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Tóm tắt
Nghiên cứu này xem xét các yếu tố chính ảnh hưởng đến ý định tham gia nền kinh tế Gig của sinh viên đang học đại học tại Thành phố Hồ Chí Minh (TP.HCM), Việt Nam. Dựa trên lý thuyết hành vi dự định, lý thuyết động lực và lý thuyết ảnh hưởng xã hội, nhóm nghiên cứu đề xuất mô hình gồm tám yếu tố: ảnh hưởng xã hội, giá trị kinh tế, thời gian làm việc linh hoạt, nền kinh tế nền tảng, phát triển kỹ năng, sự hứng thú, rủi ro cảm nhận và niềm tin. Dữ liệu định lượng được thu thập từ 338 sinh viên các trường đại học ở TP.HCM và được phân tích bằng phương pháp Mô hình Cấu trúc Tuyến tính Bình phương Tối thiểu Riêng phần (PLS-SEM). Kết quả cho thấy ảnh hưởng xã hội và sự hứng thú là những động lực lớn nhất tác động đến ý định hành vi. Ngoài ra, giá trị kinh tế, niềm tin và phát triển kỹ năng cũng có tác động tích cực, ngược lại, thời gian làm việc linh hoạt, nền kinh tế nền tảng và rủi ro cảm nhận không có ý nghĩa thống kê. Mô hình nghiên cứu cho thấy mức độ giải thích từ trung bình đến đáng kể, cung cấp bằng chứng thực nghiệm về sự tham gia của sinh viên vào nền kinh tế Gig. Những thông tin này mang lại giá trị thực tiễn cho các nhà hoạch định chính sách, cơ sở giáo dục và các nền tảng lao động kỹ thuật số trong việc xây dựng các cơ chế hỗ trợ phù hợp với nhu cầu của sinh viên.
Từ khoá: Nền kinh tế Gig, công việc Gig, sinh viên đại học, ý định hành vi, động lực.

