
Thir hai, thong qua nhirng co ché tim 1y nao FoMO anh hudng dén hanh vi tuan hoan?

Thir ba, yéu t0 diéu tiét nao c6 the chi phoi va ddm bao su dong nhat gitra FOMO véi cac
muc tiéu bén virng cua kinh t€ tuan hoan?

2. Tong quan va bdi canh nghién ciru
2.1. Tiéu ding Tudn hodn

Trong bdi canh thoi trang bén viing, Hanh vi tiéu dung theo dinh huéng kinh té tudn hoan
(Circular Economy Behavior - CEB) dugc dinh nghia la tdp hop cac hanh vi cua ca nhan trong
qué trinh mua sam, st dung va thai bo san pham tudn thu cac nguyén tac cta kinh té tudn hoan
(Koch et al., 2024). Khac v6i quan diém tiéu ding tuyen tinh truyén thong (mua - dung - vt bo),
CEB nhan manh vao viéc khép kin vong doi san pham thong qua cac chién luge hanh vi nham
kéo dai tudi tho va tdi da hoa gia tri st dung cua tai nguyén.

Céc nghién ctru thyc nghiém da chi ra mdi lién hé tich cyc gitra thai do ddi vai thoi trang
bén viing va hanh vi tiéu ding tuan hoan. Theo d6, nhiing ngudi tiéu ding c6 dinh huéng manh
mé vé thoi trang bén viing thuong tham gia tich cuc hon vao céac hoat dong kéo dai tudi tho san
pham, sira chita, mua dd cii (second-hand) hodc luan chuyén quin 4o trong cong dong (Jung &
Jin, 2016; Wu et al., 2023).

Tuy nhién, dong van liéu hién tai vé tiéu dung tuan hoan dang boc 16 mot khoang tréng
dang ké. Pa phan cac nghién ciru trude day (Jung & Jin, 2016; Wu et al., 2023) déu duoc xay
dung trén gia dinh vé tinh hop 1y cua ngudi tiéu dung. Ho cho rang hanh vi bén vitng chu yéu
duoc thuc day boi hé gia tri dao dirc va nhén thirc vé moi truong. Céach t1ep can nay vo tinh bd
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qua vai trd cia cac yéu td cam xtc phirc tap va ap luc xa hoi - - nhimg dong luc phi ly tri nhung
lai c6 stc manh chi phdi hanh vi cuc 16n trong ky nguyén s6. Pay chinh 14 khoang tréng 1y
thuyét ma nghién ctru nay hudng t6i giai quyét.

2.2. Hji chirng So bo 16 (FoMO)

Noi s¢ bi bo 15 (FoMO) duoc dinh nghia 1a mot dang lo 4u x4 hoi lan toa, ndy sinh khi ca
nhan lo so rang nhimng nguoi khac dang c6 nhiing trai nghiém bd ich ma minh vang mat
(Przybylski et al., 2013). Vé ban chét tam 1y, FOMO phan 4nh ndi lo au vé sy ¢6 lap xa hoi va su
héi tiéc dugc du bao trude, thic day ca nhan phai lién tuc cap nhat va diéu chinh hanh vi dé duy
tri su két ndi véi nhom tham khao.

Khi dit FOMO vao bdi canh tiéu ding thoi trang, mot "nghich 1y" tha vi da xuat hién
trong cac nghién ctru gan day. Theo truyén thong, mot lugng 16n tai liéu hoc thuat gan két FoMO
v6i hanh vi mua sam bbc dong va tiéu thu thoi trang nhanh nham théa man nhu cau tic thoi
(Bléase et al., 2023; Deliana et al., 2024). Tuy nhién, cac béng chirng thuc nghiém méi ndi lai go1
mé mot huéng di khac: FOMO co6 thé dong thoi cung c¢b cac thai d6 bén vimg (Fauzan &
Jaroenwanit, 2024; Nghiem & Tien, 2025).

Co ché ngam dinh cho mdi quan hé tich cuc ndy ndm & tinh chat "hién thi" ctia tiéu dung.
Trong xa hoi hién dai, tiéu ding tuan hoan hay séng xanh khong chi 1a méot lya chon dao dtrc ma
da tr¢ thanh mot xu huéng chdm mang tinh biéu tugng cho su van minh va sanh di¢u. Khi cong
dong ton Vinh 16i séng bén vimng, ap luc tir FOMO s& chuyén dich tir viéc "so bo 1& mén dd mai
nhit" sang "so bi loai khoi trao luu séng xanh". Luc nay, hanh vi ti€u dung tudn hoan trd thanh
phuong tién dé ca nhan khang dinh vi thé va sy thudc vé trong cong dong, bién 4p luc xi hoi
thanh dong luc cho su bén vitng. Mic du vy, cac co ché tim 1y cu thé giai thich cho su chuyén
dich ndy van chua dugc kham pha day du trong cac nghién ctru trudce day.

2.3. Mé hinh S-O-R (Kich thich - Chii thé - Phdn itng)

Mo hinh Kich thich - Chu thé - Phan tng (S-O-R), dugc khoi xudng boi Mehrabian va
Russell (1974), 1a khung 1y thuyét chu dao ciia nghién ctru ndy nham giai thich co ché chuyén
hoa tir cac tac nhan moi truong thanh hanh dong cu thé cua con ngudi. Theo md hinh nay, cac
kich thich tir méi trudng (Stimulus) khong truc tiép tao ra hanh vi, ma déng vai trd khoi mao cho
cac qué trinh danh gid va phan tng ndi tai bén trong c4 nhan (Organism), tir d6 dan dit dén cac
phan tmg hanh vi dau ra (Response).

Trong bdi canh nghién ciru, cau trac ba phan ciia m6 hinh S-O-R duoc van dung dé thiét
1ap mbi quan hé nhan qua giita cac bién sb sau:

Noi s bi bo 16 (FoMO) duoc xac dinh 1a tac nhan kich thich (S) ngoai sinh xuét phat tur
moi truong truyén thong s6. FOMO tao ra mot trang thai tam ly théi thuc, budc ca nhan phai lién
tuc gidm sat va phan ung vdi cac thong tin hodc trao luu xa hoi dé khong bi tut hau.

Théi d6 cta ngudi tidu ding dbi voi thoi trang bén viing dong vai tro 1a trang thai trung
gian (O), noi dién ra qua trinh xir Iy va noi tAm hoéa cac kich thich. Tai déy, ap luc tir FOMO dugc
chuyén hoa thanh nhan thirc va dénh gia tich cyc cua ca nhan v& céc gia tri bén viing, dinh hinh
nén mot thai d¢ ing ho manh mé ddi véi 16i song va san pham thoi trang co trach nhi¢m.
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Hanh vi ti€u dung thoi trang tuan hoan 1a két qua hanh vi cubi cuing clia qua trinh tam Iy
(R). Phan tng nay bleu hién qua cac quyét dinh thuc té cla nguoi tiéu dung nham khép kin vong
doi san pham, bao gdm viéc wu tién mua sam cac san pham bén viing, kéo dai thoi gian st dung
va tham gia vao cac hoat dong tai ché hodc tai sir dung tai nguyén.

3. Phat trién gia thuyét

M6 hinh nghién ciu dugc xay dung dua trén su tich hop gilta M6 hinh S-O-R
(Stimulus-Organism-Response) ciia Mehrabian va Russell (1974) va cac 1y thuyét bd tro khéc.
Trong d6: Stimulus (T4c nhén kich thich) twong tmg v6i Hoi ching FoMO, Organism (Chu thé)
tuong tmg v6i Thai d6 ddi voi thoi trang bén vimg va Response (Phan tmg) twong tmg voi Hanh
vi tiéu ding thoi trang tuan hoan.