KEY DRIVERS BEHIND HO CHI MINH CITY UNIVERSITY STUDENTS’ SHIFT TO THE GIG ECONOMY
Abstract
The research investigates the main factors that affect the university students' decision to engage in Ho Chi Minh City's (HCMC), Vietnam, gig economy. Based on the Theory of Planned Behavior, motivation theory, and social influence theory, the research proposes a model consisting of eight factors: social influence, economic value, flexible working time, platform economy, skills development, interest, perceived risk, and trust. Surveys were administered to 338 university students in HCMC for quantitative data to be collected and the results were analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM). The results indicate that social influence and interest are the two most significant behavioral intention drivers. Apart from this, economic value, trust, and skills development proved to be positive, while the other three, flexible working time, platform economy, and perceived risk, were negligible in their effects. The model has a moderate to a high explanatory power, thereby giving empirical proof of student involvement in the gig economy. The findings hold several implications for policymakers, higher education institutions, and e-labor platforms to introduce proper support and create conditions that meet student-worker requirements.
Keywords: Gig economy, Gig work, university students, behavioral intention, motivation.
1. Introduction
Over the past few years, the global labor market has been transformed extensively, which has been accompanied by a movement towards a more flexible and independent working style, with the Gig economy already taking up about twelve percent of the global workforce. Vietnam is no exception as workers in this country are gradually moving toward freelance and short-term projects instead of staying in traditional and stable jobs. Still, the academic literature is not very extensive and at times contextually limited regarding this super-fast growth. Studies like those by Rawan et al. (2024) and Galfalvi et al. (2020) mainly deal with supermacro effects or adult workers in Western economies. In the local context, though Nguyễn et al. (2023) did look into the preference of Generation Z for remote work, they did not mention Gig work explicitly. In addition, Trí and Anh (2024) discussed the beneficial aspects of various generations in Vietnam yet did not delve into the issue of university students in primary urban areas like Ho Chi Minh City (HCMC) specifically.
As the lack of empirical evidence persists, it becomes hard to map out the drivers that lead students towards engaging with the Gig economy which in turn makes it hard for the authorities and the education sector to provide suitable support for this demographic. Thus, by posing the following research questions, the current study is going to unravel the principal incentives and hurdles for the students: What are the factors determining university students' preference for Gig work? Do these factors affect HCMC university students' participation in the Gig economy either positively or negatively? What are the pros of Gig economy jobs over full-time jobs? What are the barriers that prevent HCMC university students from considering Gig economy opportunities? What do HCMC university students want to achieve from joining the Gig economy? How do students at HCMC universities perceive the Gig economy differently than students in other parts of Vietnam? By answering these questions, the research seeks to inform support systems and recruitment strategies aligned with students' evolving needs.
2. Theoretical framework
2.1. Literature review
There are several definitions regarding what the "Gig economy" really entails. In this research, the Gig economy includes both locally delivered labor that is transacted through platforms and needs the worker's physical presence as well as remotely transacted work that is delivered via platforms. Local Gig work consists of food delivery, couriering, transport and manual labour (Huws et al., 2016). One of the most typical local Gig works in Vietnam involves ride-hailing services such as Grab, Be, Xanh SM, etc. In contrast, remote Gig employment entails providing a wide range of digital services remotely via platforms (Huws et al., 2016). University students increasingly take part in both domestic and international marketplaces like Vlance, Fiverr, Upwork, etc. 
In Theory of Intention and Motivation, intention is cognitive activity or certain motives for why individuals act something to attain a certain expected event or object. Motivation could be described as a psychological process that affects an individual's specific intention of a perseverance of behavior. In this study, the motivation would also be separated into 2 categories: extrinsic motivation (EM) and intrinsic motivation (IM). IM originates from interior satisfactions, interesting, or enjoyable feelings towards the activity (Gandhi et al., 2018). On the other hand, EM strongly relates to gaining external rewards (wages, excellent workplace, job security, or promotion opportunities) and avoiding punishment (Gandhi et al., 2018). This theory captures both personal satisfaction and external rewards that drive students' participation in Gig work. 
Theory of planned behavior includes three primary elements: perceived behavioral control, subjective norms and attitude, which jointly form a person's behavioral intentions. In the Gig economy, students’ attitudes (beliefs about the benefits of Gig work), perceived social pressure (from peers, family, or society), and their confidence in managing Gig work alongside studies all play influential roles. This theory offers a structured model to predict and understand behavioral intentions, making it particularly suitable for exploring how students transition from contemplating Gig work to actively engaging in it.
According to Theory of Social Influence, human beings are living in certain societies; therefore, social opinion has a certain influence on an individual's opinion and/or even behavioral changes through identification, compliance, and internalization (Gandhi et al., 2018). This theory explains how students’ behaviors may be shaped or modified by peer networks, societal norms, or popular trends, especially in a socially connected and digitally influenced young generation. In the Gig economy, where work is often visible and shared through social media or peer recommendations, the role of social influence can be significant in normalizing and even encouraging participation.
In empirical research, Rawan et al. (2024) applied qualitative methods to explore opportunities and difficulties associated with participation in the Dutch Gig economy. From this study, the authors demonstrated that younger Gig employees are greatly motivated by extrinsic motivations, especially flexibility and financial rewards offered. Specifically, the research of Nguyen et al. (2023) has given us a closer look at the factors influencing the Vietnamese students’ intention of working environment. This quantitative research suggested that students have started looking for jobs that can be done remotely while still ensuring progress (p. 1852). Perhaps one of the most closely connected studies to our topic is that of Gandhi et al. (2018), which is an empirical qualitative research on the intention of Indonesians to be Gig workers, especially on online platforms. The research also suggested that online platforms could be modified to be suitable and reliable for participants.