Theo Ly thuyét So sanh X4 hoi (Social Comparison Theory) (Festinger, 1954), cac ca
nhan c6 xu huéng danh gia ban than bang cach so sanh véi nhitng ngudi xung quanh. Trong b01
canh truyen thong s, khi 16i séng xanh va tiéu dung bén virng trd thanh mot "chuan myc moi"
hodc biéu tuong cla sy van minh, nguoi méc hoi ching FoMO cao s& c6 xu hudng quan st va
diéu chinh nhan thirc cia minh dé phu hop véi chuidn muc nhém nay. Do d6, ndi s bi bo 1o
(FoMO) ¢ day khong chi 14 so mat co hoi mua hang, ma 1a so bi loai khoi " cong dong song
xanh". Piéu nay thiic day ho hinh thanh mét thai do tich cuc d6i véi thoi trang bén viing dé bao
v€ can tinh xa hdi ctia minh. Tt nhiing 18p luan trén, gia thuyet H1 dugc dé xuat nhu sau:

HI: Hoi chitng so bo 16 (FoMO) co tac dong tich cuc dén Thdi @6 cia nguoi tiéu ding doi véi
thoi trang bén viing.

Duya trén m6 hinh S-O-R (Stimulus-Organism-Response), FOMO dong vai tro la tac nhan
kich thich (Stimulus) tr m6i truong xa hoi. Tuy nhién, FoMO khong dan tryc tiép dén hanh vi
tuan hoan mot cach ngiu nhién. N6 can di qua mot qua trinh xir 1y ndi tai (Organism) 1a su thay
d6i vé nhan thire va thai do. Mdi quan hé nhan qua giira thai do va hanh vi duoc cung cb vimg
chic boi nén tang cua Thuyét Hanh dong Hop ly (TRA) va sy phat trién sau d6 1a Thuyét Hanh
vi Hoach dinh (TPB) (Ajzen, 1991). Theo cac khudn kho 1y thuyet nay, thai do déi véi mot hanh
vi cu thé dong vai tro 1a tién t6 tim ly quan trong nhat trong viéc du bao ¥ dinh va quyét dinh
hanh dong cta ca nhan. Van dung vao bdi canh nghién ciru, khi ngudi tiéu dung hinh thanh thai
do tich cuc ddi voi thoi trang bén viing - nhin nhan nd nhu mot hanh dong dao durc, can thiét va
mang lai gia tri - ho s€ c6 dong luc ndi tai du lon dé vuot qua cac rao can vé su bt tién (nhu nd
luc tim kiém d cil, chi phi bao quan, hay quy trinh ban lai phtc tap). Tir nhitng 1ap luan trén, gia
thuyét H2 dugc dé xuat nhu sau:

H2: Thai d¢ tich ciee d6i véi thoi trang bén viing c6 tac dong thudn chiéu dén Hanh vi tiéu ding
thoi trang tuan hoan.

Mic du thai d6 tich cuc 13 tién dé quan trong, nhung mdi quan hé gitra thai d6 va hanh vi
khong phai lic nao ciing nhat quéan, hién tugng nay duoc goi la “Khoéng cach gitra Thai do va
Hanh vi" (Attitude-Behavior Gap) (Vermeir & Verbeke, 2006). Hanh vi cua ca nhan khong chi
chiu tac dong boi y dinh ma con bi gidi han boi Kiém so4t hanh vi thyuc té, trong d6 Thu nhap la
mot ngudn lyc then chdt. Vi nhom thu nhap cao, khi ho c6 thai do tich cuc véi thoi trang bén
vitng, ho c6 du kha ning chi tra cho cac san pham thoi trang cham (von thudng ¢ gia thanh cao
hon do chéit lugng va quy trinh san xuat dao duc) hodc sin sang chap nhan rii ro khi thir nghiém
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cac dich vu thué/mua lai. Do d6, thai do dé dang chuyén hoa thanh hanh vi. Tuy nhién, véi nhom
thu nhap thap, du c¢6 thai d6 ung ho manh mé&, nhung su han ché vé ngin sach budc ho phai uvu
tién cac yéu tb kinh té hon 1a cac gia tri dao dtrc. Theo Ly thuyét Gia tri Tiéu dung (Theory of
Consumption Values) (Sheth et al., 1991), gi tri kinh té c6 thé 1an at gia tri cam xuc/xa hoi khi
ngu’di tiéu dung ddi mat v6i sy danh ddi. Lic nay, mbi quan h¢ gitra thai d6 va hanh vi s€ bi suy
yeu.