2.2. Hypotheses Development
From the previous research, we consolidated information and came up with 8 factors that might have influence on the Behavioral Intention (BI) to join the Gig economy. Skills (S) and Interest (I) are classified in IM while Social Influence (SI), Economic Value (EV), Flexible Working Time (FWT) and Platform Economy (PE) are derived from EM. Moreover, two other factors - Perceived Risk (PR) and Trust (T) - are other variables not classified in either type of motivation.
2.2.1. Extrinsic Motivation (EM)
Social Influence (SI)
Gandhi et al. (2018) describe Social Influence as external societal stimuli that impact a person's motivation to be a Gig worker. Website articles and social networking platforms like Twitter, Tiktok, YouTube, Threads and Facebook have talked about the promising opportunity of Gig workers, which was admitted by many respondents in Gandhi et al. (2018) research. Kim et al. (2013) found out that social motivation significantly influenced the way platform users value the Gig economy. Thus, this research hypothesizes:
H1: Social Influence has a positive influence on Behavioral Intention.
Economic Value (EV)
Economic Value (EV) refers to the financial benefit or compensation that an individual expects from engaging in Gig work. Salary, bonus, commission and pay are all examples of economic value. Azhar, T., & Siddiqui, D. A. (2024) found out that economic value and autonomy value are the most promising factors for freelancer motivation. For many university students in Ho Chi Minh City - where the cost of living is among the highest in the country - this burden is compounded. Thus, this research hypothesizes:
H2: Economic Value has a positive influence on Behavioral Intention.
Flexible Working Time (FWT)
Flexible working time (FWT) refers to the ability of workers to choose when and how long they work, often without fixed schedules, allowing them to manage their employment and balance it with their personal lives (Luo and Tharumarajah, 2025). For university students, especially in a dynamic city like Ho Chi Minh, flexible working time is not merely a preference but a practical necessity. A 2024 Anphabe survey has found that up to 30% of Gen Z workers, who were born from 1997-2012, want their employers to offer flexible hours. Thus, this research hypothesizes:
H3: Flexible Working Time has a positive influence on Behavioral Intention.
Platform Economy (PE)
Cao and Pham (2024) defined online work as a technology-mediated environment where employers and workers interact via digital platforms, with salary paid normally based on the completed work or percentage. Various online platforms, such as Upworks, Glints, Vietnamworks, Ybox, JobsGO… provide various kinds of jobs, from online to offline job vacancies, from international work to domestic jobs in Vietnam. Due to its easy entry barrier, platform economy brings jobseekers a lot of convenience and economic benefits. Thus, this research hypothesizes: 
H4: Platform Economy has a positive influence on Behavioral Intention.
2.2.1. Intrinsic Motivation (IM)
Skills (S)
Technical skills are greatly important to gain a job, especially through online platforms. Those “lacking access to technology and the necessary skills” face a significant disadvantage in this evolving labor market (Grace, 2024). Even though the Gig economy is considered to be easy to enter, there are still recruiters who require CVs, technical skills, and other soft skills for the application and assessment process. Self-management, marketing services, and accommodating to clients would transform Gig work from a mere income source into a legitimate and recognized component of professional development. Thus, this research hypothesizes:
H5: Skills have a positive influence on Behavioral Intention.
Interest (I)
Gandhi et al. (2018) defined interest as individual intrinsic motivation, which derived from a Gig employee's own enthusiasm, “as a reflection of his passion and comfort in working area”. This is conceptually associated with attitude toward the behavior in Ajzen's (1991) Theory of Planned Behavior, as interest reflects the extent to which individuals perceive an activity as enjoyable or personally meaningful. It could be the happiness, pleasure, contentment or enjoyment obtained from doing any activities or jobs that they are satisfied with. Auditianto et al. (2019) implied that in the case when people find Gig work pleasurable or closer to their own interests, they tend to work on it even when they do not have strong extrinsic motivation. Thus, this research hypothesizes:
H6: Interest has a positive influence on Behavioral Intention.
2.2.3. Other factors
Perceived Risk (PR)
When it comes to the Gig economy, much of the perceived risk is related to the lack of conventional job benefits such as training, health cover, retirement schemes, maternity cover, job security, etc (Grace, 2024). For low-income young adults, Gig work offers little opportunity for career advancement, suggesting a trade-off between immediate earnings and long-term career stability (Almeida & O’Reilly, 2020). Empirical data in Vietnam also shows that there are high digital risks, such as privacy breaches, identity theft, and harassment of young adults online, which affect their psychological and physical health (UNDP & UNFPA, 2025). Thus, this research hypothesizes:
H7: Perceived Risk has a negative influence on Behavioral Intention.
Trust (T)
Lee et al. (2018) refer to trust as the subjective view of people about the fulfillment or utility that they anticipate of a given object or action. Auditianto et al. (2019) also added that trust is another important factor that influences the intention to use digital services among users. Tang (2025) examined behavioral intentions of students to the adoption of mobile payment in universities and discovered that trust was the most influential predictor of behavioral intention, even when considering other predictors such as perceived ease of use and usefulness. Thus, this research hypothesizes:
H8: Trust has a positive influence on Behavioral Intention.
3. Research method 
3.1. Research design
3.1.1. Research model 
[bookmark: _heading=h.9iov1gofpfn8]Drawing on the theoretical framework and hypotheses, this study constructs a research model to illustrate the relationships between independent and dependent variables.
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[bookmark: _heading=h.xp4dzu1svkt5]Figure 1: Research framework
Source: The authors (2026)
3.1.2. Variables definition
Table 1: Variables definition
[bookmark: _heading=h.aievtm2i8qar]Source: Synthesized by the author (2026)
	Variables
	Definition
	Expected Influence on Behavioral Intention
	Sources

	Social Influence (SI)
	Social opinions and expectations from others that affect gig workers’ decisions.
	Positive (+)
	Gandhi et al. (2018); Auditianto et al. (2019); Sweeney and Soutar (2001); T.  C.  Zhang, Jahromi and Kizildag (2018)

	Economic Value (EV)
	Perceived financial benefits gained from gig work.
	Positive (+)
	Gandhi et al. (2018); Azhar, T., and Siddiqui, D. A. (2024)

	Flexible Working Time (FWT)
	The ability to freely choose and adjust working hours.

	Positive (+)
	Luo and Tharumarajah (2025); Cao and Pham (2024)

	Platform Economy (PE)
	Economic activities enabled by digital platforms as intermediaries.
	Positive (+)
	Gandhi et al. (2018); Cao and Pham (2024)

	Skills (S)
	Competencies developed and applied through gig work experience.
	Positive (+)
	Gandhi et al. (2018); Cao and Pham (2024)

	Interest (I)
	Personal enthusiasm and motivation toward gig work.
	Positive (+)
	Gandhi et al. (2018); Hamari et al. (2015); Ajzen (1991)

	Perceived Risk (PR)
	Perceived uncertainties and potential negative outcomes of gig work.
	Negative (-)
	Cao and Pham (2024); Auditianto et al. (2019)

	Trust (T)
	Willingness to rely on another party to fulfill responsibilities.
	Positive (+)
	Mayer et al. (1995)

	Behavioral Intention (BI)
	Willingness to participate in the gig economy.
	
	Gandhi et al. (2018);
Auditianto et al. (2019)