Tuy nhién, trong bdi canh Kinh té tuan hoan, thu nhap ciing c6 thé tac dong theo chiéu
huéng thu vi: Nhom thu nhap thap c6 thé tham gia manh mé vao hanh vi mua do cil
(second-hand) vi muc ti€u tiét kiém, trong khi nhom thu nhap cao tham gia vi myc tiéu thé hién
dia vi. Du vay, xét trén tong thé hanh vi tiéu dung bén virng, thu nhép van c6 thé dong vai tro 1a
diéu kién thuan loi. Tt nhitng 1ap luan trén, nghién ctru dé xuat:

H3: Thu nhdp déng vai tro diéu tiét trong méi quan hé giita Thai d¢ doi véi thoi trang bén viing
va Hanh vi tiéu dung thoi trang tuan hoan.

4. M6 hinh Khai niém dé xuét

Duya trén sy tong hop cac khoang trdng nghién ctru va nén tang 1y thuyét da phan tich
(Mo hinh S-O-R, Ly thuyét So sanh X& hoi va Thuyét Hanh vi Hoach dinh), bai viét d& xuit mot
moé hinh khai niém nhim giai thich co ché tic dong cua Hoi chimg so bo 16 (FOMO) dén hanh vi
tiéu dung thoi trang tuan hoan.

Thu nhap
H3(-)
) Thai d cua nguoi tiéu i Hanh vi tiéu
Hoi chung so bo 16 " Fo 76l 3 H -
(FoMO) HI(+) dung doi véi thoi trang [— H2(+) —————{ dung thoi trang
o \ .
bén viing tuan hoan

Stimulus (S) _— Organism (O) _— Response (R)

Hinh 1: M hinh khai niém dé xuit
Nguon: Nhém téc gid tw tong hop

Trong md hinh khai niém nay, sy van hanh cta co ché tam ly dugc dién giai theo mot tién
trinh ¢6 tinh tuan tu, dong thoi chiu su chi phdi cua yéu t6 ngudn luc ca nhan:

O giai doan Kich thich - Chi thé (S-O), Nbi s¢ bi b6 1& (FOMO) sinh ra tir mdi trudng

truyén thong sb dong vai tro la tac nhan kich thich ngoai sinh (Stimulus). Dudi ap lyc duy tri can
tinh x4 hoi va ndi lo so bi loai trir khoi "chuan myc xanh" ciia cong ddng, nguoi tidu dung s& ndi
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tam hoa ap lyc nay thanh mot trang thai tam ly bén trong (Organism). Cu thé, kich thich nay khoi
mao cho viéc hinh thanh mot thai d6 tich cuc va sy tng ho d6i v6i cac san pham, dich vu thoi
trang bén viing.

O giai doan Chu thé - Phan tng (O-R), thai d6 tich cuc vira duge hinh thanh déng vai tro
1a tién dé cot 16i thuc day cac ¥ dinh va quyét dinh thue té. Khi ngudi tiéu dung di c6 nhan thire
va danh gia t6t, ho ¢ xu hudng chuyén hoa chung thanh cac phan tng hanh vi (Response) cu thé
trong nén kinh té tudn hoan, ching han nhu mua d6 secondhand, tham gia nén tang chia sé/thué
muon quan 4o, hodc kéo dai vong doi san pham

Tuy nhién, qua trinh chuyén hoa tir Thai d6 (O) sang Hanh vi (R) khong dién ra mot cach
tuyét ddi ma bi gidi han boi nang luc kiém soat hanh vi thuc té. Do d6, Thu nhép c4 nhan dugc
dua vao mo hinh véi tu cach 1a bién diéu tiét. Ngudn luc tai chinh quyét dinh ranh gi6i giira viéc