3.1.3. Scale and questionnaire design 
[bookmark: _heading=h.wymzdan5eozo]To measure all the items in this research, a five-point Likert scale is applied (Likert, 1932), which gives the researcher an opportunity to define the level to which the respondent agrees with a specific statement. This scale represents the attitude by giving responses a numerical value (Alkharusi, 2022), which is then summed up to be analyzed. This survey has 9 factors designed to measure 35 items, with a rating scale of 1 (strongly disagree) to 5 (strongly agree). The online questionnaire developed using Google Forms was used to gather the data because the study was applied to the city level. The survey will have an introduction, screening, demographic questions and construct-related items. The questionnaire was translated into Vietnamese and tailored to the students of the university in Ho Chi Minh City to make it clearer and increase the response rates.
[bookmark: _heading=h.vsbj0g3qjaf7]In the questionnaire, screening questions were used to ensure that respondents were university students studying in Ho Chi Minh City and had at least a basic understanding of the Gig economy. Demographic information included gender, age group, major, and work experience. The construct-related items question included eight independent variables and one dependent variable. The independent variables were Social Influence, Economic Value, Flexible Working Time, Platform Economy, Skills, Interest, Perceived Risk, and Trust. The dependent variable, which measured the relationship between the independent variables, was Behavioral Intention.
3.2. Data collection
3.2.1. Pre-test interviews 
Before large-scale distribution of the research, pre-test interviews were carried out among six students in various universities located in Ho Chi Minh City. This stage was aimed at measuring the clarity of the questionnaire items, their relevance and understandability. Respondents gave suggestions in view of the wording, structure and flow of questions.
[bookmark: _heading=h.qiqq31qlfg9r]According to the interviews, a number of improvements were realized. Against the backdrop of a consistent use of the terms, terminology was standardized to use “Gig economy” and “Gig work”. The simplification of word used in question, as well as the reduction of the sentence construction, was applied in order to increase the readability. For the variable of Perceived Risk, a single item was paraphrased to be more specific on the issue of regulations. For Economic Value, the related item about saving money has been narrowed down to make a distinct difference between gig work and other forms of employment.
3.2.2. Pilot test
After the interview, a pilot test was also conducted by the research team to determine the feasibility, reliability, and validity of the measurement instrument prior to the official survey (Teijlingen and Hundley, 2001). To be more specific, it was used to measure the clarity of items, the length of the questionnaire, and the construct quality of measurement. After a few days, 62 valid responses were obtained. The research team chose PLS-SEM as the main analytical approach because it is suitable when conducting exploratory studies, complicated models, and relatively small sample sizes. Originally, the measurement model had 35 indicators in nine latent constructs. The pilot test found that the measurement model could be used further as the results were quite satisfactory.
Firstly, the reliability of indicators was studied by looking at the outer loadings (OL). Since the pilot study was exploratory, a minimum of 0.50 was applied. Two indicators, SI1 (0.359) and S3 (0.469), were loaded slightly lower than this but were retained as they were conceptually useful and the size of the pilot sample was small. At this stage, no items were eliminated.
Next, internal consistency reliability was then tested by Cronbach's Alpha and Composite Reliability. The majority of the constructs were within the recommended thresholds. Even though the Cronbach's Alpha of two constructs, S (0.543) and SI (0.577), were below 0.60, their Composite Reliability scores were acceptable and the deviations were deemed to be tolerable during the pilot study.
Finally, the Average Variance Extracted (AVE) was used to measure convergent validity and most of the constructs have a score greater than 0.50. The Heterotrait-Monotrait (HTMT) ratio was used to test discriminant validity. Although two HTMT values, BI-SI (1.083) and S-SI (1.029), were marginally higher than the recommended value, the minor problems were tolerated because of the nature of the pilot test with a small sample size. Overall, the measurement model was found to be sufficiently reliable and valid for the official study.
3.3. Methods of data analysis
This study uses the Partial Least Squares Structural Equation Modeling (PLS-SEM) to test the hypotheses of the proposed research model. PLS-SEM is appropriate for studies when the researcher wants to describe and forecast relationships between two or more latent constructs and the data available might not satisfy serious normality conditions (Lim et al., 2023).