"muén" (thai do) va "co thé 1am" (hanh vi), qua d6 giai thich cho hién tuong khoang cach thai do
- hanh vi van thudng ton tai trong tiéu dung bén virng

5. Thao lun Iy thuyét va ham y dé xuét
5.1. Nhan thirc cot 16i: Nghich ly ciia "So b6 16" trong chuyén déi tuin hodin

Mb hinh Iy thuyét dé xuat mang lai mot goc nhin mang tinh thay déi: Hién tuong lo 4u bo
16 (Fear of Missing Out - FOMO) khong nhét thiét 1a tac nhan d6i nghich véi sy bén ving. Trai
v6i quan diém truyén théng thuong dong khung FoMO nhu mdt tién t6 ciia hanh vi mua sam boc
dong va lang phi thoi trang nhanh (Blése et al., 2024; Deliana et al., 2024), bai viét nay 1ap luén
rang tac dong cua n6 phu thude rat 16n vao muc do hién thi xa hoi va sy cong nhan chuin muyc
cta cac thuc hanh tudn hoan.

Trong bdi canh sy bén viing dan trd thanh mot "chudn myc xanh" trong khong gian s,
FoMO c¢6 tiém ning dugc chuyén héa thanh mot don bay tam 1y tich cuc (Nghiem & Tien,
2025). Dya trén nén tang ly thuyét, khi cc ca nhéan lo s¢ bi tach roi khoi cac dong chay tri thirc
vé 16i sdng bén viing hodc so bi danh gia 1a "15i thoi" so v6i nhom tham chiéu dang thuc hanh
tiéu dung xanh, ho s€ co6 xu huong néi tai hoa cac gia tri cua thoi trang bén viing (Jung & Jin,
2016). Cac 1ap luan nay cung co cho ménh dé rang FoMO c6 thé trg thanh dong lyuc thuc day su
chuyén dich tir ngudi mua sim thu dong sang "nha cung ung tai nguyén" tich cuc cho vong lap
vat li€u (Shams et al., 2025).

5.2. Déng gop vé mat Iy thuyét

Bai viét nay dong gop hai nén tang 1y thuyét quan trong cho vin liéu vé kinh té tuan hoan
(CE):

Thir nhat, xdy dung nén tang vi mo tdm 1y cho kinh té tuﬁn hoan. Trong khi cac nghién
ctru trude day chu yéu tap trung vao cac giai phap ky thuat va ha tang san xuét (Gazzola et al.,
2025), nghién ctru ndy di soi sang "diém nghén" quan trong Ve mat tam ly ti€u dung. Thong qua
viéc van dung chat ché khung ly thuyet S-O-R, bai viét d& xuat mot chudi nhan qua thong nhat:
khoi phat tir ap luc x4 hoi ky thuat s6 (S), chuyén hoa qua su bién d6i nhan thirc ndi tai vé gia tri
bén viing (O), va dan dén cac phan ng hanh vi tuan hoan cy thé (R) (Mehrabian & Russell,
1974). Cach tiép can nay dong gép mot budc tién quan trong trong viée 1y giai co ché chuyén
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hoa céc tin hi€u xa hdi vd hinh thanh nhitng théi quen ti€u dung hitu hinh nhu stra chira, ti ban
va thai bo ¢6 trach nhiém.

Thir hai, tai dinh nghia FoMO tir tac nhan tiéu thy qua murc sang dong luc tudn hoan co
diéu kién. Thay vi coi FOMO don thuan 1a mét trang thai tam 1y tiéu cuc thic ddy hanh vi mua
sam bdc dong va lang phi nhu cic quan diém truyén thong, nghién ctru nay lap ludn rang ap luc
xa hoi s6 ¢ thé duoc chuyén héa thanh dong luc tich cuc cho cac thuc hanh bén virng. M6 hinh
khai niém ky vong rang khi dugc dan dit boi nhan thirc dang dan, ndi so bi bo 15 khong din dén
su can kiét tai nguyén ma nguoc lai, cé tiém nang tr¢ thanh chat xuc tic manh mé thuc déy
ngudi tiéu dung tham gia vao cac hoat dong kinh té tudn hoan. Piéu ndy cung cAp mét cai nhin
tinh vi va da chiéu hon vé vai tro ctia lo au x4 hdi trong viéc didu tiét hanh vi con nguoi trong ky
nguyén s6 (Shams et al., 2025).