PLS-SEM, in comparison with covariance-based SEM, has more flexibility in the process of complex model handling with many predictors and with mixed measures (Hair et al., 2019). It can be used to measure both the measurement and structural models simultaneously, which gives detailed information on construct validity and the relationships between hypotheses.
The SmartPLS 3 software was used to analyze data. With this method, the path coefficients, reliability, and predictive relevance can be assessed robustly. Using PLS-SEM, the research succeeds in investigating the relationship among factors that contribute to behavioral intention to engage in the gig economy among students and still maintains strong alignment between the theoretical premises and the empirical research.
4. Results and discussion
4.1. Results
After qualitative interviews and pilot testing were done, the revised questionnaire was distributed to the target population for large-scale data collection. The main survey was conducted to acquire a sufficient and representative number of responses for the validation of the research model and to investigate the relationships between the latent constructs through Partial Least Squares Structural Equation Modeling (PLS-SEM). 
The questionnaire was conducted through an online platform and sent out to people living in Ho Chi Minh City having prior knowledge or experience in the gig economy. The evaluation of the measurement and structural models was performed with the help of SmartPLS3. The main study, as opposed to the pilot study, utilized more rigorous and generally accepted standards for evaluating reliability and validity, considering the considerably larger sample size (N = 338).
4.1.1. Sample data
The sample for this study consists of 338 valid responses, which were collected randomly from university students currently studying in Ho Chi Minh City. Participants came from various universities and academic majors, with a higher proportion from Economics and Business-related fields. The sample also shows a higher representation of female students (76%). This reflects the actual participation pattern observed during data collection. Most respondents fall within the 18 - 25 age group, which aligns with the typical age range of university students. In terms of work experience, the majority reported having current or prior experience with part-time, freelance, or gig work, which indicates adequate exposure to the gig economy.
All respondents met the screening criteria, including being enrolled as university students in Ho Chi Minh City and having at least a basic understanding of the gig economy concept. The sample size also satisfies the minimum requirements for PLS-SEM analysis to ensure sufficient statistical power and reliability for hypothesis testing.
4.1.2. Measurement model assessment
Before testing the hypotheses, the measurement model was assessed for indicator reliability, internal consistency, convergent validity, and discriminant validity. The first step in the process was to check the reliability of the indicators. All outer loadings were above the suggested minimum of 0.60 (see Table 2). 
The next step in the process was to verify the reliability of the internal consistency. The values of Cronbach's Alpha, and Composite Reliability (CR) for all constructs were greater than 0.60, thus being the evidence for the satisfactory reliability of the scales. The third step of the process was to prove the convergent validity through the Average Variance Extracted (AVE) values for all latent constructs, which were more than 0.50 (ranging from 0.502 for FWT to 0.686 for Trust), indicating that each construct accounted for more than half of the variance of its indicators. 
In addition, the discriminant validity was determined through the Heterotrait–Monotrait ratio (HTMT) and all HTMT values were below or equal to the conservative threshold of 0.90, which means that the constructs were empirically distinct from one another (see Table 3). 
Table 2: The reliability and convergent validity
Source: The authors (2026)
Constructs	Items	OL	CA	CR	AVE
Behavioral Intention	BI1	BI2	BI3	BI4	BI5	0.756	0.784	0.797	0.772	0.816	0.845	0.890	0.617
Social Influence	SI1	SI2	SI3	SI4	0.729	0.661	0.729	0.775	0.699	0.815	0.525
Economic Value			EV1	EV2	EV3	EV4	0.682	0.756	0.683	0.769	0.696	0.814	0.524
Flexible Working Time		FWT1	FWT2	FWT3	FWT4	0.614	0.783	0.691	0.735	0.676	0.800	0.502
Platform Economy		PE1	PE2	PE3	PE4	0.721	0.727	0.742	0.765	0.725	0.828	0.546
Platform Economy		PE1	PE2	PE3	PE4	0.721	0.727	0.742	0.765	0.725	0.828	0.546
Skills			S1	S2	S3	0.767	0.819	0.652	0.605	0.792	0.562
Interest		I1	I2	I3	0.770	0.813	0.817	0.719	0.842	0.640
Perceived Risk	PR1	PR2	PR3	PR4	0.751	0.778	0.789	0.725	0.758	0.846	0.579
Trust				T1	T2	T3	T4	0.840	0.842	0.815	0.815	0.847	0.897	0.686


Table 3: Heterotrait-monotrait ratio (HTMT)
Source: The authors (2026)
	BI	EV	FWT	I	PE	PR	S	T
BI								
EV	0.779							
FWT	0.646	0.795						
I	0.871	0.825	0.782					
PE	0.665	0.749	0.731	0.733				
PR	0.267	0.330	0.357	0.313	0.450			
S	0.776	0.726	0.861	0.900	0.828	0.429		
SI	0.841	0.776	0.637	0.832	0.675	0.362	0.693	
T	0.646	0.689	0.448	0.668	0.598	0.297	0.605	0.644

4.1.3.  	Collinearity assessment
Collinearity among indicators and latent constructs was examined using the Variance Inflation Factor (VIF). VIF values of 3 or below indicate no collinearity concerns, while values between 3 and 5 suggest only uncritical collinearity (Hair et al., 2021).. The results indicate that all outer VIF values range from 1.110 to 1.992, which are well below the conservative threshold of 3.0, indicating no collinearity issues (see Table 4). This confirms that none of the indicators suffers from redundancy or excessive overlap with other items within the same construct.
Similarly, the inner VIF values for the independent variables predicting Behavioral Intention (BI) range from 1.161 to 2.269, further confirming the absence of multicollinearity at the construct level. Since all VIF values in this study fall well below these thresholds, the estimated path coefficients are not biased by collinearity and can be reliably interpreted (see Table 5).
Table 4: Outer VIF Values
Source: The authors (2026)
Constructs	Items	VIF
Behavioral Intention	BI1	1.836
	BI2	1.866
	BI3	1.862
	BI4	1.839
	BI5	1.954
Economic Value	EV1	1.259
	EV2	1.385
	EV3	1.239
	EV4	1.364
Flexible Working Time	FWT1	1.236
	FWT2	1.270
	FWT3	1.258
	FWT4	1.338
Interest	I1	1.372
	I2	1.402
	I3	1.474
Platform Economy	PE1	1.285
	PE2	1.329
	PE3	1.504
	PE4	1.416
Perceived Risk	PR1	1.365
	PR2	1.544
	PR3	1.713
	PR4	1.464
Skills	S1	1.317
	S2	1.350
	S3	1.110
Social Influence	SI1	1.340
	SI2	1.265
	SI3	1.317
	SI4	1.355
Trust	T1	1.992
	T2	1.984
	T3	1.841
	T4	1.800


Table 5: Inner VIF Values
Source: The authors (2026)
	BI	EV	FWT	I	PE	PR	S	T
BI								
EV	2.020							
FWT	1.829							
I	2.269							
PE	1.873							
PR	1.161							
S	1.896							
SI	1.829							
T	1.679							

4.1.4.  	Collinearity assessment
Before examining the individual path coefficients and hypothesis testing results, the explanatory power of the structural model was assessed using the coefficient of determination (R²). The R² value for Behavioral Intention (BI) is 0.613, while the adjusted R² is 0.604, indicating that approximately 61.3% of the variance in students’ intention to participate in the gig economy is explained by the independent variables included in the research model (see Table 6). Using Hair et al. (2021) as a reference, this degree of explanatory power is quite high and hence, it can be interpreted as the proposed model giving not only a good but also a meaningful explanation of the participation of university students in the gig economy in Ho Chi Minh City.
The evaluation of the structural model was conducted using standardized path coefficients (β), t-values, and p-values acquired from the bootstrapping procedure.  Among the eight proposed hypotheses, five hypotheses are supported, as their corresponding path coefficients are positive and statistically significant (p < 0.05), while three hypotheses are not supported due to the lack of statistical significance (p >= 0.05). The effects of the examined factors on Behavioral Intention decrease in the following order: Social Influence, Interest, Economic Value, Skills, and Trust, while Flexible Working Time, Platform Economy, and Perceived Risk do not exhibit statistically significant impacts (see Table 7).
Collinearity among indicators and latent constructs was examined using the Variance Inflation Factor (VIF). VIF values of 3 or below indicate no collinearity concerns, while values between 3 and 5 suggest only uncritical collinearity (Hair et al., 2021).. The results indicate that all outer VIF values range from 1.110 to 1.992, which are well below the conservative threshold of 3.0, indicating no collinearity issues (see Table 4). This confirms that none of the indicators suffers from redundancy or excessive overlap with other items within the same construct.
Table 6: R Square
Source: The authors (2026)
	R Square	R Square Adjusted
BI	0.613	0.604


Table 7: Hypothesis testing path coefficients—mean, STDEV, T-values, p-value
Source: The authors (2026)
Hypothesis	Original Sample (O)	P values	Decision
EV ⇒ BI	0.135	0.017	Accepted
FWT ⇒ BI	0.037	0.500	Rejected
I ⇒ BI	0.265	0.000	Accepted
PE ⇒ BI	0.052	0.368	Rejected
PR ⇒ BI	-0.043	0.271	Rejected
S ⇒ BI	0.124	0.027	Accepted
SI ⇒ BI	0.277	0.000	Accepted
T ⇒ BI	0.120	0.025	Accepted