5.3. Ham y thuee tién

Déi v6i cac thuong hiéu thoi trang, cac doanh nghiép can chuyén doi chién lugc truyén
thong tir viéc kich thich sy khan hiém hang hoa sang viéc kich thich "sy khan hiém tri thirc bén
vitng". Thuong hiéu khong chi ban san pham ma phai ban "kién thirc tuan hoan" thong qua viée
kich hoat FOMO - chia s¢ nhiing thong tin doc quyén vé k¥ thuét thu cong, ngudn goc soi vai
hodc cac huéng dan bao tri san pham (Jung & Jin, 2016; Shams et al., 2025). Ddng thoi, can bién
cac hanh vi tuan hoan thanh nhing biéu twong cia dia vi va sy tién bo. Céc chuong trinh ky guri
(buy-back) hoidc thué d6 nén duoc thiét ké nhu nhitng cong dong dic quyén, noi ngudi tiéu ding
cam thiy ho dang thudc vé mot ting 16p cong dan hién dai va c6 trach nhiém.

Dbi véi cac nha hoach dinh chinh sach, can tan dung cac "ca hich chuan muc x3 hoi" dé
thiic day kinh té tudn hoan. Thay vi chi st dung cac bién phép gido duc Iy tri kho khan, cac chién
dich chinh sich nén tap trung vao viéc hién thi héa cac hanh vi bén viing ctia s6 dong. Viéc dinh
hinh tiéu dung tuan hoan nhu mot "dong chdy chinh" (mainstream) s€ kich hoat FoMO, budc
nhimg nhom ngudi tiéu ding chwa tham gia phai thay doi dé tranh bi ¢6 lap vé mat dao duc x4
hoi. Pac biét, tai cac nén kinh t& mai ndi nhu Viét Nam, viée thuc dy cic giai phap tudn hoan
chi phi thap (secondhand, repair) dudi danh nghia mot xu hudng thoi thugng s€ gitip xd6a bo cac
dinh kién vé sy nghéo nan va ting cudng kha ning phuc hdi ctia hé sinh thai (Ngo et al., 2024).

6. Két luan

Kinh té tudn hoan, dé thuc sy bén virng, can nhiéu hon nhitng tinh toan ly tri; no can
nhitng dong luc tAm 1y sau sic dé duy tri cam két ciia con ngudi trong dai han. Nghién ctru nay
da ching minh rang lo au xa hoi, cy thé 1 hién twong FoMO, khi dugc dinh hudng boi cac gia tri
thoi trang cham va bdi canh chuin muc xanh, hoan toan c6 thé trg thanh mot cong cu chién lugc
thay vi chi la rao can hanh vi.

Chung toi két luan rang sy chuyén dich sang kinh té tuan hoan khong nhat thiét phai triét
tiéu nhitng xung ning tim ly cta ky nguyén s6 ma can khéo 1éo "tai téi wu hoa" chung. Viée hiéu
rd sy khac biét gitta FOMO thong tin va chuan myc cho phép ching ta thiét ké nhing tac dong
can thi¢p chinh xac hon vao tu:ng pha cua vong doi san pham Cubi cung, tiéu dung tuan hoan s&
dat duoc ngudng bung phat khi "ndi so bi bo lai phia sau" gan lién voi "ndi sg khong du trach
nhiém vé6i hanh tinh". Pay chinh 13 con dudng dé bién nhitng ap luc tim 1y c4 nhan thanh ngudn
Iuc phuc hdi cho hé sinh thai toan cau.
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