4.1. Results
The findings of this study provide important insights into the determinants of university students’ participation in the gig economy in Ho Chi Minh City and largely align with prior theoretical perspectives on technology-enabled and youth-driven labor markets, while also revealing several context-specific patterns.
The most significant predictor of Vietnamese students' Behavioral Intention to participate in the gig economy is Social Influence, which indicates that social factors play an important role in the lives of Vietnamese students as they consider joining the gig economy. Because Vietnam is a collectivistic culture, students' decisions regarding their careers will be influenced by the opinions of their families, friends, and peers, and by the recommendation of others. Economic Value is a less significant influence than Social Influence, but nonetheless, still substantially affects the Behavioral Intention. While rising living and education costs increase students’ interest in gig work as a supplementary income source, the moderate impact of Economic Value suggests that financial incentives alone do not fully drive participation.
Especially, intrinsic motivation plays a prominent role, as we can see in strong effects of Interest and Skills on Behavioral Intention. This suggests that students are motivated to pursue gig activities due to the enjoyment of the activities themselves, autonomy in choosing what they do, and being aligned with their personal values. The positive effect of the Skills construct suggests that students are more likely to engage in gig work if the gig opportunity either builds on the student’s existing skills or provides the opportunity to develop new ones. Trust in the gig platform has a positive impact on Behavioral Intention, indicating that a platform’s perceived reliability and safety are critical factors in determining whether students want to participate in digitally mediated work. Interestingly, some traditional variables conceptualized in gig jobs such as Flexible Working Time, Platform Economy, and Perceived Risk fail to exert significant influences. The insignificant finding regarding Flexible Working Time reveals a situation where a flexible system is now a basic requirement rather than a competitive factor preferred among students, since flexible work has already been widely offered across part-time, freelance, and online jobs. In addition, the insignificant finding regarding Platform Economy characteristics indicates that technology-based platforms are more facilitatory and less driving incentives among students. Finally, the insignificant finding regarding Perceived Risk reveals a relatively less conservative student mindset among generation Z. Within a Vietnamese background with young unemployment and youth job experience anxieties prominent, students seem likely to readily settle for a temporarily uncertain experience offer and instead value and prioritize a more flexible, skill-building, and social-verifying experience.
Overall, research findings provide evidence that social influences and intrinsic motivation drive the intentions of higher education students in HCMC to engage with the gig economy, while flexibility, perceived risk were all relatively important yet have insignificant roles. The identified underlying reasons supporting both external social influences and intrinsic motivation are consistent with major theoretical assumptions. 
5. Conclusion
This study discusses the influences that affect university students in Ho Chi Minh City to engage in the gig economy. Based on survey data from 338 students and an analysis of both extrinsic and intrinsic motivations, the results show that gig work is no longer viewed merely as a short-term income solution, but increasingly as a socially embedded and skill-oriented career pathway for students.
Methodologically, the application of PLS-SEM after pilot testing and measurement validation presented strong exploratory outcomes, with all constructs meeting acceptable reliability and validity criteria. However, the findings should be interpreted within the study’s context and several limitations. First, the sample is geographically limited to Ho Chi Minh City and includes a high proportion of students from economics-related majors. In addition, female respondents account for more than 70% of the sample, which may create a gender imbalance and limit the generalizability of the findings to the broader population of university students. Future studies could employ a more balanced sampling approach across gender and academic disciplines to enhance the representativeness of the results.
The findings also demonstrate that Social Influence is the strongest determinant of students’ behavioral intention, which means that the desire to participate in the gig economy is mostly influenced by the support of peers, family approval and social norms. Trust also plays a crucial role, as students are more likely to engage with gig platforms perceived as reliable, transparent, and secure. In contrast, Flexible Working Time and Perceived Risk show relatively weaker effects, suggesting that flexibility is now a basic expectation rather than a differentiating factor, while students demonstrate a high tolerance for uncertainty.
Overall, nowadays, students engage in the gig economy as strategic explorers to seek social recognition, skill development, and career experience rather than as workers in distress. 
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